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Sunset in Palm Springs – the new Mercedes-AMG GT S treks alone northbound towards Interstate 10.
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The North Palm Circuit – opened just days before the AMG Private Lounge Days. New course, new car, pure adrenaline.

5



 Among
Frien ds

6



A mysterious sky, palm trees in the background, and mountains, of course: Welcome to Palm Springs.
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AMG enthusiast or paparazzi? It doesn’t matter when the star of the show whooshes past.
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P
Palm Springs is the second home to 
Hollywood stars. And that has been the 
case since the 1960s. To this day the 
spectacular mid-century modern archi-
tecture acts as an indelible timestamp 
for when the popularity of Palm 
Springs grew to unforeseen heights.  
A small, lush, remarkably flat desert 
city located in the Coachella Valley. En-
veloped by the San Jacinto Mountains, 
which tower more than 3,000 meters 
into the sky and whose peaks shroud 
Palm Springs from the afternoon sun. 
In doing so, they provide a welcome  
respite from the scorching summer 
heat of California.

Now, however, it is the beginning of  
December. And while it might very well 
be a chilly 4 degrees Celsius and mostly 
cloudy at AMG headquarters in Affal-
terbach, Germany, at the AMG Private 
Lounge Days Palm Springs we’re enjoy-
ing a gorgeous 28 degrees Celsius. This 
dreamlike weather is no surprise. It’s 
always beautiful here, as Palm Springs 
offers sunshine 350 days per year. And 
in the evenings, the temperatures cool 
off just enough that you can slip on a 
jacket for dinner.

On our way to the restaurant of our ho-
tel, in the stunning garden of the resort 
we gather around a temporary stage 
that shimmers in the setting sun. The 
lights dim. Two large flat-screen televi-
sions shine instead. Music starts. The 
vibrations of the speakers course 
through your body. An AMG GT S 
whooshes past on the screens, side-
ways, with enough thick smoke coming 
from its rear tires to completely ob-
scure the car. We watch this sequence 
again and again – then, in one fell 
swoop, it’s over. Silence. And into the 
spotlight’s beam steps David Coulthard. 
No one saw it coming. We listen, mes-
merized, as he introduces himself and 

welcomes us to Palm Springs. David 
Coulthard! Welcoming us! Then out 
walks the next star into the limelight: 
Bernd Schneider. And the next: Tobias 
Moers. The man who’s responsible for 
creating the actual star of the evening, 
the Mercedes-AMG GT S, which we are 
finally seeing in person for the first 
time. At first still covered with a sheet, 
then its pearlescent white curves are 
in plain sight.

To be sure, the members of the AMG 
Private Lounge are treated like Holly-
wood stars by the staff of the Ritz-Carl-
ton Rancho Mirage. This weekend, how-
ever, it’s far more important that we’re 
among the first people on the planet to 
be allowed to take a seat behind the 
wheel of the new sports car. When we 
wake up tomorrow morning, we’ll ex-
plore the narrow roads that meander 
through the San Jacinto Mountains.  
But only after we’ve had the opportuni-
ty to thunder around the brand-new 
racetrack at the Thermal Club in the 
Mercedes-AMG GT S. I can feel the  
excitement in me. It might be a sleep-
less night.

When we arrive at the Thermal Club 
just after sunrise, I don’t know a soul. 
Most of the others already know one 
another. In fact, many of them have 
participated in previous AMG Driving 
Academy or AMG Private Lounge Days 
events. In that regard, this morning 
session is like a reunion of old friends. 
Although all of them have, of course, 
come primarily to make a new acquain-
tance – the Mercedes-AMG GT S.

Inside my helmet, my brain replays a 
sound clip of Tobias Moers from last 
night’s speech: “Nobody will miss the 
old, normally aspirated engine.” I hope 
he’s right, because the pavement is still 
covered with a layer of desert sand 
from high winds the night before. I for 
one already have sweaty hands. For the 
most part I will miss the old M 156 en-
gine, although I still don’t know what 
the new turbo engine can do. But any 
reservations are swept away the second 
I hit the gas pedal. The M 178 responds 
with incredible power. And once it’s 
spinning at 2,500 rpm, the rear end can 
be coaxed out with the right pedal, yet 
it remains easy to control. On my sec-
ond lap, I beat the time David 
Coulthard set earlier in the morning.  

Mercedes-AMG GT S

Engine
4.0-liter biturbo V8  
(M 178)

kW/hp
375/510

Nm at rpm
650 at 1,750–4,750

Power-to-Weight Ratio
3.08 kg/hp

Curb Weight
1,570 kg

Power Transmission
AMG SPEEDSHIFT DCT 
7-speed sports transmission

Fuel Consumption NEDC 
Combined
9.6–9.4 l/100 km

CO2 Emissions
224–219 g/km

Efficiency Class
G

Acceleration 
0–100 km/h
3.8 s

Top Speed
310 km/h
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I smile, knowing that he hadn’t had his 
coffee at the time. He was probably still 
sleeping.

