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A glowing thought flows like molten lava — and cools. In one form for eternity.

Photos  Theodor Barth, Heiko Simayer
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The sky reveals itself in eleven seconds. It’s like opening a chilled soft drink. Habit forming.
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Buff and steely. Down to every fiber of its being. No wonder, because Muscle Beach is just a stone’s throw away.
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Just taking a short breather. Without letting it interrupt things.
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The lights of Venice glow like the faces of its inhabitants in the morning. A new hero is in town.
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 Open
 for
 business.

Ideas arise out of the 
thoughts that live in 
creative minds and 
want to be free. So 
what would happen if 
you stripped the best 
idea from something? 
The roof, for example. 
Have fun with the new 
Mercedes-AMG GT C 
Roadster Edition 50.
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Mercedes-AMG
GT C Roadster
Edition 50

Engine
4.0-liter V8 
biturbo

kW/hp
410/557

Nm at rpm
680 at 1,900–5,750

Fuel consumption
Urban
15.1 l/100 km
Extra-urban
9.0 l/100 km
Combined
11.4 l/100 km

CO2 emissions
(combined)
259 g/km

Efficiency class
G

0–100 km/h
3.7 s

Top speed
316 km/h
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Just take a quick break. Enjoy the view. Only briefly, though. It’s time to move on.
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A half-century of AMG. That’s 50 years of emotions, 50 years of dynamism, 50 years  
of Driving Performance. On the following pages we will take only a brief look backward,  
because a company with motorsport in its DNA is always looking ahead. To the next 
curve. To the next challenge. To the next 50 years.

In line with our anniversary, this year we are offering the Mercedes-AMG GT C Roadster 
as an “Edition 50”. This roadster unites the tradition of our brand with modern technolo-
gies taken directly from motorsport, along with the largest possible helping of emotion 
and dynamism. Then there’s the Mercedes-AMG GT Concept, with which we are offering 
a vision of our third sports car developed entirely in-house. It isn’t just another member 
of the Mercedes-AMG GT sports car family, it’s also an important milestone and a window 
onto our definition of Future Performance.

In September 2017, we are going to surprise you with a special car at the Frankfurt Motor 
Show: With the Mercedes-AMG Project ONE, we are working on a hypercar with a high- 
performance hybrid drive straight out of Formula 1. In this car, we are combining the  
experience of Mercedes-AMG Petronas Motorsport and the expertise of Mercedes-AMG 
High Performance Powertrains. Moreover, we are concentrating the cumulative develop-
ment energy of Mercedes-AMG in Affalterbach in a single breathtaking vehicle.

For the 50th anniversary of the AMG brand, we’ve augmented Driving Performance Mag-
azine with many additional articles in order to pay homage to our history — but above all 
to our big projects for the future. Let yourself be inspired by our passion for the future.

On to the next 50 — with you!
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“AMG is 50! Our idea of
a perfect anniversary
year? Breathing deeply
in an open-top Mercedes-
AMG GT C Roadster
then hitting the gas.  
On the way to AMG
Future Performance.”

Eva Wiese
Head of Marketing &
Product Management
Mercedes-AMG
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Shortcut

White-blue – a surprising color combination. With a little imagination, you can hear the rush of the waves.
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The
Definition
of Blue

The first glance beguiles. This is no or-
dinary Mercedes-AMG C 63 S Cabriolet. 
Instead it is an extremely limited de-
sign piece with a clearly defined target 
group: style fetishists. Ocean Blue is 
not the deep, dark marine blue found 
out in the middle of the ocean. It is 
much more like the sea blue found near 
the coast — bright, almost gleaming,  
glittering in the sunshine — as you 
might observe so clearly along, say, the 
Pacific. A hue with magical allure that 
conveys a feeling of effervescent light-
ness. Of joie de vivre. Of relaxation. Of 
paradisal places. Of wanderlust. It was 
these worlds of imagination that in-
spired the designers at Mercedes-AMG 
to create the C 63 S Cabriolet Ocean 
Blue Edition. In doing so, they constant-
ly had a very special clientele in mind 
for whom they created this new, won-
derful color: people who know how to 
cultivate their individual lifestyle, who 
are passionate about fashion and de-
sign, and for whom power in the work-
place as well on the road is an absolute 
must. And an exclusive one at that.  
The Ocean Blue Edition is limited to 
150 vehicles and includes the most cut-
ting-edge assist systems and comforta-
ble yet sporty control systems. The  
existing exterior colors are not off the 
shelf. Instead they impart tailor-made 
elegance. Designo cashmere white mag-
no and designo selenite grey magno. 
But then why the name Ocean Blue? 
Here, as with all beautiful things that 
make our lives worthwhile, it also pays 
to take a close look at the details on  
this convertible. The way the decorative 
leather stitching delicately and dis-
creetly adorns it. The analogue clock in 
an IWC design in the instrument panel. 
The wheels with their elegant cross-
spoke design. But the designers’ own 
attention to detail is best showcased by 
the large surface of the stylish soft top: 
Ocean Blue — the color that lends the 
vehicle its name but above all gives it 
its incomparable character. Should we 
still talk about the engine? Maybe just a 
little: a hand-assembled V8, 510 hp, ca-
pable of 0 to 100 km/h in 4.1 seconds.

Mercedes-AMG
C 63 S Cabriolet
Ocean Blue Edition

Engine
4.0-liter V8 
biturbo

kW/hp
375/510

Nm at rpm
700 at 1,750–4,500

Fuel consumption
Urban
12.4–12.0 l/100 km
Extra-urban
7.5-7.2 l/100 km
Combined
9.3–8.9 l/100 km

CO2 emissions
(combined)
218–208 g/km

Efficiency class
E

0–100 km/h
4.1 s

Top speed
250 km/h
(electronically
limited)
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Shortcut

With the HIGH FIVE project, Mike D supports kids who’ve had a rough start in life.
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boarders in Munich isn’t bad. The op-
portunities for the kids from HIGH 
FIVE to skate together in winter, howev-
er, are few. The Laureus Sport for Good 
Foundation and Mercedes-AMG are 
now providing a solution with the con-
struction of a new indoor location with 
a skatepark. In addition to sports, HIGH 
FIVE also wants to offer creative pro-
jects here: workshops on music, street 
art, design and photography. “At the 
end of the day, it’s about having a pro-
tected space that we can count on to be 
available to us all year round,” says In-
grid Gasser, chairwoman of HIGH FIVE. 
The goal is to create a place for new 
friendships. And an offering that broad-
ens horizons, says Gasser. The skate-
board seems to be exactly the right 
piece of sports equipment for that. 
When Mike D talks about his boyhood 
years on the board, his blue eyes light 
up. “I owe my inner freedom, my inde-
pendence to this sport. You find your-
self when practicing,” he says. “Skate-
boarding gives things meaning.” By 
skating you learn to assess risks and  
to control fears. The involvement of 
Mercedes-AMG and Mike D begins with 
financial support of the Laureus Sport 
for Good project but it does not end 
there. The sports car and performance 
brand from Affalterbach and the former 
hip-hop superstar from New York City 
are committed to ongoing involvement 
with the Munich skatepark: AMG is a 
non-material backer of the project and 
is participating in the construction of 
the new indoor location, organizing and 
networking. “This is not a checkbook 
charity,” says Mike D. “This is about 
real dedication and active support!”

If you would like to support the kids  
of HIGH FIVE and additional Laureus 
Sport for Good projects, please visit 
www.laureus.com/donateus

Photo René Müller

Space 
for 
Freedom

The warehouse on Munich’s east side is 
tiled in white. Along the ceiling run ex-
posed wires and pipes. The floor is bare 
concrete. Every word, every step echoes 
back from the walls. It doesn’t really 
look anything like fun. Mike D, howev-
er, seems to perceive the room com-
pletely differently. Emptiness still pre-
vails, but he already sees rails, ramps 
and quarter pipes here. Mike D has 
come to Munich to launch a skatepark. 
Mike D — Michael Diamond in real life 
— was a co-founder of the legendary 
Beastie Boys and, along with his band-
mates, was for decades one of the glob-
al stars of the hip-hop scene. The Beast-
ie Boys’ time in the spotlight has since 
come to an end, but the 51-year-old is 
as creative as ever. He continues to 
work as an artist and a music producer. 
Furthermore, in the Bavarian state  
capital he has assumed sponsorship of 
the nonprofit association HIGH FIVE,  
a project of the Laureus Sport for Good 
Foundation Germany, Austria that is 
also supported by Mercedes-AMG. The 
association makes it possible for chil-
dren and young adults between the 
ages of eight and 16 to ride BMX bikes 
and snowboards and to learn how to 
skateboard. In doing so, HIGH FIVE  
primarily supports children and young 
adults who have started life under diffi-
cult circumstances — for example, be-
cause they come from low-income or 
disadvantaged families or have come  
to Germany as refugees. During their 
weekly gatherings with HIGH FIVE, 
these children gain valuable experienc-
es, learn to trust their bodies, become 
involved in a community and build a 
whole new kind of self-awareness. 
Right now HIGH FIVE’s movers and 
shakers are in the process of transform-
ing the one-time commercial facility  
in which Mike D now stands into an in-
door location with a skatepark. Mike  
is accompanying the project. In good 
weather, the infrastructure for skate-

Mike D

Rapper, producer,
skater and surfer

Founding member
of the Beastie Boys

A project that’s  
close to his heart:
wearehighfive.com
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Shortcut

And then there was light! An advance look at the first four-door Mercedes-AMG in the GT family.
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performance. In short, it is ‘Hot and 
Cool’. Convex surfaces as well as the 
puristic, flat shapes with reduced bead-
ing and edges emphasize its dynamic, 
powerful forward thrust. Its steeply 
sloping roof line, its low-slung side win-
dows and tapered sidewalls emphasize 
the power of the vehicle. Carbon-fiber 
insets on the further refined jet wing in 
the front apron, on the roof and on the 
side skirts reinforce this impression. 
The wide rear of the vehicle assimilates 
the iconic design language and features 
extremely narrow taillights, an elegant-
ly crafted spoiler on the tailgate, a  
distinctive underbody diffuser made  
of carbon fiber and the centrally posi-
tioned tailpipe reminiscent of the 
Mercedes-AMG GT R. An absolute 
sports car. Last but not least, the very 
suggestive wheels in a refined spoke 
design are a highlight of the Mercedes-
AMG GT Concept, as the high-perfor-
mance compound brake is visible  
behind the subtly outlined rims. The 
bronze-colored brake calipers ultimate-
ly give the final indication of sport and 
performance: They bear the words 
“AMG Carbon Ceramic”. Not just a hint 
but an unapologetic announcement.  
For all its visionary design, the new 
Mercedes-AMG GT Concept is also an 
explicit statement from a technological 
point of view. With its combination of a 
modern V8 and a powerful supplemen-
tal electric motor, the vehicle heralds  
a vision of alternative drive concepts at 
Mercedes-AMG. “This performance hy-
brid drivetrain,” says Mercedes-AMG 
CEO Tobias Moers, “offers a compelling 
electric operating range and the possi-
bility to generate a total output of up  
to 600 kW in its final expansion stage.”  
Or to put it another way: from 0 to 100 
km/h in less than three seconds. That 
is on par with pure super sports cars.

A 
Beautiful 
View

For all intents and purposes, Gran  
Turismo vehicles are designed to be 
sporty two-seaters that are more com-
fortable than pure sports cars, especial-
ly on longer journeys. Distinguishing 
features? A long hood, a low and aero-
dynamic greenhouse, and a surfeit of 
power. On account of its styling, the 
four-door Mercedes-AMG GT Concept 
showcar is clearly recognizable as  
a member of the Mercedes-AMG GT 
sports car family. It captivates through 
its muscular proportions, distinctive 
and powerful exterior design as well as 
heavily flared rear wheel arches. The 
front of the vehicle, with its typical 
AMG design elements such as the Pan-
americana grille with vertical cross-
bars and the prominently styled side 
air openings near the bumper, conveys 
power. At the same time, the closable 
radiator blinds, called AIRPANEL, in 
the central and side air inlets under-
score its aerodynamic efficiency. The 
“eyes” of this feline predator are de-
signed to be a unique feature. For the 
first time ever, Mercedes-AMG is using 
a future-oriented daytime running light 
with “nano active fibre technology” —  
a very bright lighting system in a freely 
styled light cable. Even the indicator 
light is integrated along the top edge. 
With its extremely fast pulse sequence, 
the flashing indicator is yet another  
advancement. Two bar-style lights illu-
minate the road directly in front of the 
vehicle. Together with the large LED 
headlight they create the driving beam. 
A gold, sail-shaped clasp and a red 
AMG logo round out the attention to  
detail in terms of illumination — cut-
ting-edge technology individualized 
with elements in gunmetal gray and 
brushed aluminum. The showcar repre-
sents ‘Sensual Purity’ and embodies 
the symbiosis of emotion and technical 

Mercedes-AMG
GT Concept 

Performance hybrid 
drivetrain

Total output of up  
to 600 kW

Acceleration times 
under 3 seconds

The four-door AMG 
GT is a preview of the 
extended sports car 
family

Muscular propor-
tions, large dimen-
sions and clean   
surfaces

Advanced AMG GT 
features

“nano active fibre 
technology” for  
daytime running 
lights and taillights
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Shortcut

Yellow-black – it doesn’t just look good at night.

Unlimited 
Power

Jet black? Space black? The Mercedes-
AMG GLA 45 4MATIC Yellow Night  
Edition might appear as black as the 
night. But not everything looks the 
same in the dark. Quite the contrary.  
A turbocharged four-cylinder that gen-
erates a thunderous 381 hp. The color 
scheme in night black or, alternatively, 
cosmos black is pure, cool understate-
ment that carries through consistently 
into the interior. Select yellow-tinged 
accents on the front and rear spoilers 
as well as on the flange of the matt-
black 20-inch wheels discreetly indi-
cate the extreme sportiness of the new 
Mercedes-AMG GLA 45 4MATIC Yellow 
Night Edition, which rockets from a 
standstill to 100 km/h in only 4.4 sec-
onds. After opening the doors, your 
gaze immediately falls on the sporty 
and powerful AMG Performance seats, 
which are outlined with yellow accent 
strips on the side panels and equipped 
with yellow contrasting seams to great 
effect. The rear bench seat, the instru-
ment panel and the armrest emphasize 
the “yellow night” of the edition — 
which sees its continuation in the small 
details, such as the air outlet nozzles  
or the floor mats, which are lined in 
yellow edging and bear a yellow AMG 
logo. The third color that comes into 
play in the Mercedes-AMG GLA 45 
4MATIC Yellow Night Edition is a matt 
graphite grey. In this color are, for ex-
ample, the illuminated entry strips 
with an AMG logo in contrasting yel-
low, as well as the two sports stripes 
that run along the hood, roof and sides 
of the vehicle. However, it isn’t just its 
visual appearance but also its uncondi-
tional performance — including all 
available high-end assist systems, the 
AMG Aerodynamic package and the 
most advanced connectivity — that 
makes the Mercedes-AMG GLA 45 
4MATIC Yellow Night Edition the pro-
genitor of a new vehicle class: the 
CSUV. CSUV? It stands for compact 
sport utility vehicle.

Mercedes-AMG
GLA 45 4MATIC
Yellow Night Edition

Engine
2.0-liter 
four-cylinder turbo

kW/hp
280/381

Nm at rpm
475 at 2,250–5,000

Fuel consumption
Urban
9.6 l/100 km
Extra-urban
6.1 l/100 km
Combined
7.4 l/100 km

CO2 emissions
(combined)
172 g/km

Efficiency class
D

0–100 km/h
4.4 s

Top speed
250 km/h
(electronically
limited)

24



Lightweight construction, dynamics, design and comfort – that’s what the ROTWILD GT S inspired by AMG stands for.  
The efficient thoroughbred special edition racer is limited to 100 models and perfectly combines high performance materials  

with refined chassis technology and an unique design.

WWW.ROTWILD.COM

FOR ALL WHO WANT MORE.



Drivestyle
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Text  Jörg Heuer    Photos  Georgi Grancharov

One city. One brand. One gang. Welcome to the Forty Five AMG Club of Chongqing.
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Measuring 2,362 feet, the bridge over the Jialing-Jiang River makes the perfect photographic backdrop.
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Mr.
 Yu  ha o
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Zhang Yuhao’s first ride in a Mercedes-AMG A 45 had a resounding effect: “I’m a red-hot AMG fan.”
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Even in the thick of the megacity, a Forty Five member still finds a few square feet to stir up dust.
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In the world’s fastest-grow-
ing city, where everything 
constantly strives to be  
bigger and better, special 
value is placed on exclusivi-
ty. That’s why the Forty Five 
AMG Club in the Chinese 
city of Chongqing is re-
served for owners of select 
Mercedes-AMG models.
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Mr. Yuhao can also become introspective. But he prefers to go out. In his car.
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From 0 to 100 km/h in 4.2 seconds – while Chongqing grows even in this short period of time.
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Mercedes-AMG
A 45

Engine
2.0-liter 
four-cylinder turbo

kW/hp
280/381

Nm at rpm
475 at 2,250–5,000

Fuel consumption
Urban
9.6–9.2 l/100 km
Extra-urban
6.0–5.6 l/100 km
Combined
7.3–6.9 l/100 km

CO2 emissions
(combined)
171–162

Efficiency class
D

0–100 km/h
4.2 s

Top speed
250 km/h
(electronically
limited)
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W
What is the name of the 
world’s fastest-growing city? 
No idea? Here’s a clue: It lies 
roughly 1,100 miles south-
west of Beijing, 1,000 miles 
west of Shanghai. Still not 
sure? No wonder. Chongqing 
is China’s biggest enigma. 
The name of the city means 
“doubled celebration”. It’s  
a special economic zone. A 
city state. The largest metro-
politan region in the world. 
Its size? It measures almost 
300 miles from east to west, 
280 miles from north to 
south. Fifty-two million peo-
ple live in this vast region  
at the center of the Middle 
Kingdom, 36 million in the 
Chongqing City administra-
tive district, more than four 
million in the city itself, and 
just in this very moment 
these figures have already 
been surpassed. Chongqing 
grows by four inhabitants 
every minute. By 250 every 
hour. By 6,000 each day. No 
other megacity in the world 
can keep pace with this com-
pelling dynamic. But what 
are the reasons behind it?

It’s not so much to do with 
the legendary hotpot restau-
rants and countless snack 
bars with their extra-spicy 
dishes for which Chongqing 
is known throughout the 
country. Rather, it’s the  
decree of the government  
in Beijing that has turned 
Chongqing into the new 
high-tech center of the Peo-
ple’s Republic. Today, every 
third laptop on the planet  
is already produced here, 
and per the authorities in 
Beijing, Chongqing should 
therefore not only serve as  
a site of production but also 
as a place of ideas for even 
more dynamic growth. The 

goal is to replace Silicon  
Valley in its significance as 
the epicenter of the New 
Economy.

The results of Chongqing’s 
early success and rapid 
wealth are widely visible in 
the city where the Jialing 
River flows into the largest 
river in China, the Yangtze: 
breathtaking skyscrapers, 
glittering entertainment dis-
tricts, thrilling suspension 
bridges, squeaky-clean shop-
ping malls — and an insane 
amount of cars, including  
an exclusive number of very 
special ones.

J
“Just call me Harry,” offers 
Zhang Yuhao. “That’s my 
first name translated into 
English.” The 32-year-old is 
fun-loving, friendly and 
fashion-conscious. He stud-
ied economics and manage-
ment in New Zealand and 
has been living in the Yu Bei 
district for six years in an 
1,800-square-foot condomin-
ium on the twenty-fifth floor 
of Palm Springs, one of 
Chongqing’s many affluent 
residences. Palm trees line 
the entrance. Security moni-
tors the complex around the 
clock, and residents, author-
ized passersby or vehicles 
are saluted when they pass.

Harry sits smoking on the 
balcony and gazes into the 
distance. He runs a small  
design agency, an online 
mail-order company and a 
store that sells baby food, 
vitamin supplements and 
other health products. A to-
tal of 30 employees. He lives 
alone in his apartment with 
a view of a park, an artificial 
lake, high-rise buildings, 

millionaires’ villas and the 
mountains, often shrouded 
in mist, on the horizon. Is  
he single out of conviction? 
“Not really,” he replies, grins 
and runs his hand through 
his waxed hair. “I’m already 
in love. Very much so. But 
with a creature with four 
wheels and a sumptuous 
sound. It’s down below. In 
the garage.”

I
In the sparkling clean un-
derground parking garage 
his Mercedes-AMG A 45 is 
parked — snow-white exteri-
or, aerodynamics package, 
sports exhaust. Harry stops 
three feet away from the ve-
hicle, pauses for a moment, 
enjoys the view. Then he 
opens the driver’s side door 
and swings himself behind 
the steering wheel with one 
fluid movement. He starts 
the engine. He steps on the 
gas pedal while still idling 
— and leans back, relaxed. 
“This sound always sends  
a tingle up and down by 
spine,” he says. “You know,  
I don’t just drive an AMG. 
I’m a red-hot AMG fan.”