We complete the next event on a wet 
skidpad, which turns out to be as much 
a self-awareness exercise as driver safe-
ty training. Our group gathers to watch 
how the other drivers try to maneuver 
their AMG GT S as it drifts around the 
course. It seems like there’s nothing 
that can bring people together like a 
dancing, howling Mercedes-AMG.

And there’s nothing better than newly 
minted friendships to calm the nerves 
more effectively before the real main 
event of the day. Because now it’s time 
to take our AMG armada out onto the 
track. The Thermal Club just opened its 
North Palm Circuit a few days prior, 
and we’re running the combined North 
and South tracks — new terrain for ev-
eryone. And an entirely new car to boot, 
since we are testing the Mercedes-AMG 
GT S a full month before Mercedes has 
even finalized its pricing. A priceless 
supercar, as it were. A very, very fast, 
priceless supercar. Under your helmet 
the staccato of the biturbocharged V8 
rattles the insides of your skull. AMG 
states that “only” 4.0 liters of displace-
ment are humming away under the 
hood, but it sounds like double that — 
and feels like it too.

The pull is unrelenting. On the South 
Palm’s 762-meter-long straight, the 
speedometer needle climbs with furi-
ous speed. The thin desert air offers no 
significant resistance to the powerful 
thrust of the V8: 223 km/h, then  
224 km/h, and finally 225 before I need 
to stand on the carbon-ceramic brakes. 
The immensely stable GT hauls itself 
down doing an ABS dance barely visi-
ble from the outside, with its tires lock-
ing up in a rhythmic cycle of slip and 
release. I slow just in time to trail-brake 
into the long, exceedingly late-apex 
downhill left. Here the pavement falls 
away steeply and the front axle goes 
light. If you allow the V8 to take a short 
break, you’ll be pushed wide past the 
apex. But I propel the Mercedes-AMG 
GT S with just enough power and drift 
into the middle of the track, optimally 
prepared for the right-hand curve that 
connects the two tracks. The first turn 
on the North Palm Circuit is another 
left-hand turn, a test of the driver’s 

nerves and the tires’ grip. An un-
banked, 180-degree corner that sends 
you from eastbound to northbound to 
westbound and straight into the after-
noon sun. 

The video from yesterday evening in 
which the Mercedes-AMG GT S slid 
 luridly around a long corner was shot 
here – and the skid marks are still visi-
ble. Black as night. Tobias Moers him-
self drove for these video shoots. He 
said he did it just for fun. Nothing went 
wrong. The black marks trace a smooth 
line around the track, nearing the edge 
only at the corner’s exit. I ask myself 
how fast Moers must have been going.  
I look down and see that the AMG GT S 
manages 118 km/h around this big, 
long left-hander, all four tires audibly 
pushed to their limit. Driving sideways 
is almost never faster — but I suspect 
Moers had his fun. At the end of this 
carousel is a very sudden drop, then a 
blind crest and the final corner, which 
brings you back to South Palm Circuit. 
It’s bumpy and fast and therefore excit-
ing too — until I see the checkered flag, 
happy and ready for the promising con-
clusion to the day: the ride into the 
mountains.

The Palm Springs Aerial Tramway is 
the fastest way to reach the San Jacinto 
– in just twelve-and-a-half minutes you 
ascend 1,790 meters. Driving up there 
in a Mercedes-AMG makes it infinitely 
more spectacular. Admittedly, we’re not 
setting any speed records today, but the 
scenery only gets more breathtaking 
the higher you climb above Palm 
Springs. And as if it were planned that 
way, the sun sets in a true explosion of 
colors at precisely the moment we crest 
the last peak. Then we head back to-
ward the city. It’s already dark when 
we pull up to the hotel, but the drive-

way seems to be illuminated by the 
wide smiles on our faces. We are look-
ing forward to the upcoming dinner, 
where we can reminisce about all of the 
day’s experiences. Ultimately, it’s the 
shared experiences of this kind of AMG 
Private Lounge event that forge friend-
ships. The hearty laughter at the din-
ner table might be even louder than  
the rumble from the back of the  
Mercedes-AMG GT. Unlike at the start 
of the day, I’m no longer a stranger.  
I’m now among friends.

T
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A Mercedes-AMG and MV Agusta united on the racing line – chart a course for best lap time.
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“It’s the people who  
imbue our brand with  
life – and it is our passion 
for performance and  
motorsport that makes  
Mercedes-AMG so unique. 
Let yourself be inspired!”

Tobias Moers
CEO, 
Mercedes-AMG
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Shortcut

A true AMG: The new Mercedes-Benz C 450 AMG 4MATIC.
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A New Range
for the Mid-Range

An automotive quip runs: You can  
never have enough output. Currently, 
around 500 hp from eight cylinders is 
in vogue in the high-performance mid-
range. But on this side of a Mercedes- 
AMG C 63, the definitive standard in 
this segment, a gap has opened up – 
and with the new Mercedes-Benz  
C 450 AMG 4MATIC sports model, 
AMG has at once occupied this niche 
quite prominently and set a new bench-
mark that additional ones will follow. 
That’s because the Mercedes-Benz  
C 450 4MATIC AMG marks the start of 
a series of entry-level sports models 
with which AMG would like to let more  
people participate in the tremendously 
thrilling world of high performance in 
the future. Anyone who studies the per-
formance of the C 450 AMG will con-
firm that it has proper forward momen-
tum even with two cylinders less and 
270 kW (367 hp) output. In the end,  
the three magic letters guarantee that 
Driving Performance can be felt in the 
DNA of this vehicle, even though the 
new sports model — available as an  
elegant sedan and practical wagon —  
is based on the Mercedes-Benz C 400: 
Throughout AMG has had a hand in  
everything that has to do with dyna-
mism, agility, emotion, and perfor-
mance. For example, the V6 biturbo  
engine has been optimized in many de-
tails. Even the entire chassis, including 
suspension and steering, was modified 
in fundamental ways. This is how a  
respectable Mercedes turns into a true 
AMG – complete with goosebumps. 
Right from ignition, the optimized twin-
turbo proves that you can enjoy that 
rich AMG sound even with fewer cylin-
ders. Visually, the new sports model ap-
pears to be anything other than a mere 
variation of the base model. Both out-
side and inside the sporty style domi-
nates the scene. And now one thing is 
for sure: Starting today, there is a whole 
new set of rules for the high-perfor-
mance mid-range.

Mercedes-Benz 
C 450 AMG 4MATIC

Engine
3.0-liter biturbo V6

kW/hp
270/367
at rpm
5,500–6,000

Nm at rpm
520 at
2,000–4,200

Acceleration
0–100 km/h
5.0–4.9 s

Fuel Consumption 
NEDC Combined
7.9–7.6 l/100 km

CO2 Emissions
183–178 g/km

Efficiency Class
D
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Shortcut

Rounded back, striking tail: You’ll see the Mercedes-AMG GT3 more often from this perspective.
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Pure. 
Fiery. 
Racer.

They are all fast, but only this one is 
beautiful. Whereas in many FIA GT3 
racecars pure functionality is para-
mount, the Mercedes-AMG GT3 also 
stands out through its spectacular de-
sign. Its muscular profile exudes raw 
energy and pure dynamism. The radia-
tor grille is reminiscent of a predator 
with a proper appetite — as if it not only 
wanted to suck in air but also to devour 
its prestigious opponents at the same 
time. But pure spectacle was not the 
credo during the development of this 
racecar: Its appearance contributes to 
its aerodynamic performance, because 
not only is maximum output critical, so 
is the lowest possible drag and optimal 
cooling of all high-stress components. 
You can sense with your bare hands 
that there is a struggle for every gram 
in motorsports: Almost all body parts 
are composed of feather-light but ex-
tremely rigid carbon. Many optimiza-
tions help the Mercedes-AMG GT3 to 
achieve a lower weight than the SLS 
AMG GT3. The genes of its successful 
predecessor can also be found in the 
engine. An evolution of the award-win-
ning 6.3-liter naturally aspirated V8 en-
gine makes for the decisive hundredths 
of a second. From Aston Martin to Audi, 
Bentley, BMW, Ferrari, Lamborghini, 
McLaren, and Nissan on up to Porsche, 
the entire sports car elite is represent-
ed in the GT3 class. Across the globe, 
there are currently more than 20 rac-
ing series in which these Gran Turismo 
vehicles compete. That makes it the 
most contested customer racing series 
in the world – but in light of his new 
car, Mercedes-AMG CEO Tobias Moers 
isn’t the least bit afraid. “Only he who 
triumphs against the best offers credi-
ble proof of his claim to leadership.”

Mercedes-AMG GT3

Color
designo selenite 
grey magno

Carbon seat shell
Carbon front  
diffuser

Panamericana
radiator grille

Shark nose

Aluminum  
double-wishbone 
suspension

AMG Drivers’ Pool 
Bernd Schneider, 
Thomas Jäger,  
Karl Wendlinger,  
Jan Seyffarth

Roll-out
From the end  
of 2015
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Shortcut
Wild
Thing