W
What triggered his passion 
was a commercial. The 
Mercedes-AMG A 45 would 
have the most powerful pro-
duction four-cylinder turbo 
engine in the world, it said. 
Interesting, thought Harry. 
Mercedes meant something 
to him, sure. Until this 
point, however, he had never 
heard anything about AMG. 
But, whatever the case, he 

had no intention of driving 
anything other than a Japa-
nese car like most of his 
friends. Nevertheless, he ar-
ranged a test drive — which 
had a resounding effect. “An 
AMG drives quite differently 
from any other car I know. 
It’s comfortable but still fast 
— a compact work of art that 
even fits in small parking 
spaces. In short, a dream 
car. My decision to have fun 
with this car was already 
firm after the first ride.”

T
That didn’t change either 
when quite a few of his 
friends tried to discourage 
him from purchasing a 
Mercedes-AMG. A vehicle 
bursting with that much en-
ergy and without an econo-
my-minded price tag to boot 
wouldn’t be sensible. In-
deed, it would be downright 
irrational to drive such a 
car. “But what’s wrong with 
a bit of irrationality?” Harry 
asks. “I like to be irrational. 
I’m used to going my own 
way.” Soon Harry met 
like-minded people. “We 
AMG drivers are connois-
seurs,” he says. “We enjoy 
the driving experience and 
the rich sound. And that 
welds us together.” Less 
than two years ago, he 
founded the FFAC, the Forty 
Five AMG Club of Chong-
qing. As the name suggests, 
only owners of 45s — which 
is to say, Mercedes-AMG A 
45, CLA 45 and GLA 45 mod-
els — are accepted.

Harry has to see to a couple 
of business appointments, 
and it’s high time he did so. 
He takes us across three-, 
four-, five-lane streets into 
the asphalt jungle of Chong-
qing. He travels through 
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high-rise canyons, over wide 
bridges and beneath them 
along the Yangtze River. 
Traffic is heavy. Harry takes 
advantage of every little gap 
that offers itself to him. “The 
Mercedes-AMG A 45 is per-
fect for this city traffic on 
account of its feistiness and 
agility,” he explains.

H
Harry has arranged to meet 
two club members. They are 
employed as public officials. 
He doesn’t say more. Unlike 
Harry, Xiao Li, 34, and Yang 
Yang, 39, speak very little 
English. But they drive the 
exact same Mercedes-AMG 
model as he does. The cars 
are like identical triplets 
that differ only in tiny de-
tails: Xiao Li has a few red 
accents on the rear wings. 
And Yang Yang, who once 
spun a few laps at an AMG 
event as a front-seat passen-
ger of former Formula One 
world champion Mika Häk-
kinen, is on the road with-
out a license plate. Is that 
allowed? “On an interim  
basis, yes,” says Yang Yang. 
“I’ve ordered new plates and 
have been waiting a long 
time. But the authorities 
can’t keep up because too 
many cars are being regis-
tered in Chongqing.”

Right now the FFAC has 30 
members. It isn’t supposed 
to get any larger, even 
though a lot more Mercedes-
AMG A 45 models are cruis-
ing the streets of Chongqing. 
“Everything here is big and 
grand,” says Harry. “That  
is precisely why our club 
should remain exclusive. 
Massive city, tiny club — 
that has a certain charm.” 
On the club’s excursions to 
more rural areas, it’s not 

just about the pleasure of 
driving for him and his AMG 
gang. Usually, they explain, 
they pack their rear seats 
and trunks full of clothing, 
food, vitamins and medi-
cines and bring these relief 
supplies to the needy. Most-
ly to schools and kindergar-
tens where almost third-
world living conditions pre-
vail, just a few hours’ drive 
from Chongqing’s glittering 
reality.

T
“The aid supplies are impor-
tant to us and come from the 
heart,” explains Yang Yang, 
himself the father of a small 
son. “Whoever can lead a life 
such as ours must be grate-
ful and help others.” Harry 
and Xiao Li nod. After dis-
cussing everything neces-
sary for the next club excur-
sion and assigning tasks, 
the trio heads down to the 
Yangtze River, to a container 
port that provides enough 
space between rail lines and 
cranes to practice a bit of 
drifting.

O
On the way they pick up  
another club member:  
Kong Yin, 25, also a busi-
nessman. He drives a yellow 
Mercedes-AMG A 45. “You 
and your yellow sportster,” 
laughs Harry and thumps 
his friend on the shoulder in 
playful sympathy. He and 
the others like to make fun 
of Kong Yin’s car: Yellow, 
they say sniffily, is the color 
of the taxis. “Guys, those are 
only superficialities,” Yin 

retorts. Then he steers his 
Mercedes-AMG down toward 
the harbor.

When drifting, Yin clearly 
stands out from his competi-
tors. Tires squeal, dust 
swirls. A couple of curious 
harbor and office employees 
come closer and watch the 
spectacle. They marvel at 
the quartet’s stunts; film, 
photograph and applaud 
them. These guys from 
Chongqing know what 
they’re doing. And what 
they are doing is obviously 
enjoyable to them as the sun 
sets slowly and quite garish-
ly over the silhouette of the 
harbor of their hometown. 
While Chongqing relentless-
ly grows and grows with 
each passing second.
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Profile

Criminal psychologists are often the most important investigators in serial killings. And Jessica Woodhams is one of the best.
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At the

 Center of the 
Crime

Criminal psychologists are often the most important investigators in serial killings. And Jessica Woodhams is one of the best.

Text  Frieder Pfeiffer    Photos  Anja Behrens

43



When they return, these thoughts, Jes-
sica Woodhams looks quickly from one 
corner of the room to the other: left, 
right. Left, right. This is how she out-
maneuvers her head, outwits her brain, 
pares away the memory of perpetrators 
and deeds. For the time being. She 
laughs as she explains her distraction 
technique, as though it were a good 
joke. However, the things that charac-
terize her day-to-day life and which 
sneak back into her thoughts are far 
from funny. Jessica Woodhams routine-
ly confronts evil and its earthly mani-
festations. A delicate woman armed 
with a sharp mind. And strong nerves.

Anyone who, like the 39-year-old, has 
dealt with the psychology of crime for a 
third of their life picks up a lot of bag-
gage along the way. It sounds so reas-
suring when Woodhams sits, coffee in 
hand, on the University of Birmingham 
campus and says that she no longer has 
that many nightmares.

For those who pursue the path of the 
criminal psychologist, troubled  
nights come with the territory — not  
to mention the trips to the counselor. 
Woodhams actually wanted to become  
a veterinarian, then studied general 
psychology, but quickly landed in fo-
rensic psychology. For the Metropolitan 
Police in London she analyzed serial  
offenders. On television, they call such 
people profilers. They are the brains in 
the fight against crime, operating some-
what apart from the action and using 
a wide view to connect the various 
points that expose a perpetrator.

In front of Woodhams and her coffee, 
groups of students scurry across the 
campus from one session to the next, 
and her eyes move along with them. 
“I’m naturally always analyzing my sur-
roundings,” she says. That can make 
relaxation hard to come by. 

Seven years ago, Woodhams joined the 
University of Birmingham, which one 
year ago placed Woodhams together 
with an economist at the head of its 
new Centre for Crime, Justice and Polic-
ing. Along with several dozen experts 
from various disciplines, she has since 
been delving into the deep morass  
of capital crimes using computers, 
books and files. Her area of specialty is 
“crime linkage”, analyzing the behavior 

displayed at crime scenes to link to-
gether the crimes of serial offenders.

It’s more important, says Woodhams, to 
look at when and where a crime took 
place. What was stolen or who was 
robbed and attacked plays a secondary 
role. “Perpetrators predominantly act 
where their routine activities take 
them,” she says. “And the time it hap-
pens also says more than the victim, 
who is a victim of opportunity in most 
cases. Burglars usually don’t know 
what houses have within them that is 
worth taking until they have broken 
in.”

And what about murder? “With that, it’s 
mainly about how someone had the sit-
uation under control. How he planned 
the act and how cautiously he operated. 
And what the escape behavior was 
like.” In these areas, a serial killer will 
normally act in the same way — and at 
the same time distinguish himself from 
other perpetrators in these respects. 
That’s why consistency and distinctive-
ness are critical parameters for 
Woodhams’ work.

“If perpetrators were all to act in the 
same way, crime linkage would be im-
possible,” she says. “And, likewise, if  
serial offenders didn’t show similarity 
in their behavior across their crimes.” 
She talks about a case in which the  
serial killer targeted victims at their 
homes because he had easy access to 
murder weapons there. Another went 
to the scene of the crime multiple times 
before he struck in order to work out 
his escape plan precisely, including 
various escape routes. Outsiders know 
stories like this from television. And as 
a matter of fact, says Woodhams, popu-
lar TV shows like the American proce-
dural drama “CSI” have been blamed 
for making investigative work more  
difficult. “The perpetrators now know 
what shouldn’t be left behind at the 
scene of the crime.” Usable clues are 
becoming increasingly rare.

She sits in her office, 33 square feet in 
size, filled with files and books, some  
of which she wrote herself. On the wall 
hang commendations, framed, but 
somewhat casually situated in the cor-
ner. No criminal was ever put behind 
bars through awards. In the center 
stands the desk with folders and books 

Jessica Woodhams

grew up in the country. Her 
parents had a farm with ani-
mals. She wanted to be a vet-
erinarian. Nothing came of 
it. Today, at just 39, she is 
one of the world’s most suc-
cessful defenders of the law 
in the fight against crime.

While still in her mid-20s, 
Woodhams worked as a 
criminal psychologist for the 
London Metropolitan Police. 
Well before her thirtieth 
birthday, she taught stu-
dents. At the age of 30 she 
was a senior lecturer at the 
University of Gloucester-
shire. Since 2015, she has 
headed the Centre for Crime, 
Justice and Policing at the 
University of Birmingham, 
given lectures and advised 
the police in criminal cases 
around the world.
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C-LINK

Jessica Woodhams is a 
co-founder of C-LINK, which 
stands for Crime Linkage In-
ternational NetworK. 

She wants to develop it into 
a global crime-fighting net-
work in which academics 
work together with police to 
make their work faster and 
more effective.

Analysts would no longer be 
subject to an unmanageable 
number of cases when 
searching for connections.

The project is still waiting 
for the final piece of finan-
cial support. But C-LINK, 
Jessica Woodhams and her 
colleagues at the Centre for 
Crime are ready.

within easy reach, beside it an arm-
chair — when the thoughts can and 
must fly freely.

The absent vanity of the person and the 
marked practicality of the room conceal 
the fact that an eminent authority on 
crime fighting is talking about her 
work here. Woodhams has studied hun-
dreds of cases in her career to date.  
She wrote the first book on “crime link-
age”. She is an internationally sought- 
after expert in her field. She has given 
lectures everywhere from Russia to  
Colombia. She has collaborated with 
police forces from many countries, in-
cluding England, Canada and Belgium 
through to South Africa and the Nether-
lands. And even though Woodhams can-
not speak publicly about the cases she 
has analyzed or her private life, it is a 
known fact that she was the sole expert 
witness for the Crown in the appeal 
case of Thomas Ross Young, sentenced 
for the murder of Frances Barker in the 
1970s, and her evidence was pivotal in 
the Scottish Court’s decision that crime 
linkage analysis was inadmissible. At 
the time, Jessica Woodhams was only 
35 years old.

Today, she contributes a large part of 
the Centre for Crime’s collective experi-
ence. The congregation of the widest 
variety of scientists there, each with 
their own methods and special knowl-
edge, is unique. Because a human geog-
rapher who concerns herself with the 
nature of prisons raises different ques-
tions in conversation than a psycholo-
gist. Because a lawyer has a completely 
different view on things than an eco-
nomic analyst. “We’re going to get start-
ed,” Woodhams is certain. The Centre 
for Crime makes Birmingham a capital 
in the fight against crime.

The mind that is so engaged in this 
fight, that has created so much in its 
service, is now getting some fresh air. 
Woodhams stands on one of the univer-
sity buildings and looks out over the 
campus in England’s second largest 
city. From far up, connections can often 
be discovered more easily; the height 
helps to “ventilate the mind”, as she 
says. “It’s very important that we get 
out into the open, into nature, that we 
do a lot of sports and keep fit.” Twice  
a week she goes to the gym. She does 
yoga and rides a bike. That allows her 

to better endure the grime of humanity. 
“It’s not like my work makes my life 
rubbish.” She laughs again, as she of-
ten does. She loves her work. She chose 
it herself.

Woodhams is wearing earbuds. High  
up on the roof her hair flies around her 
face. The image fits well with her fa-
vorite band, Rage Against the Machine, 
crossover metal with more invective 
than any prison cell. She’s fallen head 
over heels for loud, booming music. 
One thing she never does is to listen to 
songs she likes while analyzing cases. 
“The mental connection between imag-
es and music can’t be broken after 
that.”

It’s getting dark. Woodhams is making 
her way home. She knows that any-
thing can happen. That’s why, as al-
ways, she will maintain the greatest 
possible distance from the parked cars 
while walking on the sidewalk. By 
driveways, she will cross to the other 
side of the street. At home she will lock 
all the doors as well as all ground-floor 
windows. Outside of work she does not 
talk about it. She doesn’t want to “con-
taminate” her environment. She carries 
the memories by herself. “It changes 
your thinking, it changes your behav-
ior.” But the one thing that remains  
unchanged by all the grime that is the  
focus of her work? Her infectious laugh.
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Welcome to the north: Not far from the Arctic Circle, controlled drifting turns up the heat on the freezing temperatures.
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A decade with traction: At the AMG Driving Academy, countless participants have already perfected their driving skills.
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Mud pack: The AMG Driving Academy tests the wading depth of the Mercedes-AMG G 63 during offroad training.
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Steep mountains, serpentine passes: The AMG EMOTION-Tour “Heart of Italy” causes mouths to drop.
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 Set a
 Course for
 Perfection

Just like Mercedes-
AMG, the AMG 
Driving Academy  
is celebrating an 
anniversary in 
2017. For ten years 
its participants 
have experienced 
top-notch instruc-
tors and the best 
vehicles.

“Actually, I’m asking myself whether  
I can drive a car at all,” says Jochen, 
looking around. For many years, this 
native of Swabia in southwestern Ger-
many has driven fast and without inci-
dent, about 60,000 miles per year. But 
now, on the evening of the first full 
training day in Lapland, he’s having 
doubts. “Don’t worry about it, Jochen,” 
says instructor Kai Riemer, smiling, 
“because when you turn off all the as-
sistance systems at home, you won’t 
recognize even your own car anymore.” 
A training session at the AMG Driving 
Academy doesn’t leave any participant 
untouched: It quashes certainties,  
questions old habits behind the wheel. 
But more than anything else, it’s fun.

Around the turn of this century came 
the first organized excursions with 
AMG customers to Hockenheim or the 
Nürburgring. The participants drove 
their own cars, and instructors from 
AMG gave tips on techniques and driv-
ing behavior. But the customers wanted 
more, and Mercedes-AMG delivered: 
new locations, new offerings, new con-
tent. At long last, the AMG Driving 
Academy was officially launched in 
2007. Its goal? To unite the individual 
driver training courses under one roof 
and make them even better. What start-
ed out small came to be a massive suc-
cess and continues to grow: These days, 
around 14,000 guests attend the train-
ings and tours each year all over the 
world. They take place on legendary 
racetracks as well as on compelling 
pleasure tours or — as in Jochen’s case 
— as part of an exciting AMG Winter 
Sporting event on the ice of Arjeplog in 
Sweden’s Lapland province. Here, train-
ing takes place on one of the many fro-
zen lakes. The region is surreal. Day-
time temperatures of –30 degrees Celsi-
us are not unusual. The ice here is so 
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fice next door, the data recording spe-
cialists sit evaluating. Acceleration, 
braking behavior, engine data, g-forces 
— everything is measured in minute de-
tail. A camera records the driver. How 
does he operate within the cabin? How 
does he steer? Alongside this, a front- 
facing camera captures the racing line 
as it is driven. Using these recordings 
and data, the instructors can give their 
pupils even more precise feedback.

Ultimately, the AMG Driving Academy 
is really not about everyday life. It has 
much more to do with situations that 
you normally don’t experience, extraor-
dinary moments at unique places. “Our 
events on the racetrack are without a 
doubt the place where you can best ex-
perience the Mercedes-AMG product, 
the dynamic potential of the vehicles,” 
says Greuel. “We want people to have 
fun, to be able to really let loose — but 
of course only as far as the limits of 
safety allow.”

The instructors keep a keen eye on 
their teams. Like everywhere in motor-
sport, there are clear rules and large 
run-off areas. The safety concept also 
requires that the drivers approach the 
next level of their training incremental-
ly. It all starts with the AMG EXPERI-
ENCE. The emphasis of the driving  
dynamics can be arranged according  
to preference: from “FUN” to “PERFOR-
MANCE” on up to “DRIFT”. In addition, 
there are one-day AMG PERFOR-
MANCE-Training sessions. Here is 
where the foundations for the confident 
mastery of a Mercedes-AMG are laid. 
AMG ADVANCED-Training takes place 
over two days on the racetrack. In Imo-
la, Barcelona, Hockenheim or on the 
Nordschleife, participants receive in-
tense training for their driving skills. 
At AMG PRO-Training, participants 
train like a racing driver, testing their 
various driving techniques and perfect-
ing their own driving style. Finally, at 
AMG MASTERS, they hit the track in 
the Mercedes-AMG GT3 — with expert 
pit crews and a personal instructor.

Many participants now book the AMG 
Driving Academy offerings à la carte, 
thereby assembling a custom program 
as far as possible. In doing so, they 
choose the location, specific content 
and, in some cases, even certain in-
structors. Greuel only draws the line at 

thick — two feet or more — that it would 
even bear the weight of an airplane. 
Every morning, the icemakers, as 
they’re called, move in with heavy 
equipment and mill tracks and circuits 
out of the snow once again, giving the 
icy surface a special tread for increased 
grip. Perfect conditions for an excep-
tional experience.

“At every one of our events, the custom-
er wants to experience unique automo-
biles in unique situations,” says 
Dominik Greuel, Head of Marketing 
Communications. It’s about perfor-
mance, the rich engine sound, the ac-
celeration that presses you back into 
your seat. That’s also why Mercedes-
AMG provides only the most powerful 
and most exclusive vehicles in its fleet 
at AMG Driving Academy events. But 
that’s not all. “At our events, the cus-
tomer should get a feeling for AMG, 
dive into the world of AMG, become 
part of the family,” says Greuel. To 
achieve that, the AMG Driving Acade-
my team has not only the best cars but 
also the best instructors. Recognizable 
faces like Bernd Schneider or Bernd 
Mayländer are there along with many 
GT3 and Formula racers, DTM and rally 
drivers — motorsport enthusiasts from 
head to toe who personify the racing 
DNA of Mercedes-AMG. During the 
training sessions, an instructor is out 
and about with a team of anywhere 
from four to a maximum of eight partic-
ipants. Throughout the day, driving 
techniques are rigorously honed. Even 
after the sessions are over the instruc-
tors remain with their teams; they are 
the person in charge and first point of 
contact. At dinner, the experiences  
of the day are discussed, the choice of  
racing line analyzed and personal  
details divulged. Here, car enthusiasts 
sit together, and it is this closeness, 
this feeling of community that makes 
every AMG Driving Academy event so 
exceptional. The World’s Fastest Family 
indeed.

While the guests recover from the train-
ing sessions, behind the scenes the real 
work is just starting. In the workshop 
every day after training ends, bumpers 
are replaced, tires are changed and  
the oil level is checked. The cars are 
washed and waxed so that the next day 
they will be waiting there once again as 
if they were brand new. In the warm of-

private races: “Not safe, not our style.” 
But even without such extravagances, 
the demand for the AMG Driving Acad-
emy training sessions is growing year 
after year. For the organizers of these 
events, this is at once a confirmation 
and a challenge. “We want to grow slow-
ly and steadily,” says Greuel. Because 
that’s the only way to keep the training 
sessions and the content at such a high 
level. After all, the events are supposed 
to be perfect for each individual partici-
pant. If Lapland is too inhospitable for 
you, or if the racing circuit training 
saps too much adrenaline, you can also 
experience the AMG brand in another 
way through the AMG EMOTION-Tours. 
The heart of AMG beats in Affalterbach. 
As part of the AMG EMOTION-Tour 
SPIRIT OF AMG, guests experience the 
epicenter of Driving Performance up 
close. Following a factory tour, a wide 
variety of Mercedes-AMG models are 
available for guided excursions lasting 
several hours — a true pleasure. On ex-
clusive MOTORSPORT tours, the guests 
travel in provided Mercedes-AMG vehi-
cles to the big races on the world’s leg-
endary racetracks and are close to the 
action when the start signal goes off. 
On the LIFESTYLE tours, guests explore 
picturesque routes to European dream 
destinations. The AMG EMOTION-Tour 
“City-Country-River”, for instance, 
leads from Graz through Carinthia and 
charming Udine to the Adriatic Coast.