For two years now, Mercedes-AMG has 
been successfully partnering with the 
German mountain bike manufacturer 
Rotwild. And in the wake of the R.X45 
AMG full-suspension carbon mountain 
bike now comes the next step in the 
 cooperation between the two high-per-
formance brands that stand for racing,  
distinctive design, and German engi-
neering. The ROTWILD GT S inspired 
by AMG is, if you will, the Mercedes- 
AMG GT S of bicycles. The frame of the 
bike systematically follows the idea of 
lightweight and cushioning comfort, for 
which Rotwild has developed new cus-
tom production techniques. The result 
is an extra-lightweight frame with opti-
mum rigidity and ideal damping char-
acteristics.
The ROTWILD GT S inspired by AMG is 
equipped with an electronic Shimano 
XTR drive, which is controlled by an 
electronic derailleur. The derailleur 
switches independently and makes the 
second lever on the handlebar superflu-
ous. This ensures efficient power trans-
mission, short operating paths, and 
rapid shifting. Also built for use under 
the toughest conditions is the Formula 
R1 Racing AMG FCS hydraulic disc 
brake. With a total weight of a sensa-
tional 267 grams, it represents one of 
the lightest production brakes in the 
bike world. Inspired by AMG applies 
not only to the technology of the  
ROTWILD GT S but also to its design. 
The color scheme in expressive Solar-
beam and Carbon Black inspires 
 confidence and also aligns it with the 
 Mercedes-AMG GT S – the sportiness 
and passion of which are found in  
every detail of the ROTWILD GT S.
 

Sport and passion in every detail: The ROTWILD GT S inspired by AMG.

ROTWILD GT S 
inspired by AMG
Performance Race 
Hardtail

Weight 
9,500 grams

Frame
High-strength ultra-
light carbon frame

Shifter
Shimano XTR Di2 
(electronic)
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Emotional Touring.

Motorcycle Art

TURISMO VELOCE 800 The emotion of  Touring together with riding pleasure: 5” TFT color display, FULL LED lighting,
windshield adjustable with one hand and long range thanks to a 22 L fuel tank and detachable panniers*. TURISMO
VELOCE is designed to help you discover new roads in maximum comfort, bend after sweeping bend in the inimitable
MV Agusta style. TURISMO VELOCE 800: there is almost unlimited space out there for your next two wheel adventure.*O
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*

www.mvagusta.com

ADV TV 800 ted DP.qxd:Layout 1  28/05/15  14:21  Pagina 1



A quick breather on the Pacific Coast Highway. Our new star doesn’t wait long. Please hop in. And buckle up.

Drivestyle
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Text  Bastian Fuhrmann    Photos  Theodor Barth
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The Snake: This beast of a curve. Fang pulled – by Mercedes-AMG.
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Edwards Calabasas Stadium 6 theater. Starring: the new Mercedes-AMG GLE 63 S Coupé.
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T
The Snake has struck a little 
further up. Its last victim 
turned around several times 
on its own axis before hit-
ting the ground and remain-
ing motionless. But potential 
victims have become more 
cautious; the asphalt snake’s 
warning has hit home – for 
the moment. Eventually, the 
drivers in their fast cars will 
once again underestimate 
what is perhaps the most 
dangerous curve in the 
world, and then it will 
snatch them. But this wick-
edness is also part of its ap-
peal. Sunlight glistens on 
the scuffed steel guardrail 

just in front of The Snake – 
the most famous, most men-
acing curve in America.

But to understand this dan-
gerous stretch of asphalt, we 
need to wind this experience 
back to the beginning:

We find ourselves near the 
southern tip of the City of 
Los Angeles. Pat Bolter ex-
tends his powerful hand 
 towards us in goodbye. The 
55-year-old general manager 
of Mercedes-Benz of Laguna 
Niguel bids us farewell from 
a golf caddy. The whirring 
electric vehicle has chauf-
feured us over the vast 
grounds of the California 
branch. And now there it  
is, the final destination of 
our bumpy ride with Pat:  

the new Mercedes-AMG  
GLE 63 S Coupé. “Look at 
this beauty,” enthuses Pat. 
“Have fun, guys! You’ll love 
America – with this set of 
wheels. And, hey, send  
pictures!” Of course, Pat! 

W
We head toward Malibu, 
from where the Pacific 
seems to virtually wash us 
into the Mulholland High-
way. The asphalt ribbon 
 careers over the rolling hills 
around Malibu and Santa 
Monica for nearly fifty miles 
until finally becoming Mul-
holland Drive. The two pass-
es on this stretch are named 

after the same William  
Mulholland (an Irish engi-
neer) who in the early 20th 
century first brought run-
ning water to L.A. and sub-
sequently abundant growth.

The further we go into the 
red-rock landscape of Cali-
fornia, the less the cooling 
breeze of the Pacific can be 
felt. Up here, the thermome-
ter climbs to almost 89 de-
grees Fahrenheit, around  
32 degrees Celsius. Howev-
er, the air emanating from 
the active seat ventilation 
elegantly mediates the  
difference in temperature 
between inside and outside. 
And in the occasionally tight 
curves, the turning circle 
thrills us: In spite of its  
ample dimensions, the car 

High above Los Angeles 
winds the asphalt  
ribbon named after  
engineer William  
Mulholland. We have  
felt the energy of this 
unique pass — in  
the new Mercedes-AMG 
GLE 63 S Coupé
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Dive in. Exhale. The interior bridges the gap between lounge and racing cage.
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Mulholland mystery. A bit of luck: The Alcantara sky lies above us protectively.

Mercedes-AMG 
GLE 63 S Coupé 

Engine
5.5-liter biturbo V8

kW/hp
430/585 

Fuel Consumption
11.9 l/100 km

CO2 Emissions 
278 g/km
 
Efficiency Class 
F

Acceleration 
0–100 km/h
4.2 s

Top Speed
250 km/h (elec-
tronically limited)
280 km/h with  
optional AMG  
Driver’s Package
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moves delicately in the 
smallest of spaces. “Float 
like a butterfly, sting like a 
bee,” Muhammad Ali knew. 
A technological work of art 
that clearly underscores  
the modifier “sport” in the 
abbreviation “SUV”.

In this way we fly along the 
Mulholland Highway with 
steely muscles and at the 
same time a pleasurable 
ease: The 5.5-liter biturbo 
V8 realizes its maximum 
torque of 760 Newton meters 
through direct response 
without noticeable effort.  
It greedily eats bend after 
bend. The immense rigidity 
of the body of the new AMG 
provides for a very crisp 
driving experience. One that 
can be made even more in-
tense: DYNAMIC SELECT  
offers five levels of damping 
characteristics via a rotary 
control in the center con-
sole: Slippery. Individual. 
Comfort. Sport and Sport 
Plus. The AMG SPEEDSHIFT 
PLUS 7G-TRONIC supports 
each of these modes with 
lightning speed. To that end, 
the air suspension system 
reacts depending on speed. 
At each individual wheel.  
A blessing when it comes to 
the road conditions on  
Mulholland Drive.

W
When we suddenly catch 
sight of a saxophone player 
on a bluff beside the road, 
we let the car slow to a 
standstill on a plateau ahead 
and enjoy the melody of de-
celeration for a moment. The 
man sends his version of the 
title track to the Hollywood 
classic The Godfather into 
the valley. How fitting.  
Marlon Brando, the star of 
the film, once lived up here 
on Mulholland. Just like 
Faye Dunaway, John Lennon, 

Jack Nicholson, Demi Moore, 
and of course David Lynch, 
director of the Hollywood 
epic Mulholland Drive. “It’s 
a mysterious road,” Lynch 
once said. “It was built long 
ago, and has not changed 
much since. At night, you 
ride on the top of the world. 
But it’s mysterious, and 
there’s a hair of fear because 
it goes into remote areas. 
You feel the history of Holly-
wood in that road.”

M
Mulholland Drive – a film 
and a road with an all-star 
cast. No course could be 
more fitting for the AMG 
crossover vehicle. We are 
suffused, fortified with thou-
sands of images, and we are 
tired. Looking for a little  
respite, we spy the small 
Malibu Riviera Motel not far 
from the road. As we turn 
into it, the shade of palm 
leaves falls across the sil-
houette of the car – a well-
earned cool-down. Motelier 
John pushes the keys into 
our hands: “Rooms 6 and 3.” 
His cat Shrimpy prowls 
around the visitors’ legs, 
and the 72-year-old is proba-
bly glad to see people again 
too. John boasts volubly 
about the secret that slum-
bers behind the door marked 
10. Bob Dylan lived, re-
hearsed, composed there for 
weeks. “That was top secret. 
It was right after the divorce 
from his wife. He spent more 
than two months here. What 
a cool and laid-back guy.” 
John also has a humorous 
celebrity anecdote handy for 
number 4: Hollywood actor 
William Hurt. “To me he 
seemed to be looking for a 
break. One evening he came 
to the front desk and we 
drank a beer together. I 
thought, dammit, where do 
you know this guy from?  

At some point he asked, ‘Do 
you know who I am? It sucks 
to be famous.’ Only later did 
I learn that it was William 
Hurt, the legendary actor.  
I had even seen some of his 
films, but like that at the 
counter, he seemed totally 
normal to me. Like you two. 
Just normal. I treated him 
just like I would anyone else. 
A nice guy. Though he 
seemed to me to be really 
annoyed by showbusiness. 
That’s why he came over.”

The next morning. Back in 
the AMG, back in the moun-
tains of Santa Monica. We 
take the challenging, rapidly 
alternating curve formations 
quickly but calmly. Thanks 
to the active roll stabiliza-
tion called ACTIVE CURVE 
SYSTEM, the AMG always 
keeps us gently but firmly 
on the racing line. Just don’t 
go astray. Brilliant.