As part of the training on the ice in  
Arjeplog, it’s important to bring this 
powerful engine under control. With 
increased confidence, the participants 
drift around the narrow curves of the 
circuit, positioning the red Mercedes-
AMG GT S ever sharper in relation to 
the direction of travel. “Stay on the gas, 
don’t brake,” sounds the instructor’s 
voice from the radio. It’s necessary to 
take control for yourself, to turn off the 
many assistance systems and to master 
the physics of driving. It is precisely 
this strong feeling of freedom that 
makes the AMG Driving Academy 
unique. A feeling that can be multiplied 
exponentially because it’s shared with 
the World’s Fastest Family  — which has 
been growing for ten years.
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Future mobility: The melding of man and machine is becoming ever more intelligent.

Essay
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 Noticeably
  Different

How the future of sports 
cars will look. A thought 
exercise by Alexander 
Mankowsky, Daimler AG 
futurologist.

In a letter to his shareholders, Amazon 
CEO Jeff Bezos recently outlined the 
recipe for success for the online giant’s 
future. It ran something like this: Be 
skeptical of proxies! Resist their re-
sults! “Proxies” are measured indica-
tors — for example, from market and 
customer research — that are used to 
discern success. According to Bezos, 
you shouldn’t place your trust in these 
proxies because they aren’t future-ori-
ented. More important for looking 
ahead at what’s to come are empathy, 
gut feeling, intuition, vision, curiosity, 
playfulness and good taste. So said  
Bezos. The very same man who, 22 
years ago, exposed the book trade to the 
greatest disruption in its history with 
the phrase “Customers who bought this 
item also bought...”

But what about if you transfer Bezos’ 
recommendation for Amazon’s future 
over to motorsport? Are proxies like 
performance, acceleration or racing 
success visionary enough? In modern 
motorsport devices at least, the techno-
logical design has physically alienated 
driver and vehicle: The car wants to be 
programmed. It provides data and re-
quires you to press the right button at 
the right time. Good old intuition re-

cedes into the background — and with 
it also the fun.

Dr. Miguel Nicolelis, a famous neurosci-
entist at Duke University’s Center for 
Neuroengineering in North Carolina, is 
best known for his work with exoskele-
tons. Designed for paraplegic patients, 
these externally worn supporting struc-
tures are controlled by means of the 
brain’s neural impulses. However, only 
visual feedback to the brain is possible; 
the patient can see that he or she is 
moving but cannot feel it. So Nicolelis 
asked himself: Can our brain learn to 
accept technology-based signals as its 
own sense perceptions?

In 2013, he conducted a successful  
experiment to that end. In his test  
lab, signals were transmitted to rats  
via an infrared sensor placed between 
their ears. In this way, the clever ani-
mals learned how to “see” in infrared. 
They found their hidden food, even 
though the clues lay in the biologically 
invisible infrared range. Everything 
was a question of deliberate training.

If joy and enthusiasm are still to be the 
number-one priority in the sports car of 
the future, then getting there will be a 

matter of getting the driver to conjoin 
physically with the machine through 
training.

In the sports car of the future, you 
won’t have to look nervously in the 
rearview mirror. Though the vehicle’s 
sensors you will well and truly feel 
your pursuers breathing down your 
neck. The heat of the batteries will be 
perceptible as a burning of energy after 
a short sprint. Your own muscle tension 
is transferred to the engine.

If you were to extend Miguel Nicolelis’ 
experiments into the future, a “cap”  
to which the signals from the vehicle’s 
sensor system are sent will suffice for  
a transmission of power like that. In 
combination with adequate training, of 
course. Nothing stands in the way of  
a further sensual fusion of man with 
exciting sports car technology. Quite 
the contrary.
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Everyone is in position — they’re just waiting on Rankin’s command.
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 High Rankin

The celebrated British  
photographer and director 
Rankin is in London filming 
the ads for the new 
Mercedes-AMG E 63 S 
4MATIC+ — two masters of 
their fields who flout con-
ventions. And a concept 
from the heart of the target 
audience. From people who 
take unconventional paths.
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I
In a massive hangar-like 
building owned by the Lon-
don-based Warner Bros. film 
studio stands Rankin, black 
jeans and T-shirt, in front of 
a gigantic clockwork, check-
ing every detail once more. 
How does the light play over 
the teeth of the gears? Does 
the sand trickling through 
the hourglass have the right 
granularity? Does the lead-
ing man’s suit fit correctly? 
Rankin tugs sharply on his 
jacket.

Rankin is shooting the com-
mercials for the launch of 
the new Mercedes-AMG E 63 
S 4MATIC+. For one of the 
best photographers in the 
world, the spotlight is his 
natural habitat. Just as it is 
for his models. Madonna, 
Kate Moss, David Bowie or 
the Queen — the list of celeb-
rities who have stood in 
front of his camera is long. 
And the list of celebrities 
who still want to be photo-
graphed by him — and only 
him — is even longer. But 
this setting here is also a 
first for Rankin, or more 
prosaically, John Rankin 
Waddell. “I’ve never shot on 
such a big set,” he admits, 
grinning. Located in the 
northwest of London, Warn-
er Bros. Studios are the  
largest film studios in the 
UK. Here, on the site of a 
former Rolls-Royce factory, 
the Harry Potter films and 
Stars Wars: Episode I were 
created.

Of course, you could simply 
portray the 612-hp Mercedes- 
AMG E 63 S 4MATIC+ as  
a pure powerhouse, but 
Rankin wouldn’t have that. 
His work — whether pho-
tography or film — is always 
distinguished by its depth,  

a glimpse into what lies  
behind. “The point is,” he 
explains, “to show the com-
plexity that successful  
people are exposed to today. 
In our stories we are saying 
that you have to go your  
own way to reach the goal.”

“Focus your energy”, “Don’t 
waste anybody’s time” and 
“Appear where you are not 
expected” are the titles of 
the three spirited short 
films — but how does that 
relate to the Mercedes-AMG 
E 63 S 4MATIC+? “The con-
cept for the campaign comes 
from the heart of the target 
audience, which consists  
in large part of successful 
businesspeople and entre-
preneurs,” explains Thomas 
Mock of Mercedes-AMG’s 
Marketing and Communica-
tions department. “These 
people are distinguished  
by their willingness to take 
unconventional paths.”

F
For that reason they deliber-
ately chose to translate 
quotes from a business con-
text into the realm of mobili-
ty. And focusing energy  
is one of the analogies be-
tween man and machine.  
To achieve maximum suc-
cess, a manager must con-
centrate his or her strength. 
Rankin depicts the “Focus 
your energy” maxim as 
theater in miniature with an 
almost monochromatic set 
design — with a blonde boss, 
beautiful as a cinema diva, 
moving between brightly  
illuminated glass office cu-
bicles in which her employ-
ees work. With a sense of 
mindfulness and purpose, 
the manager gives her peo-
ple valuable motivation  
precisely where it is needed. 

In the video, the Mercedes-
AMG E 63 S then rushes 
into the frame; its new, fully 
variable 4MATIC+ all-wheel-
drive system distributes the 
energy exactly as the situa-
tion requires. In Rankin’s 
short film, the two fields of 
power from the business 
and automotive worlds cre-
ate a compelling synergy.

Each of the two other works 
by Rankin for Mercedes-
AMG also consists of a char-
acter-driven role as well as  
a driving sequence. The fast-
paced driving scenes were 
created in Downtown Los 
Angeles. Rankin filmed the 
person-oriented scenes in 
London using skilled actors. 
“For this kind of thing you 
need professionals,” he says. 
“It’s not easy to convey a 
message without saying a 
word.” How provocative! But 
Rankin understands the art 
of wordless speech.

In his haunting photo por-
traits, Rankin produces  
his own narrative worlds, 
creates sharply defined 
characters and stories that 
captivate through stylistic 
incongruities and evocative 
details. At the same time,  
he leaves room for interpre-
tation, opens up space for 
the viewer’s own thoughts. 
The 50-year-old Briton is one 
of the most renowned fash-
ion and portrait photogra-
phers of the last 30 years. 
Galleries all over the world 
exhibit his images. “Rankin 
is known for doing his own 
thing — that’s why he was 
the ideal partner for us,” 
says Thomas Mock. “He 
manages to illustrate things 
in an unusual and yet also 
authentic way that is close 
to real life.”

As is the case on the set in 
London. The leading man in 
the suit is standing in front 
of a pair of head-high iron 
gears hanging from the ceil-

ing by heavy chains. The 
gears stutter as though they 
were out of sync. The man 
courageously reaches into 
the gear mechanism, pulls 
out a small flywheel, holds it 
up to the light and places it 
with such precision that the 
mechanism starts turning 
again. A mover and a shaker. 
Someone who gets things 
done. Even if he doesn’t give 
that impression outwardly. 
Later we see him striding 
across a halfpipe, helping  
a fallen skateboarder to get 
back on his feet. The same 
individual shows up again at  
a meeting. It turns out that 
the manager hired the 
young skater. A violation of 
the rules? No, instead it’s 
the conviction that your own 
intuition overrides conven-
tions. “Appear where you  
are not expected” is the  
message of this video clip. 
The Mercedes-AMG E 63 S 
4MATIC+, which has perfect 
synergy with the two main 
characters, surprises the 
viewer in the same way. 
From 0 to 100 km/h in 3.4 
seconds. Who would have 
thought a business sedan 
would be capable of so much 
ferocity?

Y
“You must dare to do some-
thing new” is also Rankin’s 
mantra. The work for 
Mercedes-AMG excited  
him primarily because 
“these clips are done differ-
ently from traditional car 
commercials — more like a 
60-second play.”

The set in the studio is very 
reminiscent of a theater 
backdrop. The minimalistic 
stage design. The black and 
white tonal palette. Above 
all, the light that Rankin  
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Teamwork: Behind the artist and his ideas stands a large crew.

Tick-tock: Within the clockwork of the business world everything needs to run perfectly.
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Rankin flouts conventions. Exactly like the manager who just hires a skater.

Light check: Photographer Rankin checks the setting through the viewfinder.
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arranges. He knows how 
sculptural the interplay of 
light and shadow can ap-
pear. This is as true for a 
picture as it is for the body 
of the car, which creates a 
distinct physiognomy with 
its convex and concave 
shapes and the resulting  
nuances of light and dark. 
“The light was very impor-
tant to me,” says Rankin. 
“And it was very complex.  
I wanted it to be sophisticat-
ed and a bit mystical.”

H
He and his team needed two 
days to build the set in the 
large studio hall. Glass of-
fice cubicles, monstrous 
gears, a halfpipe — a lot of 
heavy equipment being 
moved about. The filming 
took another two days. At 
the end of it all, Rankin  
then shot the portraits for 
the print campaign for  
the Mercedes-AMG E 63 S 
4MATIC+. “Normally these 
photos are taken before 
making the film. I deliber-
ately shot them afterwards. 
That way they embody what 
we want to say in the film. 
And they do. They appear 
bright and multilayered,  
almost a little anamorphic.”

R
Rankin is an obsessive por-
traitist. Born in 1966 in Pais-
ley, Scotland, where his fa-
ther worked as a merchant, 
he took his first portraits 
among his family circle. He 
studied at the London Col-
lege of Communication and 
quickly established himself 

as a sought-after fashion 
photographer who could sa-
tiate the hunger for glamour 
with poignant portraits of 
celebrities and models. For 
20 years, Rankin also shot 
films. “For about five years, 
they’ve even been good,” he 
laughs.

The perfectionist considers 
both disciplines to be highly 
diverse. “Photography is 
more like poetry, and film-
making is more like writing 
novels,” he says. It is much 
more difficult to make a 
good film than a good photo-
graph. “When I press the 
shutter release, I usually  
already know: This is going 
to be a great picture. I prob-
ably haven’t taken a single 
bad photo in the last ten 
years. Filmmaking, however, 
is like a treasure hunt. Only 
at the end do you know 
whether it has succeeded, 
because all the parts fit to-
gether like a puzzle and it 
looks like the landscape  
that you imagined. Like a 
wonderful sunset with all  
its shades of color.” Those 
are the moments on which 
Rankin focuses all his 
strengths. For which he 
summons the unexpected. 
And breaks some rules.  
“I’m an enthusiastic per-
son,” he says. “I get the best 
from people.”

And after seeing the fully 
edited AMG spots, he found 
them to be more than suc-
cessful. “I don’t know why 
exactly, but I could watch 
them again and again.”

“The pictures 
encapsulate 
what the film 
is also saying: 
They’re sup-
posed to show 
the complexi-
ty that suc-
cessful people 
are exposed 
to today.”
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Rankin compares the clips to a 60-second play. The sets are reminiscent of a theatrical backdrop.
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Text  Fabian Mechtel    Photos  Markus Bolsinger, Andreas Lindlahr

The noise of the eight-cylinder engine hammers deep into your eardrum with goosebump-inducing power.
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In Portimão, 2,915 miles of track lay before us.
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  A
As we cross the finish line, we’re going 
considerably more than 240 km/h.  
At the end of the straight, we hit the 
402-mm-diameter ceramic disc brakes 
at just shy of 270 km/h. And yet  
COMAND displays a lap time that  
surprises Karl Wendlinger. Bright red, 
noticeably slower than his fastest lap 
here in Portimão today. What’s the cause? 
Maybe Wendlinger, the ex-Formula 1 
driver and now instructor and brand 
ambassador for Mercedes-AMG, was too 
busy talking to me. About the track as a 
whole, in detail; about breakpoints and 
places where you can make up lost 
time. Wendlinger is irritated and shifts 
into attack mode. He resolutely moves 
the DYNAMIC SELECT controller from 
“Sport” to “RACE”.

The Mercedes-AMG E 63 S 4MATIC+ 
noticeably braces itself. The sound of 
its 612-hp, eight-cylinder, biturbo en-
gine rumbles more deeply, hammering 
deep into our eardrums with a force 
that gives us goosebumps. Accompa-
nied by the fanfare of the dual clutch 

when downshifting, we now enter the 
narrow right turn after the home 
stretch, mercilessly pressed by our 
seatbelts. The braking performance of 
the Mercedes-AMG E 63 S 4MATIC+  
literally robs you of breath. The cockpit 
indicates a braking force of 0.7 g; 
Mercedes-AMG partner Michelin  
developed the ultra-high-performance 
MICHELIN Pilot Sport 4 S tires espe-
cially for this model. Wendlinger laughs 
— the time for the first section has 
turned green. “There you are,” he says, 
unable to help himself. The AMG brand 
ambassador manages the rest of the lap 
easily, ekes just a little bit more out of  
a few places. On crossing the finish 
line, the COMAND display shows us 
everything is fine. More than fine. 
Wendlinger laughs contentedly. “Sim-
ply displaying the completed lap times 
is the most basic implementation of the 
new AMG Track Pace feature. It’s actu-
ally a proper telemetry unit like the 
kind used in motorsports.”

Telemetry stands for the transfer of 
measured data from a sensor to a spa-
tially separated receiving point. This 
type of long-range measurement was 
first used in aviation in order to moni-
tor rocket engines. In the beginning of 

With the new AMG Track 
Pace feature, you can ana-
lyze your driving style in de-
tail. We tested the assistant 
on the racetrack in Portimão 
— in a Mercedes-AMG  
E 63 S 4MATIC+. With Karl 
Wendlinger at the wheel.

the 1970s, the first systems of this kind 
were implemented in the command 
consoles in motorsport pit lanes. With 
eight recording channels, only a few 
variables could be monitored at the out-
set, and furthermore, there was no abil-
ity to save the data. It was printed in 
real time on a continuous roll of paper. 
“It generated as much as 100 feet or 
more per lap,” says Wendlinger.

  O
Only when you’re able to comprehend 
how the automobile responds to your 
input, where there’s still room for im-
provement and at which points you  
can proceed a little more delicately,  
can you get really fast,” says Wend-
linger as he lets the Mercedes-AMG E 
63 S 4MATIC+ coast into the pit lane. 
“Of course, these days in motorsports 
you have a whole army of data-process-
ing engineers who can help you break 
down every detail so you can push 
yourself and the car to the absolute  
limit,” he continues. “But what really 
impressed me was how the engineers 
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implemented AMG Track Pace here in 
the Mercedes-AMG E 63 S 4MATIC+. 
The data collection is insanely precise, 
and yet it can be read at a glance and 
immediately understood.”

  W
With a couple of hand movements on 
the COMAND controller, we now learn 
the full truth of our previous lap. The 
presentation of the sensor measure-
ments on the display can be individual-
ly customized. To Karl, the positions  
of the gas and brake pedal are most  
important for the initial analysis:  
“This is where you can immediately see 
where you’ve lost time. The other varia-
bles will come into effect when you’re 
no longer making any mistakes on the 
brake and the throttle,” he says as he 
scrolls from field to field and compares 
our hot lap together with his best lap 
time from that morning.

AMG Track Pace is a sporty kind of as-
sistance system. It offers the opportuni-
ty to analyze your own performance as 
well as that of the vehicle and set new 
benchmarks. As an integral component 
of the COMAND Online architecture, 
the feature has full access to all of the 
vehicle’s control modules and sensors 
— and in real time, because the most 
important telemetry feature of all is the 
precise display of the lap time. For that, 
it needs an extremely accurate signal to 
read the vehicle’s position. The GPS sat-
ellite signal wasn’t accurate enough for 
the AMG engineers, so they pro-
grammed a complex algorithm using 
acceleration data from the ESP, wheel 
rotation speed and steering angle sen-
sors.

Using that algorithm, the new Mercedes- 
AMG E 63 S 4MATIC+ can accurately 
determine its position within a few 
'centimeters. The racetracks in the area 
are automatically shown to the driver, 
so that he simply has to select it. The 
data recording starts by itself when 
crossing the starting line. If the current 
racetrack is not on the display, the  
driver can enter custom tracks. When 
you initiate the track recording feature, 
the route you are following on this un-

known race track is recorded as the 
ideal racing line and at the same time a 
corridor about 65 feet wide is created 
within which the ensuing laps are eval-
uated.

  I
In the overlay, you can display not only 
the lap time but also the speed, the  
lateral and longitudinal acceleration, 
steering angle, gas and brake pedal  
position, the current power and the 
torque values including rpm, the tem-
perature of the engine and transmis-
sion, as well as all four tire pressures 
with the corresponding temperature. 
All told, there are more than 100 read-
ings that are taken up to 100 times per 
second. To stay on top of this volume of 
data, AMG Track Pace is connected to 
all of the sensors via COMAND Online 
using fast FlexRay and CAN bus net-
works. Here the data transfer speeds 
can reach up to ten megabits per sec-
ond.

“But that’s not even close to all of it,” 
Wendlinger says, pleased, and unclips 
his iPhone from the holder on the wind-
shield. “I filmed our ride and can now 
transfer the saved data from the car to 
the phone. The AMG Track Pace app 
then inserts the lap times, speed, rpm 
and accelerations, and overlays all of it 
live onto the video.” The entire movie 
can then be immediately shared on so-
cial media right from the app. “So that 
you can enter into a proper discussion 
about cornering with friends and com-
petitors,” he laughs.

Karl Wendlinger

Born
December 20, 1968

Spouse
Sophie

Children
Laura, Jonas

Place of residence
Thiersee (Tyrol)

Hobbies
Skiing, ice hockey, reading

Favorite music
Rock

Favorite read(s)
Books by John Irving

Where would you like to live?
In Tyrol

Which athletes do you  
admire?
Free climbers
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BOOST? Sounds exciting! Especially on a racetrack.

Mercedes-AMG
E 63 S 4MATIC+

Fuel consumption
Urban
11.7–11.4 l/100 km
Extra-urban
7.6–7.3 l/100 km
Combined
9.1–8.8 l/100 km

CO2 emissions
207–199 g/km

Efficiency class
D
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Text  Jo Clahsen    Photos  Heiko Simayer

Moers fires up the powerhouse at precisely 10:34 GMT. A metallic symphony strikes up. Goosebumps!
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 Masterpiece

Speculation has been rife 
since the Paris Motor Show 
– what exactly is behind this 
hypercar that’s making  
its first appearance at the 
Frankfurt Motor Show to 
mark the 50th anniversary of 
Mercedes-AMG? A car with 
a high-performance Formula 
1 hybrid drive, and we were 
there when the first proto-
type was tested in England. 
An emotional moment, best 
summed up with – wow!

I
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It’s the start of 2017 and we’re at the 
Millbrook Proving Ground a good hour 
and a half’s drive north of London.  
The temperature outside is four degrees 
Celsius and there’s a strong, gusty wind 
from the west. These vast proving 
grounds covering 40 square kilometers 
have been used for all kinds of automo-
tive testing since the late 1960s. Initial-
ly reserved exclusively for General Mo-
tors, they now also attract a wide range 
of customers actively seeking to remain 
out of the public eye. Garage number  
18 is a rather bare looking wooden 
shed. A roller door opens to reveal what 
looks like a jumble of carbon-fiber, 
strips of aluminum, cables, disembod-
ied radiators, shafts and joints. Not to 
mention an engine hidden beneath a 
thermal shield. A sedan pulls up in 
front of the garage and out steps the 
CEO of Mercedes-AMG, obviously abso-
lutely delighted “to be permitted to be 
part of this very special moment”. 

This is the day when everyone involved 
comes together. In just a few minutes, 
Formula 1 technology will essentially 
make the transition from race track to 
road for the very first time, and be test-
ed in a prototype. It’s a moment that 
will send the shiver of goosebumps 
through all those responsible for the 

project. Project ONE fuses the experi-
ence of Mercedes-AMG Petronas Motor-
sport and the expertise of Mercedes-
AMG High Performance Powertrains  
in Brixworth. With the combined devel-
opment energy of Mercedes-AMG in  
Affalterbach added into the mix, the  
resulting creation is an utterly breath-
taking car. And apropos car, this is still 
a prototype that has about as much in 
common with a car as a Mercedes-AMG 
S 63 has with a school bus. It has a  
carbon-fiber monocoque fitted with a 
bucket seat upholstered in makeshift 
style with two centimeters of foam pad-
ding. It’s also equipped with a detacha-
ble steering wheel, a couple of displays, 
a set of pedals and all manner of cables 
and connectors. And it even boasts a 
Formula 1 engine, which, as Mercedes-
AMG Project Leader René-Christopher 
Wollmann tells us “has already been 
partially optimized for road use and 
also tested with regular super plus gas-
oline”.

Enter Tobias Moers, wearing a cheerful 
smile, leather jacket, hoodie, jeans and 
sneakers. He is relaxed but expectant. 
A group of people gathers around the 
boss as he’s brought up to date. Moers 
wants to familiarize himself with the 
track and drives an inspection lap in  
a support vehicle. He then goes off to 
get changed and returns wearing AMG 
race overalls. Moers receives a few 
more tips for the first drive while Ste-
phen Murdoch, development engineer 
at Mercedes-AMG High Performance 
Powertrains, prepares the prototype. 
Simon Wilding, Head of Automotive at 
Mercedes-AMG High Performance Pow-
ertrains, gasps for breath: “This is the 
first time I’ve ever seen a Formula 1 en-
gine used in a completely different ve-
hicle. What an experience!” The scene 
could also be playing out in the pit lane 
of any Formula 1 race. There are gener-
ators, high-voltage panels, fire extin-
guishers and a team of experienced  
development engineers. There’s also 
the perfect track for a maiden outing – 
plus Stephen Murdoch, who’s con-
trolling all the processes from his lap-
top. A short while ago, the team fired 
up the engine in garage 18 and checked 
the transmission function with the rear 
wheels jacked up. A pair of doors has 
just been bolted onto the race car. Time 
to go – engage gear, feel the clutch bite, 
total concentration!

I
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A pair of doors has just been bolted to the race car. It’s showtime for Tobias Moers.
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Satisfied with the first run: Tobias Moers (3rd from l.) and Project Leader René-Christopher Wollmann (3rd from r.).

Together with his team, René-Christopher Wollmann coordinated the experience that drew one single word from all involved: wow!

M
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Moers fires up the beast at precisely 
10:34 GMT. A metallic symphony 
strikes up – first the electric motor 
spins up to speed, then the engine 
kicks in. The hairs on our arms stand 
on end – goosebumps! It takes a few 
seconds for the six-cylinder to wake up 
– first sputtering then snarling before 
springing to life. Moers floors the gas 
and catapults out of the “pit” and onto 
the track, a Formula 1 roar trailing in 
his wake.

Like a supersonic fighter jet, the proto-
type disappears onto the straight before 
the landscape swallows the sound. It’s  
a moment of pure tension. The entire 
team stands next to the cones holding 
its combined breath until the monster 
comes firing back down the straight 
with an infernal scream. The techni-
cians run intuitively to the pit. But  
Moers is a racer. He continues for an-
other lap, and then another, before fi-
nally returning to the pit. He reports 
“vibrations and unevenness in the mid-
dle of the rev range”. And a distant 
noise “that sounds like a pump”. After  
a brief tech talk, the Formula 1 engine 
fires up again. Once again, Moers puts 
the prototype through its paces over 
several laps and, just like the first time, 
returns with plenty of feedback for the 

technicians. That’s a good racer for you 
– analytical, detailed.

While all this is going on, the team of 
Formula 1 development technicians 
and software engineers checks the data 
on the computer – all the parameters, 
from the temperature, to pressures, to 
the condition of the batteries and flu-
ids. After one more lap, Moers confers 
briefly with Wollmann. The Project 
Leader suggests his boss listen to the 
sound from outside the car: “You have 
in your mind what a Mercedes-AMG  
hypercar should sound like – we’d like 
your feedback.” Moers crouches down 
beside the race car among the radiators 
and listens intently. The two men then 
confer once more.

The prototype is topped up with gaso-
line hand-pumped from a mobile fuel 
tank – yes, it’s nothing more than su-
per plus – before Moers sets off again. 
He provides the technical crew with 
feedback from the cockpit. When he  
finally rises from the tight bucket seat 
for the last time today and leaps to his 
feet, he’s quickly surrounded by his 
team. There’s an exchange of high-fives 
while the boss grins from ear-to-ear. 
The unspoken appreciation of all the 
hard work is palpable.

At 12:28 GMT, Moers is once again 
dressed in his leather jacket. He quick-
ly checks his smartphone before setting 
off again for Affalterbach. Is he satis-
fied? “Absolutely,” he says, “because 
Project ONE is clearly making pro-
gress.” Tobias Moers will be 51 when 
the show car rolls onto the stage to 
mark the 50th anniversary of 
Mercedes-AMG.

M
Mercedes-AMG
Project ONE

The Mercedes-AMG hypercar 
offers sheer Formula 1 tech-
nology for the road, making 
it the first vehicle available 
on the market with a high- 
performance Formula 1 
hybrid drive. The highly effi-
cient and powerful Formula 
1 powertrain, paired with an 
all-electric, wheel-selective 
front-wheel drive concept 
generates a combined  
system output estimated at 
more than 1,000 hp (735 
kW). The Mercedes-AMG  
hypercar is a true perfor-
mance hybrid that marks the 
pinnacle of current techno-
logical feasibility and points 
the way to “AMG Future Per-
formance”. As a project, it 
stands as a spectacular mile-
stone on the road to the next 
50 years of Mercedes-AMG. 
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Passion
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Text  Christina Rahmes    Photos  Tim Adler

We’ve got to go! Jason Paul on the fastest route to the Mercedes-AMG GLC 43 4MATIC Coupé.
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When the world is upside down again.
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Getting some air. The sun is shining, a perfect landing. The smaller the railing, the greater the thrill.
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What do you do as a freerunner? How about just stopping and jumping?
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Taking a breather. Regaining strength.
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His hands have been resting on the city map for 
several minutes, as if he’s forgotten them there. 
Now he tugs on the string of the teabag, lifts the 
peppermint mixture out of the hot water into the 
cool air and lets it sink again. He serenely watches 
the rising steam. We wonder why his hands look so 
well groomed. Jason just got back from exploring 
the village of Manarola. Pulling himself up walls, 
hand over hand along railings, backwards hand-
springs on roof terraces. You might expect that 
such feats of strength would require the paws of  
a bricklayer. Yet Jason Paul’s fingers look as fine 
and delicate as those of a cellist. Well, almost.

Twelve years ago, Jason was just 14 when he saw  
a documentary about parkour. Hip young guys  
exploring Paris, hopping from roof to roof. Somer-
saults and backwards handsprings. “They drew  
a kind of racing line through the city,” explains  
Jason. He began imitating what he had seen —  
with some difficulty at the start. As one of the best  
free- runners in the world today, he can laugh 
about it now.

“For the first one or two years it looked completely 
stupid. But at some point it began to be cool: You’d 
jump up on the ping-pong tables, try your first 
somersault. You’d fall over. You’d get up. You’d car-
ry on. See your city with different eyes.” His city? 
Frankfurt, Germany. At the time, Jason’s parents 
were working at Germany’s largest airport. He 
grew up in the city’s Goldstein district along with 
his two brothers. A tight-knit family. His parents 
were there, too, when the then 19-year-old took 
third place at the official World Freerun Champion-
ship in 2009 on London’s Trafalgar Square. It was 
the international breakthrough for the teenager 
from Germany. Jason explains all this on the drive 
from Milan airport to the Ligurian Coast. How- 
ever, before we tackle the trip southward in our 
Mercedes-AMG GLC 43 4MATIC Coupé, per Jason’s 
special request, we have to pull into and out of the 
parking space umpteen times. “Wait a minute — 
that’s brilliant!” he cries and fumbles through his 
backpack for his camera. He has already seen half 
the world, but he’s never seen the 360-degree view 
on a car’s display panel: “This is like Grand Theft 
Auto,” he says, referring to the massively popular 
computer game. “Crazy!”

Shortly before the colorfully idyllic village of Man-
arola, we are abruptly stopped by a policeman who 
stands in the way of our Mercedes-AMG GLC 43 
4MATIC Coupé. Using his hands and feet, the Cara-
biniere makes it clear to us that this is the end of 
our all-wheel-drive journey. We are more than wel-
come to explore the five picturesque villages of the 
Cinque Terre region on foot; only the 5,000 inhabit-
ants are allowed motorized passage. So we let the 
3.0-liter V6 biturbo engine exhale after the Corso 
Italia serpentine and find our own way through the 
parkour course, as Jason designates Manarola from 
that point on. From the lush vineyard hills above 
he scans the architecture of the village, defines his 
racing line over bus stops, railings, traffic bollards, 
walls and stairs. “It’s easier to ask forgiveness than 
ask for permission beforehand,” says the 26-year-
old, before leaping off a small awning as a point of 
departure through the winding alleyways of Man-
arola towards the harbor.

Jason increases his pace, runs up walls and lands 
again on both feet after each of his backflips. Most 
of the time his racing line turns out to be the short-
est path from A to B. Obstacles that stand in his 

The world is his 
playground. Obsta-
cles? Not for him. 
Mental barriers?  
He doesn’t know  
what they are. 
We’re talking about 
Jason Paul, perhaps 
the best freerunner 
of our time. Today  
he’s sightseeing in 
Italy’s Cinque Terre 
region. Headlong.
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new playmate. Naturally, he lets the kids, who mar-
vel at his ball handling, win in the end. “That’s how 
it should be,” he says. An attitude that perfectly 
suits his underlying approach to life. A life that 
might appear to outsiders as a never-ending series 
of challenges. “But I don’t always have to be the 
best,” says Jason. “I want to learn a lot of new 
things and as many different things as possible.”

As we move on in order to explore the next Cinque 
Terre village, he becomes pensive and says how  
sad it is that children will eventually stop playing. 
“I really and truly miss that,” says Jason, recalling 
his favorite game, ‘The Ground Is Lava’, which in-
volves crossing the room without touching the 
floor. “You know, freerunning is like being a kid  
on the playground. Running around, trying new 
things, and always pushing your own limits —  
without mental boundaries.”

way are there to be overcome. Finally, after arriv-
ing at the harbor, he clenches his tiny weather-
proof camera between his teeth and adds a couple 
of bonus stunts. “For my fans,” he explains. “They 
like this perspective.” Even as a child, Jason Paul 
filmed videos and added sound effects from com-
puter games. Or burst milk cartons for loud special 
effects. Back then, he wanted to become a video 
game tester or a manga artist. Later, he wanted to 
study industrial design. If Red Bull hadn’t come 
along and offered the talented athlete a contract 
“that you couldn’t refuse”, Jason would probably be 
sitting in front of the computer today. But it turned 
out differently.

“Since then, the world has become my home,”  
says the freerunner, who by his own choice has  
renounced a permanent residence. He carries 
everything he needs with him in a silver suitcase. 
On the outside is a sticker that could be understood 
as his motto: “Cool bro, but can you backflip?” On 
the inside are black clothes, durable sneakers. Why 
no home sweet home, Jason? “Maybe I have my fa-
ther to thank for that. Many years ago he gave me 
that famous novel about Marco Polo, The Journeyer. 
Marco Polo’s astonishing tales augmented by the 
travel writing of the American author Gary Jen-
nings triggered this perpetual wanderlust in me.”

And what does he dream of besides leaping 
through the world? “A motorcycle road trip with 
my father would be great.” Jason doesn’t even have 
a motorcycle license, but he’s planning big. And 
there’s one more thing: “To travel through Mongo-
lia with my girlfriend Emily, preferably on horse-
back.” On one of these four-legged steeds, their 
bodies steaming beautifully in the cold. “To sit on 
their muscular backs and ride through the coun-
tryside” — the thought of it elicits an adventurous 
smile from him. Later, when he can no longer fly 
through the air with such fleet-footedness, Jason 
wants to design clothes. Smart clothes. He’s al-
ready begun this second phase of his life on a small 
scale. He started a clothing label with some friends 
from Bangkok. “When I’m doing stunts, everything 
always flies out of my pockets: mobile phone, cam-
era, keys. So I have Velcro and zippers sewn onto 
them.” Dinner in Corniglia, southeast of the Liguri-
an Riviera. Everyone is eating pasta; Jason has a 
salad. “You can pretty much feel three or four extra 
pounds with each somersault,” says the 5’11” ath-
lete. His limit is 180 pounds, which he rigorously 
adheres to. Even so, after a lot of jumping about, he 
always treats himself to the odd scoop or two of ice 
cream. And so it is that the next day, as we're sit-
ting in front of an ice cream parlor, a ball suddenly 
rolls towards Jason, followed by two short legs and 
the large eyes of a small child.

The village children are playing soccer. An ancient 
fountain serves as the goal — and Jason as their 

Mercedes-
AMG GLC 43 
4MATIC Coupé

Freerunner  
Jason Paul and 
the Mercedes-
AMG GLC 43 
4MATIC Coupé 
are a bit like 
the successful 
symbiosis of 
agility and  
athleticism. 
While one of 
them can run 

up walls, the 
other wows 
with its all-
wheel-drive 
AMG Perfor-
mance 4MATIC 
and a power 
distribution of 
31 percent to  
the front axle 
and 69 percent 
to the rear. 
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 A Life
 Less
 Ordinary
 

Barcelona. Mediterranean 
Sea, sun, mountains, good 
food and last but not least: 
motorsport. AMG Private 
Lounge Days condense  
all that into adventure on 
the asphalt — at the  
greatest possible distance 
from everyday life.  
A short visit to Catalonia.

Community
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Radio connection established. Hearts beat faster. On to the first lap!

Text  Christina Rahmes    Photos  Anja Behrens, Jan Bürgermeister
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Experiencing the sunset on the racetrack in the Mercedes-AMG GT S. Any questions?

Dry asphalt. Sweaty palms. Change of driver.

94



Start your engines! Each team has a car. The guided tour can set off.

The mountains of Montserrat lie behind the participants. Dinner lies ahead.
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In front of him rage eight 
cylinders with four liters of 
displacement. His fingers 
press into the leather of the 
steering wheel. His eyes 
look resolutely forward. The 
carotid artery in his neck is 
pulsating. Right now, Jens 
has just one goal: holding 
the racing line. He drives 
down the opening straight  
at a speed of more than 200 
km/h. This time, he knows, 
he’ll nail the entry into the 
fast-approaching Elf curve  
in the Mercedes-AMG GT S.

Normally Jens needs to focus 
on two things: his family 
and the tachometer. But in 
this moment, the CEO from 
Germany isn’t thinking 
about his wife and his two 
little daughters. The tacho-
meter jumps. He brakes, tugs 
on the gearshift, turns and 
feels the force of 670 newton 
meters while exiting the 
curve. The sports car’s sus-
pension hugs the hot asphalt 
of the circuit, the 7-speed 
sports transmission shifts  
so smoothly that Jens could 
almost forget where he is 
right now. If only it weren’t 
for the 3.8 seconds it takes 
to reach 100 km/h, which 
presses the mass of his body 
into the backrest. And Peter 
and Jörg in front of him. 

Mercedes-AMG has extend-
ed the invitation to join the 
AMG Private Lounge Days in 
Barcelona and the surround-
ing area for four days; 35 
members have arrived, and 
one of them is Jens. Two oth-
ers are his friends Peter and 
Jörg, who are just about to 
tackle the next challenging 
passage of the Circuit de 
Barcelona-Catalunya. In 
front of them drives Bernd 
Schneider, who takes charge 
of this AMG Private Lounge 
Days event with Chief In-
structor Reinhold (“Reini”) 
Renger and AMG instructors 
Nico Bastian, Karl Wend-
linger, Christian Hohenadel 

and Hannes Danzinger.  
First in the Mercedes-AMG 
C 63 S Coupé, then in the 
Mercedes-AMG C 43, later  
in the Mercedes-AMG  
A 45 — and right now in  
the Mercedes-AMG GT S.  
Schneider has the radio in 
his hand. Without a hint of 
agitation, he corrects the 
participants: “That was real-
ly good, Jens!” it crackles. 
“Folks, think about where 
you’re directing your eyes!”

This training module, which 
is part of racetrack training 
at AMG ADVANCED level,  
is called Lead & Follow. In it, 
the participants drive be-
hind the instructor and then 
have the opportunity to talk 
to a data technician about 
the finer points of their laps. 
Bernd Schneider’s success-
ful efforts to bring the par-
ticipants to the racing line 
lap by lap can be seen with 
the aid of the data analysis.
Of course, outside of the 
AMG Private Lounge Days, 

Jens, Peter and Jörg also 
have surnames, but this so-
cial circle is an informal 
one. Participants know each 
other from past events and 
excursions, from the AMG 
Private Lounge online plat-
form, from the Hockenheim-
ring, from previous DTM vis-
its. It’s like a class reunion: 
the immense joy of seeing 
one another again, quickly 
breaking off into small 
groups — all without a lot of 
fanfare. Peter picks Jörg, 
Jörg picks Peter. Because 
that’s the way it always is. 
They are looking forward to 
the helicopter flight as much 
as they are to the guided 
tour into the mountains of 
Montserrat or the upcoming 
ride in the Race Taxi with 
Bernd Schneider or Nico 
Bastian in the strapping 
Mercedes-AMG GT3. Per-
haps that’s exactly what con-
stitutes the magic of the 
AMG Private Lounge Days: 
the combination of a certain 
lifestyle and the racetrack. 
The participants don’t just 
learn the suitability of the 
different models in everyday 
traffic, they can also test the 
vehicles in extreme situa-
tions — and all under profes-
sional guidance. That’s why 
there is a handling course 
next to the racetrack, a vehi-
cle dynamics test area for 
controlled drifting, and con-
tinuous radio contact with 
the instructors.

After the day on the race-
track, during dinner in a 
Michelin-starred restaurant, 
Bernd and Jörg are chatting 
about the AMG 190 E-Class 
1 from 1993. Bernd explains 
that he won his first victory 
at the second DTM season 
weekend in Hockenheim in 
that car. Jörg reveals that he 
owns the exact same car and 
passes around his smart-
phone with photos of the 
190. Bernd gives him a 
friendly nudge in the side 
with his fist. “I drove every 

AMG racing car in the nine-
ties, but I didn’t keep or buy 
a single one of them.”

Before the evening comes to 
an end, many conversations 
like these will ensue. About 
the good old days, the beau-
ty of the here and now, and 
the excitement about the  
future. Of course, it's about 
cars — nominally, at least.  
Special cars. Especially fast 
cars. “If you’re a member  
of the AMG Private Lounge, 
then you love powerful 
cars,” says Manuel Eller of 
the AMG Private Lounge 
Team; 55,000 AMG enthusi-
asts have already registered 
on the AMG Private Lounge 
website. Membership offers 
a wide variety of perks and 
advantages: sneak previews, 
insider info, a member chat 
feature, direct access to 
AMG experts, and last but 
not least centerpiece events 
such as the AMG Private 
Lounge Days. While the 
Mercedes-AMG GT S rests  
sizzling on the edge of the 
racetrack, David Coulthard 
stands at the podium, wav-
ing and grinning broadly. 
“It’s been a long time since  
I was on the winner’s ros-
trum. It’s a great feeling,” 
the former Formula One 
driver jokes to the audience, 
then quickly clears the area 
for the proper winners — 
and congratulates Andrea. 
At the end of the day, she 
scored the group victory  
and left Jens, Peter, Jörg and 
the rest of Bernd Schnei-
der’s group in the dust. Just 
like that, without any fuss. 
Everyone congratulates her. 
So do Peter and Jörg. Be-
cause, after all, within the 
exclusive context of the 
AMG Private Lounge Days, 
it’s all about team spirit and 
fun. And also friendship.

It’s like a 
class reun-
ion: the joy 
of seeing 
one another 
again,  
quickly 
breaking off 
into small 
groups.  
Peter picks 
Jörg, Jörg 
picks Peter. 
Because 
that’s the 
way it al-
ways is.
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In the passenger seat next to Bernd Schneider, there’s not much point in thinking about your own driving skills.

A few laps in the Mercedes-AMG GT3 Race Taxi completely recalibrate your thoughts.
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Profile

Extreme 
Freedom
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Melissa Arnot conquered Mount Everest at the age of 24. “It wasn’t that hard at all,” she says.