S
Suddenly it’s in front of us: 
The Snake. We fly past a 
horde of motorcycles parked 
in the gravel bed of a rest 
stop. Then comes the oft-de-
scribed, treacherous part of 
the bottleneck. But as fast as 
The Snake swallows us, the 
sooner we’re back out of it. 
Was that supposed to be it? 
We turn. Driving through 
the dynamic response dia-
gram once again. And again. 
In all five driving modes: 
Slippery. Individual.  
Comfort. Sport, Sport Plus.  
Superb, but no trace of any 
snake. Not a whiff of trans-
gression. The benchmark is 
the vehicle, not the curve.
 
After pleasure comes re-
spect. We turn, park, let the 
eight-cylinder take a short 
break. We walk up to it, up 
to The Snake. “Hey, Snake!” 
Then we climb over the fair-

ly battered guardrail and 
trudge gingerly down the 
steep slope. Further below  
a small automobile junkyard 
spreads out before us. Rusty 
wrecks, which once shot 
over and beyond the high-
way, now sleep here for  
eternity. A mossy Viper,  
a half-buried Dodge: Wel-
come to Deadman’s Lookout. 
We look back, upwards. 
There it stands, glittering in 
the sun: the benchmark, our 
Mercedes-AMG GLE 63 S 
Coupé – unscathed, confi-
dent, attractive. We acceler-
ate, sprint upward. At long 
last, onward.
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Performance
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Don’t touch: When the connecting rod comes out of the forge, the steel is heated up to 1250 degrees Celsius.

Text  Frank Mühling    Photos  Heiko Simayer
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  The 
Centerpiece

More than 2,000 parts,  
39 months of development 
time, thousands of hours  
on the test bench, countless 
test miles, 100 percent 
adrenaline – the new V8  
biturbo engine bundles  
emotion, performance, and 
perfection into one rich 
package. The eight-cylinder 
is the next highlight in  
the glorious ancestral line 
of AMG V8 engines
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Once air mixes with high- 
octane gasoline in the new 
AMG 4.0-liter V8 biturbo 
 engine, explosions of a 
 special kind occur. Endor-
phins are released, adrena-
line unleashed. The thrill of 
motorsport enters everyday 
life with full force. Which is 
not to be taken for granted 
with a production engine 
 designed for everyday use 
such as this.

But in Affalterbach — also 
known as the “Home of 
 Driving Performance” — 
they don’t build just any  
ordinary engines. The AMG 
V8 and V12 engines are uni-
versally considered to be  
the most powerful, most in-
triguing, and most efficient 
engines in the high-perfor-
mance segment – made 
manifest in numerous 
awards, comparative test  
victories, and happy custom-
ers around the world. “This 
is 100 percent in accordance 
with our claim to leader-
ship,” stresses Christian 
Enderle, Head of Engine and 
Powertrain Development at 
Mercedes-AMG. “We are  
famous for always pushing 
the limits. We only compete 
with the best, take on any 
challenge. Day after day we 
challenge the status quo. 
That is the AMG spirit.”

Whether it’s the M 117,  
M 113K, M 155, M 159, or 
the M 279 – the eyes of en-
gine connoisseurs light up 
when they juggle these ab-
breviations. Every engine  
in the history of AMG has 
always set a clear bench-
mark for its successor. In 
2015, the ancestral line was 
even extended by two en-
gines: The M 177 and M 178 
are the new powerhouses 
that the team led by Chris-

tian Enderle designed for 
the Mercedes-AMG GT and 
the Mercedes-AMG C 63.

Speaking of benchmarks: 
AMG set the standard with 
the 5.5-liter V8 biturbo  
M 157 engine produced 
since 2010. Up to 430 kW 
(585 hp) and 900 Newton 
meters strong, it ranks 
above the new 4.0-liter V8, 
which can deliver up to  
375 kW (510 hp) and 700 
Nm depending on the model 
– for now. As both the M 177 
and the M 178 are only just 
at the beginning of their  
careers, they have potential 
for more. Further muscle 
gain isn’t out of the ques-
tion; AMG, as you well 
know, has a lot of staying 
power and good ideas. In ad-
dition, the new designs al-
low for considerable leaps in 
efficiency. Downsizing the 
displacement is a key to suc-
cess – sinking from 6.3 to 
5.5 and now to 4.0 liters. But 
“downsizing” at AMG means 
no loss of performance and 
adrenaline. To the contrary. 
And to achieve the ambi-
tious fuel efficiency targets, 
there are other factors.  
“The systematic reduction  
of friction, for instance, is 
extremely important,” says 
project manager Peter Wer-
ner. “AMG invented the 
NANOSLIDE® coating on the 
cylinder walls, which is as 
smooth as a mirror and is 
also used in our Formula 1 
engines. Furthermore, our 
engine is equipped with  
direct fuel injection using 
piezo injectors, developed 
exclusively by Mercedes- 
Benz. The so-called 
 BlueDIRECT combustion 
system is not used by any 
other manufacturer. It’s the 
sum total of many individual 
measures.” And let’s not for-
get the hot inside V. Instead 
of placing the two turbo-
chargers outside, in the lat-
est AMG V8 they are inside 
between the cylinder banks. 