Text  Billi Bierling    Photos  Tyler Reid
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Melissa Arnot has already conquered 
Mount Everest six times. And she has 
done so despite the fact that she’s still 
only 33 and climbing was not a tradi-
tional pastime in her relatively poor 
American family. “I had to fend for my-
self from the age of 15, which landed 
me with various jobs, including clean-
ing toilets,” says the daughter of a ski 
patroller and an administrative assis-
tant. Her curiosity, which she now de-
scribes as one of her primary motiva-
tors, made her want to discover more  
of her own country; and so, it wasn’t a 
mountain that initially opened a new 
world to her but a car. “My dad used to 
say that wheels would give me freedom, 
and they still do to this very day.” Once 
she finished high school and scraped 
together enough money, she bought a 
truck and took off, aged 16. First to  
Oregon to work as a nanny, and later to 
Iowa, where she fulfilled her first big 
dream: a university degree.

Armed with a double major in business 
and health promotion, she returned to 
her home state of Montana, where she 
went out into the hills with a friend. 
“The mountains gave me something I 
had not encountered before.” From the 
beginning, mountaineering for Arnot 
was more about precision and endur-
ance and less about speed: “I am a cal-
culated risk taker and it’s the art of pre-
cision and perfection I am interested in, 
and that’s where I can identify with the 
AMG brand,” says the ambassador for 
AMG’s 50th anniversary campaign.  
To improve her skills, Arnot became a 
climbing bum and even spent some 
time living out of her car to do so. As  
a result, when Arnot applied to work as 
a guide with Rainier Mountaineering 
Expeditions (RMI) in Washington State 
in 2005, she passed all the tests with 
flying colors. Over the next three years, 
she gave it everything she had, and in 
May of 2008, another seemingly unat-
tainable dream came true: She reached 
the summit of Mount Everest at the 
youthful age of 24. “It was different 
from what I had expected. It was slow, 
it was busy and it was actually not that 
difficult.” Arnot was mighty surprised 
by the relative ease with which she 
climbed the 29,029-foot mountain. This 
discovery prompted yet another dream: 
reaching the top without supplemental 
oxygen. Only 197 of the 4,470 Everest 
summiteers have achieved this feat 

since 1953. And thus began the fierce 
pursuit of her new goal. In 2009, Arnot 
returned to Everest for her first attempt 
without ‘gas’. However, the expedition 
was dogged by misfortune from the 
very start. On the eight-day trek to base 
camp, Arnot fell and fractured her leg 
(incredibly, this did not stop her climb-
ing); her climbing partner was dealing 
with illness and serious personal diffi-
culties and, to compound things, Ar-
not’s own private life was falling apart. 
She bit the bullet, bagged the summit 
for a second time, but again strapped 
on the oxygen mask for it. Arnot had 
not given up on her dream, however.  
Today she openly admits that her pur-
suit went as far as sacrificing her mar-
riage to Jon Duval. “Jon was a non- 
climber, and even though it was a bless-
ing at times, it was also a curse as he 
did not really understand my ambi-
tions.” Her perseverance and sacrifices 
finally paid off, and on May 23, 2016 
her long-held dream came true: She be-
came the seventh woman to stand on 
top of the world without supplemental 
oxygen. “On my way to the summit I 
felt as if I had had a tight rubber band 
around me all my life, and all of a sud-
den it was gone and I could move freely. 
I felt as if I were made of helium and I 
was faster than ever before.” 

It might be reasonable to wonder what 
accomplishments remain for such a 
high achiever in her early thirties. Not 
for Arnot, though. “When you think 
you’re at your best, I’d say that’s actual-
ly where your starting point is. You can 
build on it, achieve more and challenge 
yourself; and this is where I am now,” 
she says, referring to her new ambition 
of training young women to become 
mountaineers. “I’m training a 14-year-
old American girl, Ellie, and it’s so 
much fun. I sometimes see myself in 
her and I’ve made it my vocation to be  
a role model for young girls such as 
her.” Only ten percent of Everest sum-
miteers are women. “Being a female 
climber is a double-edged sword. Wom-
en are often given opportunities be-
cause they are women and are cute; but 
by the same token, it also means we 
don’t get second chances. I had to work 
hard to earn respect, as everyone is 
bored with the cute side of me by now.”

Name    
Melissa Arnot Reid

Age
33

Favorite car
Mercedes-AMG 
GLA 45 4MATIC

Favorite mountain
Makalu (fifth highest peak  
in the world)

Favorite muscle
Heart – it’s the source of 
your strength and has its  
automaticity

Favorite time of day
Sunrise 

Greatest success
Being one of seven women 
on earth who managed  
to ascend Everest without 
oxygen

Biggest challenge
Training the next generation 
of female mountaineers  
and trying to change the 
numbers
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Text  Adam Baumgärtner    Photos  Markus Bolsinger

Years of 
racing 
at AMG50 103



Mercedes-AMG touring cars have won 13 team titles and six manufacturer titles in the DTM over the past 25 years.
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Mercedes-AMG
C 63 DTM
vs.
Mercedes-Benz
190 E 2.5-16 Evo II

The Mercedes-Benz 190 E 
2.5-16 prepared by AMG rode 
to a total of 50 victories in 
the German Touring Car 
Championship (DTM) be-
tween 1988 and 1993. In 
1992, the Evolution II wrote 
motorsport history: 16 wins 
in 24 races. To date, no DTM 
racing car has earned more 
points in one season and 
more race wins than the 190 
E 2.5-16 Evo II, which 
weighed just 980 kilograms, 
with its 370-hp, 2.5-liter, 
four-valve, four-cylinder en-
gine. In addition, it set nu-
merous records for having 
the most frequent top train-
ing lap times and the fastest 
laps. Today, 25 years later, 
with a total of 13 team titles 
and six manufacturer titles, 
Mercedes-AMG is the most 
successful manufacturer in 
the top tier of German tour-
ing car racing — and in 2017 
the Mercedes-AMG C 63 DTM 
will attempt to continue its 
predecessors’ history of suc-
cess. Unlike the 190 E 2.5-16 
Evo II, the current DTM rac-
ing car from Mercedes-AMG 
Motorsport (pictured: car 
model 2016) is based on a 
carbon-fiber chassis; only the 
rollover structure is still 
made of steel. The regula-
tions of today’s DTM series 
require a minimum weight of 
1,125 kg, and by introducing 
an intake air limiter, the out-
put of the 4.0-liter V8 has 
been set to more than 500 hp 
at 7,500 rpm and a maximum 
torque of 500 Nm. The tech-
nology in the DTM racing car 
has also inspired one of the 
newest AMG heroes: The 
Mercedes-AMG GT R adopts 
the same configuration with 
a V8 front mid-engine and 
rear transaxle transmission 
connected by a carbon-fiber 
torque tube.

Mercedes-AMG touring cars have won 13 team titles and six manufacturer titles in the DTM over the past 25 years.
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Mercedes-AMG
F1 W07 Hybrid
vs.
AMG 300 SEL 6.8

AMG needed only four years 
from the time the company 
was founded until its first 
big racing success: At the 
24-Hour Race in Spa-Fran-
corchamps in 1971, the 
AMG 300 SEL 6.8 in racing 
trim dominated its class, 
and this triumph was aug-
mented by a second-place 
win in the overall classifica-
tion. The European touring 
car competition was round-
ly shocked. It seemed hard 
to believe that a luxury se-
dan would be able to beat 
the racing legends of the 
early 1970s in their hot 
coupés. The powerful 6.8- 
liter V8 with its 428 horse-
power and 620 newton  
meters of torque from the 
hands of AMG technology 
guru Erhard Melcher and 
the instinctive team leader-
ship of AMG founder Hans 
Werner Aufrecht were thus 
the sparks that ignited a  
sensational performance  
career. Approximately 50 
years later, Mercedes-AMG 
has taken pole position in 
the motorsport pantheon. 
With Mercedes-AMG in Af-
falterbach, Mercedes-AMG 
High Performance Power-
trains in Brixworth and the 
headquarters of Mercedes-
AMG Petronas Motorsport 
in Brackley, an incredibly 
compact network of racing 
expertise has arisen. Be-
tween the years 2014 and 
2016, three Constructors 
world championship titles 
were won by Mercedes-AMG 
Petronas Motorsport, and 
the hybrid engines used in 
F1 since 2014 in turn pro-
vide exciting momentum for 
the future of Mercedes-AMG 
performance vehicles. This 
completes the circle: from 
series production car to 
racecar, from the racetrack 
back to the road.
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The AMG 300 SEL 6.8 and the F1 World Championship car from 2016 are two cornerstones of AMG’s recipe for success.
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Legendary GT racers among their own: The Mercedes-AMG GT3 internalized the spirit of the AMG CLK GTR.
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Mercedes-AMG GT3
vs.
AMG CLK GTR

One of the most spectacular 
racing cars in AMG history 
is the legendary CLK GTR. 
Developed and put on the 
racetrack in the record time 
of exactly 128 days during 
the winter months of 1996–
97, the FIA GT1-class racecar 
took only its name and  
design elements from the 
Mercedes-Benz CLK and was 
instead technically complete-
ly redesigned with a mid- 
engine layout and, initially,  
a 600-hp, 6.0-liter V12. The 
success of the racing car in 
the FIA GT World Champion-
ship was as manifest as its 
uncompromising construc-
tion: It became the 1997 
world champion with six 
race victories, and again in 
1998 with ten race victories. 
The current Mercedes-AMG 
GT3, like the AMG CLK GTR, 
reflects the unbridled pas-
sion Mercedes-AMG has for 
GT racing. Developed in ac-
cordance with FIA GT3 regu-
lations, the Mercedes-AMG 
GT3 builds on the Mercedes-
AMG GT S series production 
model but is equipped with 
a dedicated racing suspen-
sion, unique aerodynamics, 
sophisticated safety technol-
ogy and a very special  
kind of engine: Unlike the 
Mercedes-AMG GT S, the 
1,285-kilogram Mercedes-
AMG GT3 doesn’t roll up  
to the starting grid with a 
four-liter, V8 biturbo but 
rather with a high-revving  
aspirated V8 engine. An out-
put of approx. 405 kW (550 
hp) at 7,300 rpm and a maxi-
mum torque of 650 newton 
meters from a displacement 
of 6,208 cm3 make it unstop-
pable, as underscored at 
many events, including  
the 24-Hour Race on the 
Nürburgring in 2016: There, 
the Mercedes-AMG GT3 
seized places one through 
four as well as sixth place.
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Mercedes-AMG
GT S Safety Car
vs.
Mercedes-Benz
CLK 55 AMG Safety Car

Sudden accidents or ex-
treme weather changes pose 
a threat to the entire field of 
drivers in motorsports. In 
dangerous situations like 
these, the Safety Car is called 
into operation. It situates  
itself at the front of the pack 
and slows it down until the 
danger no longer exists. The 
demands on a Safety Car are 
especially high in the F1, 
and it can therefore be seen 
as a great honor that  
Mercedes-AMG has continu-
ously supplied the Official 
Safety Car of the FIA Formu-
la 1 World Championship™ 
to the top tier of motorsports 
since 1996. After the debut 
year with the C 36 AMG, the 
first CLK 55 AMG moved 
into this challenging role in 
1997: No other model occu-
pied the Safety Car position 
with all its attendant respon-
sibility more frequently, and 
in fact the legendary CLK 63 
AMG Black Series would lat-
er be derived from the CLK 
63 AMG Safety Car of the 
2006 F1 season. Since 2015, 
the Mercedes-AMG GT S has 
been at the starting grid as 
the Official Safety Car of the 
FIA Formula 1 World Cham-
pionship™. For use in the 
F1, a roof-mounted light bar 
with bright LED flashing 
lights was implemented as 
an aerodynamic carbon-fib-
er element with an integrat-
ed TV camera. In addition, 
the headlights and taillights 
are equipped with a pulse 
flash feature. On the inside, 
Safety Car driver Bernd 
Mayländer and FIA fuel ana-
lyst Peter Tibbetts have an 
InCar WiFi hotspot as well 
as two radio systems for ex-
ternal communication with 
the race director; race data 
and TV signals are displayed 
on two additional monitors.
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Light modifications: The LED light bar is the most conspicuous feature differentiating the Safety Car from the production model.
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Fifty years of racing success and still no end in sight: Motorsport is in the DNA of Mercedes-AMG.
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Mercedes-AMG
F1 W08 EQ Power+

With the Mercedes-AMG F1 
W08 EQ Power+, Mercedes-
AMG Petronas Motorsport is 
looking to win its fourth F1 
Constructors world champi-
onship in a row and to once 
again demonstrate the ex-
ceptional performance of  
recent seasons. Owing to a 
variety of changes in the F1 
technical regulations, the 
racing car includes just 17 
percent of the technology 
from the previous year’s ve-
hicle for the current season: 
A monocoque made of car-
bon fiber and a honeycomb 
composite structure accom-
modates the lightweight 
(145 kg) and incredibly 
complex EQ Power+ power 
unit; its 1.6-liter, turbo-
charged V6 revs up to 
15,000 rpm and is support-
ed by an integrated hybrid 
generator unit with an out-
put of 120 kW (161 hp). 
With an output of well over 
900 horsepower and a total 
weight of just 728 kg, the  
hybrid F1 racer is powerful 
and light. In the Mercedes-
AMG F1 W08 EQ Power+, 
the cutting-edge technolo-
gies continue: The wheel 
suspension systems, brakes 
and all body parts are made 
of lightweight, high-strength 
carbon-fiber components. 
Even the transmission hous-
ing is fashioned out of car-
bon fiber. To improve even 
further year after year is  
not only the ambition of 
Mercedes-AMG Petronas 
Motorsport in F1, it is also 
the goal of every Mercedes-
AMG motorsport commit-
ment. Regardless of whether 
it relates to the F1’s new 
rules on aerodynamics or 
developing additional en-
gine innovations for the 
DTM, racing is a challenge 
— for the drivers as well as 
for the engineers. On to an-
other 50 years of motorsport 
victories at Mercedes-AMG.
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Mad
Hatter

Icon

Pharrell  
Williams,  
Brad Pitt,  
Bob Dylan  
and Madonna swear 
by Nick Fouquet. 
He’s the hatmaker.
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Text  Bastian Fuhrmann    Photos  Theodor Barth

My hat’s on fire. So? Nick Fouquet in his Venice, CA studio.
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T
Two crows are perched on the sagging power line above Lincoln Boule-
vard in Los Angeles’ Venice neighborhood cawing their hearts out. When 
they finally fly away, one of the birds loses a feather. It floats downward 
in a corkscrew and lands on the ground. A hand reaches for it and care-
fully picks it up. Perfect. The hand belongs to Nick Fouquet, who has 
breathed new life into an old handicraft: hatmaking. Fouquet is a dream-

er and a rebel. A wayfarer of yore. Lover of fab-
rics and colors. The jet-black crow’s feather will 
come in handy for him.

The native Frenchman believes in the common 
decency of a man with a hat. Fouquet loves cel-
luloid films and enjoys reading classic litera-
ture. In these worlds he finds the kind of charac-
ters that captivate and inspire him: “There was  
a time historically when a man wouldn’t step out 
of the house without his hat. I see it as the peak 
of elegance.” It was a cowboy who saved Nick 
Fouquet, immersed in his work at the tailor’s  

table, from an average life. “He entered the room and my sewing machine 
kept going without me. I only thought, ‘Wow, what a cool hat!’” says the 
34-year-old. “For a number of years I just didn’t know what I should do. 
My father was a model, I was constantly surrounded by fashion, and so 
at first I worked on and off for a tailor. From the very moment I saw the 
guy with the hat, I simply wanted and needed to make hats.” His heart 
pierced by the cowboy, Fouquet learned the trade 
at one of the last traditional hatmakers in Ameri-
ca. Somewhere in Montana. The blissful middle of 
nowhere. Today, seven years later, thanks to an 
unrivalled obsession with details and a good dose 
of madness, it has made Fouquet one of the hot-
test hatmakers in the Western Hemisphere.

Droves of heads — large, small, mostly round —
cram through his door at number 853 Lincoln 
Boulevard in Venice. Sometimes the people they 
belong to are famous. Renée Zellweger, Richard 
Roundtree, Madonna, Bob Dylan, Brad Pitt and 
Pharrell Williams. But Fouquet isn’t concerned with fame. The more 
prominent names on his list of customers are written on round wooden 
disks with a simple felt marker just like the others. The disks, which are 
stacked atop one another, record the circumference of the head he has 
measured. There are several hundred. Yet Fouquet remembers well his 
very first hat for a VIP. It was for Billy Gibbons of ZZ Top. “Gibbons was 
open to anything, and I had to think about it for a few days. But then I 
made him a fierce piece, I’m telling you. I gave him all my lovin’!” says 
Fouquet, laughing. He describes Gibbons’ hat above his head using wild 
gestures. Fouquet’s special hatmaking method essentially follows a tradi-
tional art of craftsmanship, albeit one which frees itself from every rule 
and custom, and does not result in the creation of just any hat. 

“Wyldeflower”,
“Seminole Dancer”,

“Embrace the
Panther” and

“Tobacco Thief”
await their

respective heads.

Fouquet’s wood 
discs correspond
to the head sizes 
of their custom-

ers. Whoever  
can find the most 
celebrity names 

wins.
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A cowboy saved Fouquet from an average life.
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“At some point my mind takes over and lends the hat soul, and it would be foolish to fight against it.”
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A
“At some point my mind takes over and lends the hat soul, and it would 
be foolish to fight against it,” winks The Mad Hatter, pointing to one of 
the many inscriptions on the walls of his shop: “Be rad!” In his madness, 
the French-American falls back on self-styled remedies to change and 
stress the hat material. Once he even turned to a .45 Magnum to give a 
black hat with rabbit-fur pompom a carefully 
aimed grazing shot out in the desert. “With each 
new hat, it’s the same as a picture: I always start 
with a blank sheet of paper. My childhood memo-
ries and my travels through different countries 
and their cultures have a strong influence on 
every single hat,” says Fouquet, seeming to flip 
through his head as if it were a colorful travel  
diary. Fragments of a wild, unconstrained life.

In his studio, Fouquet begins working on a new 
hat. From a series of rolls of fabric he chooses the 
appropriate colors: orange, blood red, yellow, indi-
go, beige, gray or black — all there. Fouquet cuts a square from the  

roll and a short time later pulls the piece over  
an oval cylinder of solid wood using considera-
ble force. At the bottom is the wooden disk  
that corresponds to the head size of the custom-
er. With the help of hot steam, Fouquet pulls  
the fabric further and further down over the  
cylinder until finally it takes the desired hat 
shape. He usually favors the form of the classic 
Fedora, the so-called teardrop: When looking at 
the hat from above, the curvature takes the form 
of a droplet. “The steam makes the fabric malle-
able. I have to be fast, because as soon as it gets 
cold, it stays in that shape,” he explains.

Using a sharp knife, Fouquet cuts along the edge of the brim. He presses 
the iron, out of which hot steam hisses, one last time on the edge of the 
hat and once again enshrouds the entire hat in fog. Then comes a batch 
of fine-grained sand that he tosses at the hat to give it even more struc-
ture. Last but not least, he sews a small loop on the affixed hat band into 
which he inserts a match — Fouquet’s trademark. Then the black crow’s 
feather.

Hold on. For his final act, Fouquet sprays the hat with a blue liquid, 
lights a match, puts the piece on, and sets it alight. Hatmaking is always 
an adventure with Nick Fouquet. Perhaps the last of his kind.

After the
agony, the hats
rest. Mahogany
cylinders retain

their shape.

The range of hats 
in a hand-bound 

book made  
of leather: In a  

saloon, it would 
have enchanted 
anyone, even the 
hard-bitten hero.
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Supertest

The “Green Hell” is its natural habitat: The Mercedes-AMG GT R pulls off a phenomenal lap time on the Nordschleife.
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Text  Christian Gebhardt    Photos  Hans-Dieter Seufert
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The Nordschleife season is drawing to a close as the Mercedes-AMG GT R drives through the Karussell one more time.
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Kneeling in reverence: Journalist Christian Gebhardt experienced one of the fastest rides of his life in the Mercedes-AMG GT R.

Mercedes-AMG
GT R

Engine
4.0-liter V8  
biturbo

kW/hp
430/585

Fuel consumption
Urban
15.1 l/100 km
Extra-urban
9.0 l/100 km
Combined
11.4 l/100 km

0–100 km/h
3.6 s

Top speed
318 km/h
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pering about unfair competition, the 
tire blankets were only used because 
the temperature outside is extremely 
low (4 degrees Celsius) for today’s test. 
Tire blankets were also used for similar 
reasons before the Supertest lap in the 
Renault Clio R.S. 220 Trophy with semi-
slicks. Clearly, at outdoor temperatures 
like these, it’s extremely difficult to 
bring cup tires up to the proper work-
ing temperature. You have to be as care-
ful as possible here.

Speaking of cup tires, we are already 
looking at the second innovation of the 
top Mercedes-AMG GT model. In addi-
tion to the standard MICHELIN Pilot 
Sport Cup 2 sports tires, the Mercedes-
AMG GT R is equipped with even more 
specialized AMG track tires approved 
for road use. The latter are also from 
Michelin and are also called Cup 2. 
These tires were developed for the 
Mercedes-AMG GT R and can be or-
dered through the AMG Performance 
Studio.

Into the new AMG sports seats with 
their excellent lateral support and low-
slung sitting position. Warmup lap — 
time to introduce the Mercedes-AMG 
GT R further. Visually, it is reminiscent 
of its GT3 racing sibling. At the front, 
the new model is 46 mm wider than the 
previous Mercedes-AMG GT versions. 
The rear has grown by 57 mm in width. 
The fixed rear wing is part of the exten-
sively modified aerodynamics. The 
Mercedes-AMG GT R, for example, car-
ries an active aerodynamic element on 
its underbody that automatically ex-
tends or retracts depending on speed, 
and an active air control system in the 
lower area of the front apron.

Behind the new AMG Panamericana 
grille sits the renowned four-liter bitur-
bo. In the Mercedes-AMG GT R, AMG  
is firing up a new version of the V8. 
Thanks to intricate modifications and 
increased boost pressure, the engine 
has an output of 585 hp, which is now 
75 hp more than in the Mercedes-AMG 
GT S. In “RACE” mode, the extreme 
sports car rumbles more thunderously 
than before on account of its new ex-
haust system with titanium rear muf-
flers.

Fire away! We launch our attack on the 
Nordschleife. The 585 horses don’t send 

Right, left, right – out of the corner of 
your eye, you see the LED briefly flash 
white two more times. One last burst of 
traction control, the final curves, then 
2016’s sensation of the year is perfect. 
The Mercedes-AMG GT R sets down a 
fabulous lap time of 7’11” on the Nord-
schleife. This makes it the fastest series 
production vehicle that sport auto mag-
azine has driven and recorded in its 
history of testing, which began in 1997.

November 4, 2016. Chronology of the 
test day: The Nordschleife season has 
almost come to an end. The last sched-
uling window for industry test drives, 
after which we would normally drive 
our timed laps on the circuit, was one 
week ago. And then, however, we get 
the possibility to compete with the 
Mercedes-AMG GT R as part of a testing 
day for GT3 racing vehicles. As a matter 
of fact, the plan for this road-oriented 
sports car was different. Prior to the 
off-season and months of bad weather, 
the lap time on the Nordschleife was 
supposed to be established in advance 
of the full Supertest in spring 2017.  
Activate “RACE” mode, deactivate ESP, 
then click the nine-way adjustable trac-
tion control four times. It locks audibly 
into place. The controller is very remi-
niscent of the one in the Mercedes-
AMG GT3 racing car; bright yellow, it 
sits visibly underneath the four ventila-
tion nozzles. The traction control fea-
ture only works when ESP is complete-
ly deactivated. For our hot lap, the AMG 
TRACTION CONTROL is set at level four 
— three yellow LEDs and one red now 
flank the rotary knob.

The tire blankets are off, and soon we 
will be too. Before someone starts whis-

The Mercedes-
AMG GT R is the 
fastest series 
production vehi-
cle that sport 
auto magazine 
has ever tested 
on the Nord-
schleife. With a 
lap time of 7’11”, 
it knocked the 
Porsche 918  
Spyder from the 
top spot a few 
months ago.  
The diary of an 
ultra-fast testing 
day.

R
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our pulses racing with such extreme 
intensity as the 670-hp Ferrari in the 
previous Supertest. At first we had to 
get used to the 488 GTB’s massive pro-
pulsion on the Nordschleife. In the 
Mercedes-AMG GT R you feel good from 
the very first punch of the gas on the 
Quiddelbacher Höhe. The Mercedes-
AMG GT R is well engineered, not 
over-engineered.

Two right turns and we arrive at the 
Flugplatz section of the track. For the 
first time you can feel the optimized 
aerodynamics. The Mercedes-AMG  
GT R effortlessly sweeps through this 
stretch of the Nordschleife more than 
10 km/h faster than the Mercedes-AMG 
GT S. It isn’t just the extra aerodynamic 
refinement that leaves a positive first 
impression here but also the retuned 
steering. Around the center position 
the rack-and-pinion steering with  
hydraulic assistance on the Mercedes-
AMG GT R responds with precision but 
no longer quite so sharply as in the 
Mercedes-AMG GT S.

Along with the redesigned AMG RIDE 
CONTROL Sports Suspension with 
threaded components and three-way- 
adjustable adaptive shock absorbers 
(on the Nordschleife, our shock absorb-
ers are in “Sport Plus” mode) as well as 
spherical pivot bearings on the lower 
transverse arms of the rear axle, the  
active rear-axle steering that Mercedes-
AMG is implementing for the first  
time contributes to the vehicle’s high 
stability. Similar to the rear-axle steer-
ing systems used in various competitive 
models, the conventional track rods  
on the rear axle of the Mercedes-AMG 
GT R have been replaced by two steer-
ing actuators, which, depending on  
the speed, turn the rear wheels with or 
against the direction of the front axle. 
Taken as a whole, the direct steering of 
the front axle and the level of grip on 
the rear axle are in perfect alignment 
on the Mercedes-AMG GT R.

Owing to the modifications to the sus-
pension and the redesigned sports 
tires, the Mercedes-AMG GT R offers 
significantly increased mechanical grip 
compared to the Mercedes-AMG GT S. 
Especially in the slower downhill 
stretches after Metzgesfeld to Wehrseif-
en, as well as from Hohe Acht to the 
Brünnchen, the rear axle adheres close 

ing acceleration can be adjusted by us-
ing the rotary knob. With this system, 
you definitely no longer need to worry 
that the rear will slide under load.

The optional AMG Ceramic High-Per-
formance Composite Braking System 
wins you over not only with its stop-
ping power but also with the ABS being 
so well attuned to the AMG track tires. 
It’s unbelievable how late you can 
brake with the Mercedes-AMG GT R. 
Thanks to the traditional 2D data re-
cording device with on-board measure-
ment technology of Race Navigator,  
including live timing, you become more 
and more aware that the Mercedes-
AMG GT R is currently on the way to 
creating a sensation. On the Döttinger 
Höhe, you suddenly experience the feel-
ing that Andy Brehme must have had at 
the penalty spot during the World Cup 
final in 1990. If you make it, great. If 
you miss, you’re the... well, just don’t 
think about missing. We’re now going 
294, 299, 295, 296 km/h, we turn, full 
throttle through the high-speed left to-
ward the bridge at the Antoniusbuche, 
297, 298, 299, 300, 301, 302 km/h — 
and brake at the Tiergarten dip.

Six curves later, at exactly 7’10.92”, the 
Mercedes-AMG GT R races across the 
finish line at track section T13. Even 
rounded up to 7’11”, the extreme  
sports car from Mercedes-AMG lands  
in front of the previous top spot on 
sport auto’s list of best lap times on the 
Nordschleife. The Mercedes-AMG GT R 
has overtaken nothing less than the 
Porsche 918 Spyder, the 887-hp hybrid 
super sports car in which my Supertest 
predecessor circled the Nordschleife  
in 7’13” (sport auto June, 2014). The  
official lap record of 6’57” set by the 
full-blooded professional Marc Lieb in 
the 918 remains, however. But today  
the praise goes to others: Congratula-
tions to Mercedes-AMG for this master-
ful performance!

to the racing line. No unwanted side-
slips or noticeable sensitivity to load 
changes cause any uncertainty. On the 
contrary, on these slower sections of 
the track, the Mercedes-AMG GT R im-
parts more confidence at the outer  
performance threshold than any other 
sports car before it. Accordingly, the 
sports car makes up a lot of time here.

Even on the fast sections of track, you 
can trust the Mercedes-AMG GT R. It 
races full bore at 277 km/h over the 
crest of the Schwedenkreuz. As it does 
so, the Mercedes-AMG GT R experienc-
es brief and uniform shock absorber 
travel, only to then quickly reposition 
itself without becoming jumpy — exact-
ly like it needs to do at this point. You 
can also “sit” for a surprisingly long 
time in the Kesselchen, and subjective-
ly longer than with all other sports 
cars. Thanks to its very good combina-
tion of aerodynamics and mechanical 
grip, the Mercedes-AMG GT R takes the 
Kesselchen’s ultra-fast right–left combo 
and the powerful undulations at the 
end at remarkable speed.

The traction control experiences its mo-
ment of truth in the subsequent Mut-
kurve (“curve of courage”). In this 
curve, a peculiar kind of fantasy always 
springs forth in your imagination: If 
you fly out of it, they’ll never find you 
again in the forest. The traction control 
set to level four doesn’t have much to  
do in the Mutkurve, but this racing  
lifeline will at least boost the driver’s 
self-confidence. The TRACTION CON-
TROL LED flashes briefly only twice, at 
the curve’s apex and the exit. At 179 
km/h, the Mercedes-AMG GT R charges 
faster and with more assured traction 
through the Mutkurve than any other 
sports car has before on a lap recorded 
by sport auto. The Porsche 918 Spyder 
did so at 174 km/h, the Gumpert Apollo 
at 174 km/h and the Ferrari 488 GTB at 
173 km/h.

The intervention of the traction control 
set to level four is barely noticeable on 
the Nordschleife. Only when accelerat-
ing aggressively out of the Adenauer 
Forst, as the rear pushes downward  
under the load, do you notice a gentle 
AMG TRACTION CONTROL interven-
tion. On the whole, the traction control 
is very delicate. Depending on the driv-
er’s preference, the side-slip angle dur-fr
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Affalterbach Photos  Sven Cichowicz, Thorsten Doerk, Staud StudiosText  Adam Baumgärtner

More than 1,500 bright minds work here in Affalterbach at Mercedes-AMG.

Credo: 
Team Spirit
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Dr. Jens
Cierullies

Head of Hybrid and 
eDrive Development

A Mercedes-AMG
is pure emotion.
Dr. Jens Cierullies
has the ambition
to create electric
drive systems that
further enhance 
the performance
characteristics of a
Mercedes-AMG.

Following the completion of his studies 
in electrical engineering at the Technis-
che Universität Hamburg-Harburg, Jens 
Cierullies moved to Sindelfingen in 
2003 to work in the Mercedes-Benz  
development department. In 2006, he 
completed his dissertation in the field 
of information technology in mechani-
cal engineering. In 2013, Cierullies 
transferred to Mercedes-AMG in order 
to assume control of E/E development. 
Since the summer of 2015, he has led 
the development of hybrid and electric 
drivetrains. If the father of two has  
any time left after his job and family,  
he spends his time playing sports or 
guitar.

Dr. Cierullies, you are on a very special 
mission at Mercedes-AMG. How would 
you describe it yourself?

My team and I are working on convey-
ing the typical characteristics of a 
Mercedes-AMG into an electrified fu-
ture. Hybrid drives, electric drives — 
these are technologies whose potential 
really inspires us.

Many AMG fans think otherwise. They 
have a hard time imagining a Mercedes-
AMG with a hybrid or electric drive-
train. Is that something you can under-
stand?

Of course, because after all AMG grew 
to its current size with combustion en-
gines. Our brand still thrives like it al-
ways has on their thrilling dynamics 
and the typical AMG characteristics of 
these spectacular engines. But if you 
saw the Mercedes-AMG GT Concept 
with EQ Power+ technology that we in-
troduced in March, you’ll know for sure 
that we are not going to change a single 
thing about this recipe for success. 
Quite the contrary.

Can you please explain that in more de-
tail?

Well, our engines certainly don’t need 
any electric “assistance”. But with their 
immense torque and instantaneous re-
sponse, electric motors can help even 
the most powerful combustion engine 
to deliver an even more compelling 
driving experience. Just imagine an 
AMG engine that can provide an imme-
diately responsive boost — electric ex-
tra-hyper-performance — at any time. 
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Born
1976

Education
Degree in electrical engi-
neering from TU Ham-
burg-Harburg, doctorate  
in mechanical engineering 
from TU Munich

Profession
Engineer

Area of responsibility
Head of Hybrid and eDrive 
Development

Hobbies
Family, travel, sports

A perfect workday is: 
Knowing more in the evening 
than I did in the morning

We have the opportunity to define 
high-voltage drive systems that authen-
tically transform and reinterpret the 
performance characteristics of a 
Mercedes-AMG.

You’re probably not the only ones mov-
ing in this innovative direction, right?

Possibly, but while our competitors are 
corseted by a number of predefined cor-
nerstones, we can be maximally crea-
tive. Mercedes-AMG gives us a great 
deal of freedom: Instead of primarily 
having to deal with all kinds of limita-
tions, like our peers who work for other 
brands, we almost always think only 
about technologies that are as uncom-
promisingly oriented toward AMG char-
acteristics as possible. Palpable, un-
adulterated performance is the most 
important thing. It is the raison d’être 
of a Mercedes-AMG, and therefore 
everything else has to be subordinate to 
performance. With this objective you 
have a lot of possibilities. And only very 
few limitations. This is what makes our 
job so profoundly exciting.

How many employees does your team 
include?

My team is very small, but we are actu-
ally in a very special situation: For hy-
bridization and electrification we look 
at the whole vehicle, so we are in close 
dialogue with almost all areas of devel-
opment. There is virtually no area of 
the vehicle that would not be affected 
by hybridization. In doing so, we’re as-
suming a coordination assignment — 
which is why I like to describe our kind 
of work as “swarm intelligence”: very 
strong and creative colleagues, small 
units in tight tandem, fast decisions. 
Like in racing. And we are also working 
rigorously with our Formula 1 col-
leagues from Mercedes-AMG High Per-
formance Powertrains in England.

Could the way your team functions be 
described as “typical AMG”?

Definitely — because our field of activi-
ty in high-voltage motors and batteries 
has a very special dynamic. Experts 
with 20 years of professional experi-
ence are almost nonexistent, so my  
colleagues and I have to be constantly 
open to new paths whether we like it  
or not. And this attracts precisely the 

communicative, creative personalities 
that in turn shape our whole way of 
working. However, our close collabora-
tion with other areas of the company 
gives rise to a great deal of speed, curi-
osity and versatility. You don’t hear 
sentences like, “But last time we did it 
this way or that way,” because there 
was no last time. At the same time, 
open, fast communication, even across 
hierarchical boundaries, is a strong 
part of AMG’s corporate culture. Tech-
nical problems are also sometimes dis-
cussed and clarified at the entrance to 
the canteen.

That’s a joke, right?

Not at all. At AMG, we don’t lug around 
concerns for a long time or exacerbate 
problems. Our culture is solution-ori-
ented and fast — with a clear goal. For 
us engineers, this is the ideal environ-
ment.

What’s next for your team?

I can’t go into detail right here and now. 
But let’s put it this way: I look forward 
to the moment when our EQ Power+ 
technology hits the road in production 
vehicles. And most of all, I would like  
to be there when a long-time AMG cus-
tomer drives one of our performance 
hybrids for the first time. I am positive 
that all his reservations about hybridi-
zation will dissolve in enthusiasm.
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Michaela 
Knyblova

Personnel Marketing

Michaela Knyblova
is one of the first
faces that new
employees see at
Mercedes-AMG.
Why? Because she
personally wel-
comes every new
employee to the
company.

While still pursuing her degree, the 
now 29-year-old business psychologist 
from Northern Germany first came into 
contact with the Daimler Company in 
the Mercedes-Benz plant in Bremen 
through an internship and her bache-
lor’s thesis. From there, the amateur 
cook, enthusiastic reader of thrillers 
and passionate city hopper moved to 
Mercedes-AMG three years ago. Today 
Michaela Knyblova is responsible for 
the personnel marketing and employer 
branding of the sports car and perfor-
mance brand.

Ms. Knyblova, Mercedes-AMG has 
more than 1,500 employees — and 
many of them, especially new employ-
ees, know your face. Why is that?

Mine is one of the first faces that new 
AMG employees see because I personal-
ly welcome each of them to the compa-
ny every month on “day one”, their first 
day of work at Mercedes-AMG. After 
that, there is a group tour of the factory, 
which is always incredibly well re-
ceived: The new arrivals are familiar-
ized with all important locations and 
relevant information — from the can-
teen to the introduction to the AMG  
intranet. You could say that, despite  
the fact that there are more than 1,500 
employees, Mercedes-AMG still has a 
family atmosphere where sooner or  
later you’ll always cross paths with 
someone again and everyone says hello.

Your area of responsibility is personnel 
marketing. What does that entail?

You see, AMG is a tremendously strong 
product brand, and through our work 
we are making AMG into a strong em-
ployer brand as well. Our products set 
the benchmark in the performance seg-
ment, and for us to be able to actively 
push the limits even further as an em-
ployer we want to be the first stop for 
the candidates who are best suited to 
our culture and who bring with them 
true passion for their profession.

And how do you achieve that?

We are constantly putting new ideas 
into practice — for example, on our 
AMG career website (karriere.
mercedes-amg.com) or via social media. 
We also move in new, innovative  
directions — for example, with Lewis 
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Born
1988

Education
Business psychology, B.Sc.; 
General management, M.A., 
MBA

Occupation
Employee in the Personnel 
Marketing and Employer 
Branding Department

Area of responsibility
Developing Mercedes-AMG 
as an employer brand

Hobbies
Cooking, yoga, reading excit-
ing thrillers, city breaks

A perfect workday is:  
A day that seems to fly by at 
full throttle with a lot of new 
ideas and fun!

Hamilton spray-painting a graffiti  
mural that was both street art and bill-
board. Furthermore, at public events 
like the annual Formula Student at  
the Hockenheimring, we tell candidates 
about our very special AMG spirit.  
But we also do everything we can in  
the workplace so that our employees  
at Mercedes-AMG feel like they’ve 
found their place, and they feel good 
about themselves and valued. Because 
satisfied employees are still the best  
advertisement for Mercedes-AMG as  
an employer.

Do you have an example for us?

Any number of them. For example, our 
flexible working hours, an excellent 
canteen, our sport and health offer-
ings, and naturally the many opportu-
nities for development we offer. In ad-
dition, we are also committed to the 
compatibility of family and career. We 
cooperate, for instance, with two chil-
dren’s daycare centers near our head-
quarters in Affalterbach, so we can 
provide 16 daycare places very close  
to our company exclusively for AMG 
employees. Our parent/child office 
with a quiet room has also been very 
well received: Parents who have no 
childcare opportunities at short notice 
can simply take their children to work 
with them.

Is it all worthwhile? Do your employees 
and colleagues identify particularly 
strongly with the AMG brand?

When you observe, say, how many em-
ployees come to work in AMG team at-
tire entirely as a matter of course, even 
though that’s not required, you quickly 
get a sense of the high level of identifi-
cation and belonging. I think that we  
at AMG are creating a very special cul-
ture. We possess a unique team spirit 
that flows out of flat hierarchies, rapid 
decision-making channels and broad 
areas of responsibility with an unbe-
lievably high degree of dynamism — 
and we have our origins in racing to 
thank for that. And when, as a logical 
extension of that, our management 
team recently introduced a voluntary 
culture in which people are allowed to 
address one another informally, it was 
accepted positively and quickly. Since 
then we’ve even started calling our CEO 
Tobias (Moers) by his first name.

Last question: Why should a lot of  
people who are starting, switching  
or advancing their careers make their 
way here to Affalterbach?

Because Mercedes-AMG is a very at-
tractive employer that asks a lot of its 
employees but gives back at least as 
much in the form of freedom, autono-
my, development opportunities and 
benefits. We especially look for engi-
neers with professional experience and 
an affinity for racing. Yet anyone else 
who relishes a challenge should try 
their luck with us. And maybe I’ll even 
see them soon on their own personal 
“day one”.
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Moritz
Bausch

Personnel Manager, 
Development

He has to deter-
mine whether ap-
plicants are merely 
just interested
or if their hearts 
beat so passionate-
ly for Driving  
Performance that 
they are candi-
dates for a job at 
Mercedes-AMG.

Born in Ludwigsburg in direct proximi-
ty to the AMG headquarters, Moritz 
Bausch, now 28, grew up in the Munich 
area, but the ambitious handball ath-
lete returned to Swabia for job training 
and his college education. Following his 
early experience in personnel manage-
ment at a major German automotive 
supplier, he has been working in per-
sonnel support for the vehicle develop-
ment department at Mercedes-AMG for 
three years.

Mr. Bausch, as someone who works  
in personnel, don’t you view your co- 
workers who get to design the most 
amazing cars on a daily basis with a  
little envy?

Not in the least. At Mercedes-AMG 
we’re a team, a racing team that needs 
many other people for the mechanics 
and engineers to be able to achieve the 
desired peak performance. In this re-
spect, I’ve found the very task through 
which I can actively contribute to this 
company with maximum performance. 
And that’s the only thing that counts.  
I enjoy my job — never a dull moment.  
I can accomplish an unbelievable 
amount and have my share in the fact 
that these cars can be designed at all. 
In the vehicle development department, 
I manage about 450 employees.

How would you describe to an outsider 
the special thrill you get working for an 
employer like Mercedes-AMG?