It isn’t just that the engine 
can become beautifully com-
pact and — particularly in 
the Mercedes-AMG GT — be 
set far back and deep as a 
result. “In this way,” adds 
Werner, “we achieve a 
flow-optimized conveyance 
of fresh air and a close-cou-
pled placement of the cata-
lytic converters.” Perfect 
prerequisites for low emis-
sions. The customer can feel 
it too: The instantaneous re-
sponse and the absence of 
turbo lag conjure a broad 
grin across his face — which 
is perhaps the most import-
ant point.

B
Before the intake air merges 
with the directly injected 
fuel to form an ignitable 
cloud of mixture, it passes 
through two air filters  
into the turbochargers.  
Compacted at a maximum of 
156,000 rpm, the intake air 
flows into the water-cooled 
intercoolers. Cold air is 
denser than warm air and 
ensures more output. In  
extreme cases, the intake air 
reaches a maximum of  
180 degrees Celsius. That 
doesn’t even compare to the 
turbocharger housing, 
where the exhaust side gets 
up to 700 degrees Celsius. 
Keep your hands clear.  
Special heat protection  
measures and air ducts keep 
the temperatures in check.

The nitrogen and oxygen 
molecules travel at 200 me-
ters per second through the 
two intake valves into the 
combustion chamber. Not 
bad, considering that’s  
720 km/h, which is more 
than twice as fast as the 
Mercedes-AMG GT S at full 
throttle. During spray-guid-
ed combustion, piezo units 
inject the 98-octane fuel into 

The connecting 
rod is scored 
by a laser and 
then cracked 
with a  
machine.  
The fragments 
satisfy with 
100% installa-
tion compli-
ance.

Thanks to 
NANOSLIDE® 
coating, the 
cylinder walls 
are twice as 
hard as con-
ventional cast 
iron liners.

The turbine 
wheel includ-
ing shaft 
weighs only 
146 grams. The 
turbocharger 
can reach a 
maximum 
speed of 
156,000 rpm 
and generate 
1.3 bar boost 
pressure.
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Fire at will: When the crankshaft rotates at up to 7,200 rpm, endorphins are released in the cockpit.
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the combustion chamber at 
up to 200 bar. Then comes 
the spark, creating a flame 
front with a heat of 2,400 de-
grees – volcanic magma 
reaches only half that tem-
perature at most. This explo-
sion presses down the 
forged pistons at a pressure 
of 125 bar, causing the 
crankshaft to rotate up to 
7,200 times per minute and 
pushing the passengers into 
their seats with a ven-
geance. Behind the steering 
wheel you believe you can 
almost feel the twin turbo-
chargers working red hot  
at maximum speed. It’s no  
coincidence that the cylin-
der heads are made of a  
special zirconium alloy  
that offsets such extreme 
temperatures. 

U
Under full load, about  
1,500 cubic meters of air  
per hour are pushed through 
the engine, which is roughly 
equivalent to the contents of 
the average indoor swim-
ming pool. During the de-
sign phase, the engine team 
determined and analyzed all 
these values meticulously – 
whether on the test benches 
or in the numerous test  
vehicles. “In autumn 2011, 
we set up five test engines. 
When our new baby ran for 
the first time, about 30 men 
stood behind the glass,  
smitten like young fathers,” 
says Peter Werner.

As the only engine in the 
world to combine the hot  
inside V with dry sump  
lubrication, the biturbo V8 
also proves that AMG 
 engineers are not afraid of 
unusual solutions. Eschew-
ing the oil pan in the M 178  
of the Mercedes-AMG GT  
allows the engine to be  
installed 5.5 centimeters 

deeper. The sports car driver 
benefits from the lower  
center of gravity: cross-ac-
celeration and handling are 
improved perceptibly and 
measurably. The engine is 
therefore one hundred per-
cent suitable for sports car 
use. The oil molecules have 
a maximum of five seconds 
to rally in the separate oil 
tank under full load. Then 
they’ll race through the en-
gine again. At high engine 
speeds – the new V8 reaches 
up to 7,200 revs – more than 
one liter of oil will be sent 
through the engine per sec-
ond. A two-stage electroni-
cally controlled oil pump 
 reduces fuel consumption 
because it adjusts its output 
according to load and speed.

The perfect interplay of all 
2,000 weight-optimized com-
ponents of steel, aluminum, 
and special plastics is im-
pressive. Which also holds 
true for the output of the  
innovative and lightweight 
(only 209 kg) four-liter en-
gine as well as its restraint 
at the pump. Enderle, Wer-
ner, and Co. have worked 
disruptive mechanical nois-
es and vibrations out of 
their engine in the same 
way as unduly high emis-
sions. EU6 was the goal, 
which the M 177 and M 178 
meet with flying colors.