We build vehicles that trigger strong 
emotions. It’s not just our customers 
who are fans of this brand — we em-
ployees also feel an incredible sense of 
excitement. Every day, every moment, 
surrounded by these spectacular, ex-
ceptional vehicles, that’s a lot of fun.  
If someone starts a V8 outside my of-
fice window, I get goosebumps. That’s 
the unique AMG feeling.

The AMG feeling? That sounds like dy-
namism and speed.

Let me explain with an example. When 
I’m sitting in a job interview, I always 
look to see if the candidate has the “rac-
ing gene”. We’re looking for employees 
who possess this spirit: Autonomy. En-
ergy. Forward momentum. Strong expe-
rience and the capacity to want to tack-
le new things.
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Born
1988

Education
Master of Science in  
International Management

Occupation
Personnel manager

Area of responsibility
Personnel support for the
vehicle development
department with approx.
450 employees

Hobbies
Handball, golf

A perfect workday is:  
Exciting, rich in variety and 
full of conversations with  
interesting, potential new 
co-workers

Do these characteristics also apply in 
the business department at Mercedes-
AMG?

Of course. Here, everyone in every de-
partment is challenged — and champi-
oned. If you break ranks with new, 
good ideas, you won’t be forced to slow 
down. Instead the chances are that the 
next day you’ll get a short memo: Do it!

It sounds like you’ve also experienced 
this yourself?

(Laughs.) Oh, yes! Whereas in other 
companies, for example, there’s a 
strong central department that takes  
its one-size-fits-all approach to 
everything, at Mercedes-AMG you’re 
involved in advising and planning on 
all hierarchical levels when it serves 
the purpose. In the personnel depart-
ment, we’ve launched our own IT ideas, 
for example, and are currently directly 
involved in the implementation. In oth-
er companies, something like that 
would be inconceivable. Then our col-
leagues in IT come in and explain to us 
which solutions we have to work with.

That sounds unusual.

And it is. Back before and during the 
time I was studying for my degree, I 
had the opportunity to work for a differ-
ent, equally great company, but it was 
at AMG that I felt like I’d truly found 
my place. For all that we accomplish as 
individuals, what ultimately counts 
here is teamwork. At Mercedes-AMG, 
you are not only responsible for your 
share of a task but always for the over-
all result as well. You stand on the 
frontlines of your area of responsibility.

In your interviews with applicants,  
how do you determine whether the  
candidate suits Mercedes-AMG’s  
racing spirit?

I think for that I use a combination of 
good selection tools and experience to 
determine whether I’ve got just an ap-
plicant or a future colleague sitting  
in front of me. Let’s put it this way: It 
doesn’t hurt to already be familiar  
with our products and the history of 
Mercedes-AMG. But in doing so, I don’t 
want to hear just stories memorized by 
rote. Some applicants, for example, talk 
about “the A-Class”, but the ones who 

are better informed speak quite con-
sciously about the “Mercedes-AMG  
A 45”.

Do you really know all of the Mercedes-
AMG vehicles?

Well, sure — as a result of our dedicated 
management of the specialist depart-
ments, we in personnel management 
are never too far away from it all. Plus, 
as part of employee long-term testing, 
we’re always able to drive one of our 
cars. Furthermore, the opportunity 
even exists to test the Mercedes-AMG 
vehicles on a closed track for an entire 
day at special employee programs. And 
don’t believe for a minute that those of 
us in personnel don’t like to hit the gas!
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Toni
Polzin

Team Leader,  
Telematics and 
Sound

Always well con-
nected – Toni Polz-
in is an expert in 
connectivity. What 
began for him with 
soldering irons and 
electronic circuit 
diagrams contin-
ues today with 
apps and data- 
recording devices.

Inspired by his passion for IT and mul-
timedia technology, 34-year-old Toni 
Polzin earned his degree in electrical 
engineering with a focus on communi-
cations technology and, following his 
thesis on the subject of “car-to-X com-
munication”, went on to discover the 
thrill of uniting automobiles and IT.  
At the end of 2007, he got his start at 
Daimler AG as a trainee and after sever-
al positions shifted to Mercedes-AMG 
in the summer of 2016.

What are you predominantly, Mr.  
Polzin: an IT nerd or a car junkie?

Both. While the other guys were tinker-
ing with the engine or the suspension 
on their cars, I was busy with soldering 
irons and electronic circuit diagrams.  
I worked with everything from the  
radio to hi-fi audio systems on up to 
making changes to the instruments and 
then went home to mess with the PC 
and install telephone systems. That was 
my way of living out my enthusiasm for 
technology.

As a student you worked for a Japanese 
electronics company in Germany. How 
did you make the leap to automobiles?

Japan is the common denominator. The 
prospect of a stay abroad brought me to 
Daimler as a trainee at the end of 2007, 
where I went to Yokohama pretty soon 
afterward for half a year on account of 
my experience. There, I worked on radio 
and TV reception. For Japanese custom-
ers, having a TV in the car is very im-
portant; a TV is definitely among the 
standard features for premium vehicles.

But Japan wasn’t the only place you 
passed through as a trainee, was it?

Right. For a few weeks I did ordinary 
shift work at the passenger car manu-
facturing plant and at a subsidiary, 
then I helped to design radio systems  
at Mercedes-Benz Trucks. After that,  
I worked for the Japanese and North 
American markets as a component and 
application manager for radio and TV 
systems. Since the summer of 2016, I’ve 
been at Mercedes-AMG and I am ex-
tremely excited about the various possi-
bilities.

Please explain to us briefly what exact-
ly it is that you do.
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Born
1982

Education
Graduate degree (polytech) 
in electrical engineering/ 
telecommunications and IT

Occupation
Engineer

Area of responsibility
Team Leader, Telematics  
and Sound

Hobbies
Fitness, snowboarding, 
backpacking, tennis 
 
A perfect workday is:  
Experiencing the ingenious 
features and systems  
live and on the track in a 
Mercedes-AMG!

Our cars have to be clearly identifiable 
as Mercedes-AMG in every respect, and 
the same thing obviously goes for in-
struments and sporty visuals in the dis-
play panels. This is not simply about 
the look and feel but more and more 
about the genuine features that add up 
to make a Mercedes-AMG. We want to 
affect the senses, to make technology 
something that the customer can expe-
rience. For example, we depict the en-
gine and suspension in a very vivid 
way. Naturally, the vehicle has many 
other sporty features too.

Can you give us a real-world example of 
your work?

AMG Track Pace. With this technology, 
the driver of a Mercedes-AMG can 
make use of the vehicle’s integrated 
sensor system to optimize his or her 
driving skills on the racetrack. After 
recording a ride using AMG Track 
Pace, the driver can enter an analytical 
mode to view detailed parameters such 
as the position of the gas and brake 
pedals, g-forces, turbocharger boost or 
the temperatures of the oil and trans-
mission. Many well-known racetracks 
are already stored in the system com-
plete with curve shapes and lap times. 
On these racetracks, Mercedes-AMG 
drivers can then train effectively and 
analyze their performance. Drivers can 
also record custom racetracks that 
aren’t included in the system yet and 
then race against themselves in order 
to work on their lap times.

Is that comparable to the professional 
data recording used in racing?

Yes, although our technology is essen-
tially much more versatile and accessi-
ble. AMG Track Pace is displayed on 
the head unit, the central infotainment 
monitor, and a lot of information is also 
shown on the instrument cluster dur-
ing the ride. At the end of it all, the 
data can be evaluated precisely — track 
by track, section by section. And, of 
course, the best rides can be uploaded 
to social media and compared with 
those of other drivers.

That sounds a little like racing meets 
PlayStation.

That’s a pretty good description of it. 
We were inspired in part by ultra-real-

istic, very sophisticated computer rac-
ing games.

So your designers were allowed to real-
ly let loose?

You bet. AMG Track Pace is a great ex-
ample. That’s something we also want 
to extend into the world of smart-
phones. We also pulled out all the stops 
with Entertainment Sound — I can rec-
ommend the Mercedes-AMG GT specifi-
cally in that regard. Even at high vol-
umes, there are crisp basses and a bril-
liant sound.

What role does the AMG corporate cul-
ture play in technologies like these?

If you have a passion to influence 
things, to be creative, but also to take 
responsibility, you will very rarely hear 
a “no” at AMG. I’m always amazed by 
how quickly you can implement ideas 
here. “Impossible” and “stagnation” are 
foreign words in Affalterbach.

And what’s next on your list of innova-
tions?

Let’s put it this way: As more and more 
analogue readouts are replaced by dis-
play instruments and digitalization 
continues its inexorable advance into 
automobiles, my list of ideas is a long 
one.
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Sebastian
Weihard

Team Leader, Driv-
ing Assistance and 
Chassis Projects

It’s not always easy 
to reconcile cus-
tomers’ high ex-
pectations toward 
features and safety 
with their perfor-
mance demands. 
But Sebastian  
Weihard loves the 
challenge.

Born in Bavaria, the now 35-year-old 
completed his university degree in au-
tomotive engineering in Dresden and 
landed an internship with Mercedes-
AMG in Affalterbach back in 2004. 
Alongside his role at Mercedes-AMG, 
the keen world traveler (Australia, New 
Zealand and Africa) completed a second 
degree in electrical engineering and in-
formation technology. When he isn’t 
busy helping to design the latest perfor-
mance automobile, the thing Sebastian 
Weihard most likes to do is tend to his 
two children and his garden.

Mr. Weihard, would you be offended if 
someone referred to you as an old hand 
at AMG?

It sounds very strange, because I’m 
only 35 years old. But at Mercedes-
AMG, the clocks simply tick much fast-
er than they do elsewhere. I became an 
intern here in September 2004, and 
these days I’m simply just astounded 
sometimes by how much the AMG 
world has continued to evolve over the 
past 12 years. This has been a really 
eventful period.

What would you say have been the 
most radical developments at 
Mercedes-AMG during this eventful pe-
riod?

When I came here in 2004, AMG was 
still gradually moving closer to its own 
initiatives. A Mercedes-AMG was fun-
damentally based on Mercedes-Benz 
technology. Back in those days, we 
made pretty straightforward changes 
for more performance. Then came our 
own axles, our own steering mecha-
nism, the V8 developed at Mercedes-
AMG, the Black Series models, then the 
SLS AMG — the first car that was our 
very own! At the time, I was the spokes-
man for the team that developed the 
steering system in the SLS AMG.  
That was an incredibly great feeling 
and a very exciting phase. Suddenly 
everything seemed possible.

Was the SLS AMG really responsible for 
so much change?

Yes. The SLS AMG simply had to hap-
pen. It was the next logical step in the 
company’s development. Mercedes-
AMG was ready for that car, and we 
learned quickly. Not only in terms of 
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Born
1982

Education
Degrees in vehicle and  
electrical engineering
and IT 

Occupation
Engineer

Area of responsibility
Team Leader, Driving Assis-
tance and Chassis Projects

Hobbies
International travel, 
gardening

A perfect workday is: 
Challenging and varied

technology, where the dialogue with 
our colleagues in Mercedes-Benz series 
development accelerated rapidly, but 
also in terms of process control. To bor-
row a few terms from motorsports, we 
didn’t start by going from zero to 100, 
but we did get off to a flying start. Since 
then, we’ve had our foot completely on 
the gas. There’s only one way to go, and 
that’s forward.

Just like with you personally. Today 
you’re the head of development for 
chassis projects — what’s behind that 
title?

As the head of development for chassis 
projects, I am responsible for, among 
other things, radar-, camera- and ultra-
sound-based driving assistance sys-
tems. That means that, along with my 
team, I ensure that the high expecta-
tions regarding the quality, safety and 
functionality of Mercedes vehicles are 
being met without sacrificing the AMG 
performance and design requirements. 
On the one hand, the very tightly inte-
grated driving assistance systems in  
series production vehicles have to be 
adapted to our high longitudinal and 
lateral dynamics as well as our active 
vehicle dynamics systems, while on the 
other hand we have to ensure that, for 
example, the radar-based driving assis-
tance systems also work with AMG 
body components made out of carbon 
fiber — which sounds trivial, but it can 
grow to be a real challenge. Through 
this technological balancing act, we en-
able our customers to travel to the race-
track comfortably and safely, and to tap 
the full longitudinal and lateral dynam-
ic potential of a Mercedes-AMG vehicle 
once they’re there. In doing so, we’re 
always on the cutting edge. But it’s pre-
cisely those finer points that funda-
mentally differentiate a Mercedes-AMG 
from other brands.

Your love of international travel sug-
gests that you’re not afraid of a change 
of scenery. How have you stayed with 
the same employer for more than 12 
years without interruption?

At Mercedes-AMG, a super team with 
racing in its blood is at the starting 
line. We work at top speed, and 
everything is just buzzing with new 
ideas. If I didn’t take so much pleasure 
in this pace and the dynamic of steady 

change, AMG would surely overwhelm 
me — but I was absolutely inspired from 
the get-go.

What made you so inspired?

Even as a student, you could accom-
plish a lot in Affalterbach. At other 
companies, many fellow students of 
mine were small cogs in a machine, 
condemned to passive observation. I, on 
the other hand, could be truly present 
at Mercedes-AMG as a student, make a 
real contribution and, of course, learn 
an incredible amount. This unique spir-
it really attracted me, and I like seeing 
that the same thing is still happening 
today for professional newcomers at 
Mercedes-AMG. There’s no grace period 
or coddling here. It’s only full steam 
ahead.

Are there good development opportuni-
ties for young talent?

AMG is agile. AMG is always in flux. 
There are great opportunities for devel-
opment here. At Mercedes-AMG, a  
specialist career can frequently and 
quickly lead to a leadership role. Good 
performance and a deep thirst for 
knowledge definitely pay off. AMG au-
tomatically attracts people who enjoy a 
fast pace and a high degree of autono-
my. Of course, our fast-paced, proactive 
mindset isn’t for everyone, but I person-
ally can’t imagine anything better.

Intrigued by this?
Shift up. Join us.
www.karriere.mercedes-amg.com
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Good Question

How does the 
new AMG  
Performance 
4MATIC+ work?
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Text  Thomas Lötz

A new dimension: The fully variable AMG Performance 4MATIC+ all-wheel drive debuts in the Mercedes-AMG E 63 S.
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To every Mercedes-AMG driver, 4MATIC 
is a term that signifies a vehicle has all-
wheel drive. But what does the new “+” 
that follows it indicate?

AMG Performance 4MATIC+ denotes a 
new all-wheel drive in which the torque 
is shifted between the front and rear 
axle in a fully variable manner. On the 
previous 4MATIC all-wheel drive, the 
torque distribution between the front 
and rear axle was fixed. Owing to its 
full variability, it’s possible for the 
AMG Performance 4MATIC+ to respond 
adaptively to the current driving situa-
tion and to distribute the drive torque 
discretely and optimally to both of the 
vehicle’s axles. That immediately en-
sures both the maximum traction and 

the highest level of driving safety. In 
addition, the AMG Performance 4MAT-
IC+ provides for a reduction in torque 
on the front axle at high speeds so that 
the vehicle runs extremely efficiently 
— while being stable at the same time.

Is this all-wheel drive the right re-
sponse to the “most powerful E-class 
of all time”, as the trade media have 
dubbed the Mercedes-AMG E 63 S, in 
which the AMG Performance 4MATIC+ 
is celebrating its debut?

Definitely. The 4.0-liter V8 biturbo en-
gine in the new Mercedes-AMG E 63 S 
provides up to 612 hp and 850 Nm. To 
put this massive performance capabili-
ty on the road with all due superiority, 

With the premiere of the 
new Mercedes-AMG E 63 
and E 63 S — the most pow-
erful E-Class of all time — 
a new all-wheel drive is  
celebrating its debut: AMG  
Performance 4MATIC+.  
Dr. Thomas Kernstock, Head 
of Drivetrain Design/Testing, 
explains the details.

a fundamental revision of the all-wheel 
drive concept was inevitable. The result 
is AMG Performance 4MATIC+.

The AMG Performance 4MATIC+ is also 
supposed to significantly improve the 
startup performance of the vehicle. In 
what way?

During a longitudinal dynamic start in 
a Mercedes-AMG, this technology re-
sults in a dynamic axle load distribu-
tion of the vehicle, whereby the front 
axle of the vehicle is partially relieved. 
The Mercedes-AMG E 63 S 4MATIC+ 
can distribute its torque quickly and 
perfectly between the front and rear  
axles. This gives you maximum traction 
while also producing as little slip as 
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possible between tire and roadway. The 
“old” 4MATIC couldn’t do that. And yet, 
if you’d much rather power ahead using 
only rear-wheel drive when starting in 
the Mercedes-AMG E 63 S 4MATIC+, no 
problem: Simply deactivate the Elec-
tronic Stability Program (ESP) in the 
“RACE” driving mode and then pull 
both shift paddles in parallel. You’re 
immediately in the new Drift Mode.

Why is there a “RACE” driving mode for 
the AMG Performance 4MATIC+?

The true, unbridled Driving Perfor-
mance of the Mercedes-AMG E 63 S 
4MATIC+ is something you can really 
only experience on a racetrack. Anyone 
who hits the circuits regularly knows 
the problem: In the corners, the drive 
torque and the steering forces are 
sometimes too great on the front axle, 
which results in the vehicle under- 
steering. In the “RACE” driving mode  
in particular, but also in “Sport” and 
“Sport Plus”, the new performance-ori-
ented 4MATIC+ all-wheel drive system 
optimally balances the drive torque 
through the variable axle distribution: 
The vehicle can be controlled through 
the curves with significantly more con-
fidence, more safety and more speed. 
To do so, the engineers at Mercedes-
AMG created yet another innovation in 
the high-end automotive segment: a 
custom-designed cooling system that 
actively cools the oil of the wet clutch 
as needed. This way, even when operat-
ing on the racetrack, the AMG Perfor-
mance 4MATIC+ can deliver the full 
performance potential of the vehicle at 
any time.

Drift Mode is another new feature of 
the AMG Performance 4MATIC+. That 
sounds pretty exciting, but is it really?

And how! You’ve never been able to ex-
perience this kind of kick in a high-end 
vehicle before. In Drift Mode, the 
Mercedes-AMG E 63 S 4MATIC+ drives 
automatically to start with, with full 
rear-wheel drive and an open clutch on 
the longitudinal transfer case, which 
wasn’t possible with the fixed torque of 
the “old” 4MATIC. During the drift, the 
clutch is closed again and the torque 
changes over to the front axle — and 
then the Mercedes-AMG E 63 S 4MATIC+ 
rockets out of the drift at full throttle 
before returning to its “completely nor-

mal” all-wheel drive. That’s something 
you just have to experience.

How long has Mercedes-AMG been 
working on this new concept for all-
wheel drive?

We started with a core team of around 
ten employees in 2014, that is, at the 
exact same moment that the previous 
4MATIC with its fixed torque distribu-
tion was first installed in a Mercedes-
AMG E-Class. At that time, as is cus-
tomary for a company with motorsport 
in its genes, we thought further ahead 
and asked ourselves: What actually 
comes after the 4MATIC? Which fea-
tures does an even more innovative all-
wheel drive have to have? It quickly be-
came clear that the solution would be a 
fully variable all-wheel drive. Of course, 
it would have to be extremely safe and 
extremely efficient — but above all it 
had to conform to the brand’s claim and 
the customer’s desire for Driving Per-
formance.

AMG Performance 
4MATIC+

The Mercedes-AMG E 63 S 
is the first Mercedes-AMG 
with 4MATIC+.

AMG Performance 4MATIC+ 
is a fully variable all-wheel 
drive: It calculates the 
torque in milliseconds as 
necessary and optimally 
distributes it to the front 
and rear axles.
 
AMG Performance 4MATIC+ 
offers driving stability that 
is as uniformly high  
under dry conditions as it  
is in rain or snow.
 
In addition to traction and 
lateral dynamics, AMG  
Performance 4MATIC+  
improves the vehicle’s  
longitudinal dynamics to 
deliver the most powerful 
acceleration possible.
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Road Trip

Chic canals: The Naviglio Grande in the evening light. In his day, Leonardo da Vinci distinguished himself as an engineer for waterways.

da    vinc isuper star
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The Ponte Buriano stone bridge, which can be seen in the background of Da Vinci’s Mona Lisa.
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More than 300 miles lie be-
hind us when we park in 
Brera, an elegant part of the 
inner city of Milan. Three 
hundred miles, Affalterbach 
to Italy — that sounds like a 
good point to give ourselves 
our first really good stretch 
once we step out of the car. 
But after the ride in the 
Mercedes-AMG S 63 4MAT-
IC+, it’s still a shame that we 
have to leave the car, even 
after five hours.

In front of the Santa Maria 
della Grazie church masses 
of tourists are being shep-
herded. They are waiting to 
behold Leonardo da Vinci’s 
“The Last Supper”. Strict 
rules are in effect so that 
they don’t step on each oth-
er’s feet and don’t damage 
the already battered mural. 
Tickets must be purchased 
in advance, and the maxi-
mum sojourn in front of the 
image is 15 minutes. The 
painting, like its creator, is a 
pop star: world-famous, daz-
zling and yet unfathomable.

Only a few minutes’ drive 
away, on a small side street 
near the Church of San Mar-
co, there is another work of 
Leonardo’s that is as signifi-
cant as “The Last Supper”. 
The inconspicuous San Mar-
co Lock is the only Da Vinci 
construction that has sur-
vived to the present day — 
and is an insider’s tip all the 
same: a row of townhouses, 
a small playground, a desic-
cated canal, no sound of traf-
fic. Zero tourists, zero com-
memorative plaques. Only a 
couple is sitting on a bench 
and drinking beer in the 
evening sun. Did they come 
here because of the histori-
cal monument? “No, for the 
peace and quiet,” the young 
man replies and turns back 
to his girlfriend. In the canal 
you can see the remains of 
the lock. Two gates stand  
on a brick foundation; the 
wooden doors are open. In 

1447, the higher alpine canal 
was to be connected with the 
waterways of the city, and 
the lock was meant to com-
pensate for the height differ-
ence. Da Vinci broke with 
tradition and built two gates 
for opening and closing into 
the lock instead of the usual 
guillotine-like trap, which 
allowed for greater control 
in raising and lowering the 
boats.

The San Marco Lock was a 
revolution in the art of engi-
neering — just like the 
“Mona Lisa” and “The Last 
Supper” were for painting. 
But while the beauty of his 
painting has soaked up 500 
years of fame almost all for 
itself, Da Vinci’s engineer-
ing work has often faded 
into obscurity.

“Leonardo was a rebel,” the 
American historian George 
Sarton writes about the Re-
naissance scientist. “He was 
anxious to obtain not money 
or power, or comfort, but 
beauty and truth.” He want-
ed to understand nature, 
and water became his méti-
er. Da Vinci’s obsession  
was already evident in his 
first drawing, in which he 
sketched a landscape depict-
ing the course of the Arno in 
brown ink. He thus invented 
the genre of landscape paint-
ing in passing. Later he de-
veloped canals, drainage and 
irrigation systems for the 
Duke of Milan, for whose 
wife he designed a magnifi-
cent bathroom as if he were 
a kind of upscale plumber. 
Leonardo, who never en-
joyed the luxury of higher 
education, knew 67 words 
alone for the different move-
ments of the water. “Water,” 
wrote Da Vinci in his note-
books, “is the driving force 
of all life.” This motif can be 
found even in the “Mona 
Lisa,” writes the art histori-
an and Da Vinci expert Mar-
tin Kemp, who draws a par-

allel between the pregnant 
Lisa Gherardini and Mother 
Earth: While a new creation 
matures in the womb of the 
pregnant woman, water is 
shaping the landscape in the 
background.

As our journey continues to-
ward Florence, the question 
inevitably arises about what 
Da Vinci would have thought 
of our world today and of a 
luxury performance sedan 
like the Mercedes-AMG S 63 
4MATIC+. After all, he made 
numerous drawings and 
models of exceptional ma-
chines that were designed to 
ease people’s burdens. Why 
shouldn’t a man be able to 
fly like a bird, swim like a 
fish? Da Vinci wanted to cre-
ate machines that freed peo-
ple from their limitations.  
In return, the soul of man 
should meld with the abili-
ties of technology — a bold 
thought that becomes reality 
in the Mercedes-AMG S 63 
4MATIC+. Because with all 
its assistance systems, it is 
always the driver who re-
mains in control of the se-
dan and not the other way 
round. And so we glide 
through the charmingly un-
dulating Tuscan landscape 
and sink into the beauty of 
its nature. No wonder Da 
Vinci regarded engineering 
craftsmanship and art as  
inseparable — the extreme 
luxury in the interior of the 
Mercedes-AMG S 63 4MAT-
IC+ would seem to be the  
essence of this thought.

Our journey leads us 
through Groppello D’Adda, a 
tranquil community of 3,000 
inhabitants in Lombardy. 
The former bishop’s see of 
Carlo Borromeo peacefully 
slumbers toward decay as 
the current inhabitants of 
the village hasten to their 
morning obligations. In the 
center, next to a stone bridge 
over the narrow Adda River, 
we find another testament to 

Leonardo  
da Vinci  
was already 
world fa-
mous as a 
painter and 
inventor dur-
ing his life-
time. But 
while his art 
still shines, 
Leonardo’s 
extraordi-
nary lifelong 
achievement 
as an engi-
neer threat-
ens to fall 
into oblivion. 
On the 
search for 
clues in Italy.

148



Revolving art: Da Vinci also designed the waterwheel in Groppello d’Adda.

Tourist magnet: You can find Da Vinci’s Last Supper in the refectory of Santa Maria delle Grazie. 
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Modern art: The Mercedes-AMG S 63 4MATIC+ in the Florentine twilight. 
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S
63Mercedes-AMG

S 63 4MATIC+

Engine
4.0-liter V8 
biturbo

kW/hp
450/612

Nm at rpm
900 at 2,750–4,500

Fuel consumption
Urban
11.7 l/100 km
Extra-urban
7.3 l/100 km
Combined
8.9 l/100 km

CO2 emissions
(combined)
203 g/km

Efficiency class
D

0–100 km/h
3.5 s

Top speed
250 km/h
(electronically
limited)

The highlights at a glance

Engine: 4.0-liter V8 biturbo engine 
with 450 kW (612 hp) output and 
900 Nm torque, which uses only 
8.9 liters of fuel per 100 km on  
average — thanks to the AMG 
SPEEDSHIFT MCT 9-speed sports 
transmission (with RACE START), 
an intelligent lightweight design,
cylinder shutoff and gliding func-
tionality. 

Exterior: The front apron in a 
jetwing design emphasizes the 
wide appearance of the vehicle. 
The rear apron features a new  
diffuser insert and a new tailpipe 
design. Augmented by cutting- 
edge headlights with Multibeam 
LED technology.

Interior: Leather Nappa AMG sports 
seats in the AMG V8 design with 
improved lateral support, analogue
clock in an IWC design with 
three-dimensional metal indica-
tors, and a flat-bottomed AMG per-
formance steering wheel in a three-
spoke design with shift paddles. 151



We’re drawing our inspiration from the captivating Italian landscape.

Leonardo da Vinci was given the name of his hometown. Today the town bears the name of its famous son.
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Leonardo’s engineering 
skill: an enormous wooden 
water wheel, thirty-six feet 
in diameter.

In contrast to similar con-
structions of its time, it 
wasn’t used to grind grain  
or to drive machines. The 
wheel scooped water up 
from the river into an irriga-
tion system so that the sur-
rounding farmland could be 
cultivated and the kitchen of 
the bishop’s palace would 
receive fresh water. The 
wheel itself is a replica; the 
irrigation system no longer 
exists. And though at least 
one organization in Groppel-
lo has rammed a few faded 
plaques into the ground next 
to the river, this work of Da 
Vinci’s, too, is not exactly a 
blockbuster. The inhabitants 
pay no attention to their wa-
terwheel. There are no tour-
ists here either.

In Florence, we visit Da Vin-
ci’s artworks in the Uffizi. 
Some of his works are cur-
rently being restored; only 
two of his paintings are on 
display: “Annunciation” and 
“The Baptism of Christ”, 
which Da Vinci produced 
with his master Andrea del 
Verrocchio. Thanks to our 
stops at the lock and the  
water wheel, we can look 
more closely and see...  
water. In the first painting a 
river and a harbor can be 
made out in the background. 
In the “Baptism of Christ”, 
the Jordan River flows 
direct ly between John the 
Baptist and Jesus. Water is 
being poured on Christ’s 
head. You can see the feet of 
the men through the water’s 
surface, and small eddies 
have formed around their 
ankles. In the background is 
a waterfall. For Leonardo, 
know ledge and beauty were 
inevitably connected.

We continue onward to Vinci, 
a town of 15,000 inhabitants 

between Florence and Lucca. 
Once a strategic military 
base, Vinci today subsists 
exclusively on the name of 
its famous son, even though 
Leonardo, if we’re being 
honest, comes from the 
neighboring town of Anchi-
ano. In the Castello dei Conti 
Guidi there is a museum in 
which Da Vinci’s most im-
portant designs have been 
reproduced: The famous 
wings hang from the ceiling, 
his somewhat eerie diving 
equipment can be seen in a 
showcase. In addition, there 
are numerous practical in-
ventions such as a pulley 
block, a ball bearing, a press 
for olive oil, a wheeling ma-
chine for metals as well as 
exhibits on his research on 
optics, air and water. This 
brings technology-minded 
retirees in particular out of 
the woodwork, who then 
also turn to the Mercedes-
AMG S 63 4MATIC+: “That’s 
quite some ride you have 
there.” In the meantime 
we’re already looking for-
ward to the journey back 
home, but we keep that to 
ourselves.

Did you know that ...?

Leonardo Da Vinci was left-handed and  
wrote all his manuscripts back to front. However, 

he could also draw with his right hand.

Da Vinci’s fingerprints have been discovered  
on some of the canvases of his artwork. They are 
best seen in “The Baptism of Christ”, where they 

are visible on the body of Jesus Christ.

The author Dan Brown sold more than 80 million 
copies of his novel The Da Vinci Code, propelling 

him to global fame. Previously, he had written ro-
mantic self-help books together with his wife un-

der the pseudonym Danielle Brown.

Da Vinci was a vegetarian.

He was the first person who could correctly  
explain why the sky is blue.

Da Vinci was the first person to hit upon the idea 
of how contact lenses could work.

Leonardo DiCaprio’s mother gave her son that 
name because she felt him for the first time in her 

womb while looking at a Da Vinci painting.

Da Vinci bought caged birds in order to  
set them free.
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Icon

If you’re looking for best espresso in Tokyo, you’ll find it behind these window panes with Katsu Tanaka.
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Ta naka

Text  Roland Hagenberg    Photos  Seitaro Matsuoka
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They’re not blobs, they’re art: The “angelic stains” lend Katsu’s coffee style.
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Not just any old beans: Katsu has created his own coffee. And called it “Angel Stain,” of course.
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“No photos,” says Katsuyuki Tanaka. In 
his shop, this nondescript, merely 
49-square-foot espresso bar in Tokyo’s 
hip Shimokitazawa district, photogra-
phy is prohibited. Those who whip out 
their mobile phones and snap one re-
gardless are at risk of quickly being 
shown the door by the owner. In Bear 
Pond Espresso, different rules apply 
than elsewhere. “I am a hippie,” says 
Katsuyuki. A mindset that the man 
who was once on the move as a success-
ful marketer in New York champions 
with each new day. With Tokyo’s best 
espresso and some, shall we say, idio-
syncrasies.

In the mid-1990s, Katsu, as everyone 
here calls him, lived in New York’s art-
sy East Village. Working up to 20-hour 
shifts for FedEx as a global manager,  
he always drank his espresso in the 
same café. It was a time when no one 
wanted to spend more than a dollar for 
a cup of coffee — donut included. In this 
way, the shop on 9th Street was unusu-
al: The people there roasted the beans 
that they sourced from the Counter Cul-
ture Coffee company in North Carolina 
themselves. Every Thursday afternoon, 
coffee tastings were held in front of the 
café. Today they’re called “cuppings”. 
Over the years the Japanese native  
regularly drank coffee in his high-stress 
job. He came to be well versed in the  
varieties and the stories behind them. 
One day, just for fun, he took part in 
one of these cuppings. “In front of me 
stood five cups. I had to guess the origin 
of the coffee,” Katsu recalls. “With the 
first sip, I tasted beans from Brazil. 
Right! With the second, beans from 
Mexico. Right! With the third, Guatema-
la. Bingo! The bystanders around us 
started to pay attention when I got the 
fourth and fifth coffees right.” A report-
er from the New York Times who was 
present asked to interview him.

NHe filmed ad 
spots with Diego 
Maradona and 
later worked as 
a package man-
ager in New 
York. Today Jap-
anese native 
Katsuyuki Tana-
ka serves the 
most exclusive 
coffee in the 
world. But not 
for everyone.
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Open – but only for those who abide by Katsu’s idiosyncratic rules.
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“Nature is indifferent to us”: Katsu Tanaka sees himself as a sorcerer who directs energies.
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When the story appeared, his friends 
called him. “Hey, man, you’re famous!” 
And in his favorite café the owner said, 
“Now it’s time to think about your fu-
ture. Take a barista course with Coun-
ter Culture Coffee! You’ll always still be 
able to send packages around the 
world.” Katsu flew to North Carolina for 
the final examination. In the morning 
he disassembled an espresso machine 
and brewed cappuccino. In the after-
noon he answered 95 out of 100 profes-
sional questions correctly and with that 
became a master barista.

Back in New York, Katsu was faced 
with an existential decision: to remain 
a package manager or change his life 
and cultivate the Japanese market for 
Counter Culture Coffee? With his wife 
he went back to his hometown of Tokyo, 
which he hadn’t seen in twenty years. 
He slept on his parents-in-law’s spare 
bed, struggled through financially 
somehow, and finally opened Bear Pond 
Espresso in 2009.

The tiny café was perfectly suited to 
trendy Shimokitazawa, a district with 
many shops and restaurants in the 
center of Tokyo. Yet the hipsters there 
had never seen a coffee roaster in their 
lives. Then along came master barista 
Katsu, who served them lattes in bowls. 
They liked it, and they also got used to 
the fact that Katsu didn’t wipe away  
the coffee that dripped down from the 
rim of the small demitasse. “Espresso  
is a gift from heaven and the genesis  
of a cup of this beverage is a unique 
process, an unrepeatable experience, 
something heavenly,” he proclaims.  
“If angelic stains occur as part of that, 
they should remain as they are.”  
As Katsu has remained a marketer 
through and through, he has declared 
his “angelic stains” to be a USP. He sells 
his espresso under the name Angel 

Stain. Another product is called Dirt: a 
canning jar with cold milk into which 
an espresso is poured. Katsu chose the 
name Bear Pond as a memento of his 
time in America. Bear Pond is a region 
in New York State, and the people there 
live according to their own rules — for 
example, they don’t leave any trash ly-
ing around, because otherwise it at-
tracts bears. “Rules ensure stability,” 
says Katsu, “just as when making a per-
fect espresso! And then there’s the ani-
mal connection. Because humans are 
like animals. We must adapt ourselves 
to nature, not the other way round. If 
we don’t do that, we will perish. Nature 
is as indifferent to us as it is to the es-
presso machine.”

And because no one understands this 
machine like he does, there is only one 
barista in Bear Pond Espresso: Katsu 
Tanaka. Every morning, he says, he re-
orients himself to his Italian-made La 
Marzocco. He ensures that the water 
pressure, the cycle time, the roasting 
temperature and the fineness of the 
grind are in alignment and that his ma-
chine is unfailingly spick and span be-
fore he opens his shop. Because it is, as 
he says, the mirror of his soul, and he 
keeps a handwritten mechanical jour-
nal about it in which he records even 
the weather outside and his adjust-
ments in meticulous detail. Because 
everything is connected. Everything af-
fects the espresso.

Although guests often wait for hours to 
manage to grab a seat in Bear Pond Es-
presso, the master barista responds 
only gruffly and curtly if they want to 
learn more about preparation and cof-
fee varieties. In such cases, Katsu can 
stoop to giving no more than “emergen-
cy advice”. He does not at all want to be 
seen as a teacher behind an espresso 
machine but rather as a conjurer who 

channels energies. He hasn’t forgotten 
the words of his grandfather, a master 
swordsman: “A blade cuts, yet a piece of 
paper can do the same if you direct its 
energies properly!”

Having finally produced a perfect, 
stained cup of espresso, Katsu becomes 
a sentimental philosopher: “We are 
born, try to survive in order to finally 
die. A straightforward concept, but 
with a catch: If we do not adapt, we are 
going to be gone faster than the dino-
saurs.” That is why quarrels with other 
people are a waste of energy for him 
and love is always the better choice. 
The love of people, the love of coffee — 
but only until one o’clock in the after-
noon. And also just 20 cups at a time. 
Because only at a rate of 20 cups a day 
and only until one o’clock can he guar-
antee that all customers will receive an 
equally high-quality espresso, he says. 
His customers, especially those at the 
end of the line, do not always under-
stand this. But only he understands his 
espresso machine.
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CO2 Labeling

Fuel consumption and CO2 emissions of the Mercedes-AMG models pictured in the magazine
Note on measurement techniques: The data listed were obtained using

the prescribed method of measurement (§ 2 nos. 5, 6, 6a Pkw-EnVKV in the current applicable version).

Mercedes-AMG GT C Roadster Edition 50, Fuel consumption: Urban 15.1 l/100 km, Extra-urban 9.0 l/100 km, Combined 11.4 
l/100 km, CO2 emissions: 259 g/km, Efficiency class: G      Mercedes-AMG C 63 S Cabriolet Ocean Blue Edition, Fuel consumption: 
Urban 12.4–12.0 l/100 km, Extra-urban 7.5–7.2 l/100 km, Combined 9.3–8.9 l/100 km, CO2 emissions: 218–208 g/km, Efficiency 
class: E      Mercedes-AMG E 63 S 4MATIC+, Fuel consumption: Urban 11.7–11.4 l/100 km, Extra-urban 7.6–7.3 l/100 km, Com-
bined 9.1–8.8 l/100 km, CO2 emissions: 207–199 g/km, Efficiency class: D      Mercedes-AMG GLC 43 4MATIC Coupé, Fuel con-
sumption: Urban 11.5–10.9 l/100 km, Extra-urban 7.5–7.0 l/100 km, Combined 8.9–8.4 l/100 km, CO2 emissions: 203–192 g/km, 
Efficiency class: D      Mercedes-AMG GT R, Fuel consumption: Urban 15.1 l/100 km, Extra-urban 9.0 l/100 km, Combined 11.4 
l/100 km, CO2 emissions: 259 g/km, Efficiency class: G      Mercedes-AMG S 63 4MATIC+, Fuel consumption: Urban 11.7 l/100 
km, Extra-urban 7.3 l/100 km, Combined 8.9 l/100 km, CO2 emissions: 203 g/km, Efficiency class: D      Mercedes-AMG GLA 45 
4MATIC Yellow Night Edition, Fuel consumption: Urban 9.6 l/100 km, Extra-urban 6.1 l/100 km, Combined 7.4 l/100 km, CO2 
emissions: 172 g/km, Efficiency class: D      Mercedes-AMG A 45, Fuel consumption: Urban 9.6–9.2 l/100 km, Extra-urban 6.0–5.6 
l/100 km, Combined 7.3–6.9 l/100 km, CO2 emissions: 171–162 g/km, Efficiency class: D      Mercedes-AMG G 63, Fuel consumpti-
on: Urban 17.2 l/100 km, Extra-urban 11.8 l/100 km, Combined 13.8 l/100 km, CO2 emissions: 322 g/km, Efficiency class: G      
Mercedes-AMG GT S, Fuel consumption: Urban 12.5–12.2 l/100 km, Extra-urban 7.9–7.8 l/100 km, Combined 9.6–9.4 l/100 km, 
CO2 emissions: 224–219 g/km, Efficiency class: G      Mercedes-AMG C 63 S Coupé Edition 1, Fuel consumption: Urban 11.9–11.4 
l/100 km, Extra-urban 7.1–6.9 l/100 km, Combined 8.9–8.6 l/100 km, CO2 emissions: 209–200 g/km, Efficiency class: E
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It’s all about performance.  
Since 1967.
50 Years of Driving Performance.

Anbieter: Daimler AG, Mercedesstr. 137, 70327 Stuttgart

Mercedes-AMG GT S fuel consumption urban/extra-urban/combined: 12,5–12,2/7,9–7,8/9,6–9,4 l/100 km;  
combined CO2 emissions: 224–219 g/km.



THERE ARE WINNERS.  
AND THERE ARE CHAMPIONS.

                        Ingenieur Chronograph Edition 

“Rudolf Caracciola”. Ref. 3807: Winners make it to 

the top at least once in a lifetime. Real champions 

stay there forever. The Ingenieur Chronograph 

 Edition “Rudolf Caracciola” pays homage to the 

most successful European racing dr iver of the 

1930s, Rudolf Caracciola. The dial imitates the 

 instrument look of those historic racing cars that 

took Caracciola from one victory to the next at the 

height of his career. The high-quality strap in brown 

calfskin and its limitation to 750 watches make this 

sporty yet elegant timepiece a tad more exclusive. 

Visible through the see-through sapphire glass back 

cover is the mechanism that drives the watch: the 

new IWC-manufactured 69370 calibre, which sets 

new standards for quality, robustness and reliability. 

 Because a champion can't afford even the slightest 

sign of weakness.  IWC. ENGINEERED FOR MEN. 

IWC Schaffhausen, Switzerland. www.iwc.com

Mechanical chronograph movement, automatic pawl-winding 

system, IWC-manufactured 69370 calibre, date display, 

stopwatch function with hours, minutes and seconds, small 

hacking seconds, screw-in crown, see-through case back 

with sapphire glass, limited to 750 watches worldwide

Watch the video «Living Legends» and discover the
Ingenieur collection
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