The design of the engine 
sound as a customary AMG 
feature devoured at least as 
much time as the design of 
the engine software. “The 
sound is one hundred per-
cent authentic, as we consis-
tently are at AMG. Nothing 
is produced artificially be-
cause we don’t like it,” 
Enderle states resolutely. 
Needless to say, each model 
has a custom exhaust sys-
tem. The goal: Customers 
should be able to experience 
the unique feeling of perfor-
mance from motorsport up 
close. Goosebumps? A point 

of pride. The engineers de-
signed, drove, and evaluated 
several dozen variants. The 
result: An enormous spread 
between subtle tone and a 
soundscape that recalls a 
DTM touring car. This is 
made possible by the ex-
haust valves, which are 
map-controlled and operated 
continuously depending on 
driving mode, the power  
desired by the driver, and 
engine speed. In certain  
situations, the combustion 
noise of the engine is adjust-
ed correspondingly.

Yet another quintessential 
AMG solution that elicits 
nothing other than maxi-
mum excitement behind the 
wheel. Just like the look of 
this new muscleman. So 
stop, open the hood, and  
let your eyes wander over 
the eight-cylinder biturbo 
and the distinctive AMG  
engine plate. And when the 
carbon engine cover glints 
deep black, your fingers  
simply have to caress the 
Formula 1 material.

The shielding 
plate in the  
hot inside V 
protects the 
turbocharger’s 
oil pipes. The 
triple-layer 
high-perfor-
mance materi-
al (aluminum, 
glass fiber, 
felt) holds 
back the heat.

32 valves  
ensure the  
efficient trans-
fer of fresh air 
and exhaust 
gases. The  
intake valve 
has a diameter 
of 31.5 mm  
and weighs  
46 grams.

The oil suction 
pump in a dry 
sump system is 
controlled by 
the computer 
and thus helps 
to save fuel.
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Almost like in the Garden of Eden: Prince Himanshu Sinhji of Gondal’s CLS 63 AMG.

Text  Siddhartha Guha    Photos  Bengt Stiller
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Nice gift: Prince Himanshu Sinhji had this SL 300 restored in order to give it to his father on his 75th birthday.
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Looking for a piece of open asphalt: The C 63 AMG noses through the crammed streets of Gondal.
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Unique selling point: The Maharajah’s Mercedes 300 SL is the only of its kind in India.
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If you ask an Indian which state of his vast, multi-
faceted country is the most prosperous, you always 
get the same answer: Gujarat. On our 40-kilometer 
drive to the small princely state of Gondal from the 
airport in Rajkot, which with 1.3 million inhabi-
tants is the fourth-largest city in Gujarat, we 
 encounter “chakdas” over and over again. These 
 colorful vehicles are a mix of motorcycle and 
wheelbarrow and transport pretty much every-
thing that can be transported: schoolchildren and 
cows as well as crops or cylinders of liquid gas.  

Its front half is usually from an old BSA bike that 
has been refitted with a diesel-powered water 
pump. A cart made up of metal parts that have 
been pieced together forms the rear half. “To go, 
you pull the rope. And to stop, you simply pull the 
mechanical handbrake,” explains our guide 
Durgesh, a friend of our host Prince Himanshu  
Sinhji. Such results of simple engineering, Durgesh 
continues, can be seen across the country, where 
they are applied in manifold ways.

A considerable basis for this kind of ingenuity can 
be found in the history of the royal family of Gon-
dal. Starting in 1851, Sagramji and subsequently 
his son Bhagvat Sinhji — who became Maharaja at 
the age of just four — sought numerous farsighted 
reforms. They expanded the infrastructure and in-
troduced compulsory education for girls. They abol-
ished taxes, revolutionized agriculture, and built 
hospitals, schools, and universities. Gondal thus 
became the princely state with the highest per cap-
ita income in India. Visibly impressed, the British 
knighted Bhagvat Sinhji. And even Gandhi wel-
comed the achievements in Gondal most happily; 
the legendary leader of the Indian independence 
movement dropped in occasionally for a visit.

And privately, too, the ruling family turned out  
to be forward-looking. They had the finest horse-
drawn carriages and even a private railway car that 
could be attached to local trains. And when the 
men of the family heard about the technological 
marvel of the time called the automobile, they nur-
tured a passionate desire that would never end.

Starting with the family’s first car in 1907, over the 
course of three generations there have been hun-
dreds of additions. Nearly 60 cars are still there, in 
perfect condition, restored, cared for, and still 
 driven by Himanshu Sinhji, the Prince of Gondal, 
whose collection includes numerous rarities: an 
NEC, Delage D8S, Packard 120, Mercedes-Benz 290, 
Daimler Double-Six, Studebaker Convertible and an 
F5000 Surtees, just to name a few. “We also have a 
roller,” says the prince, who everyone calls “Hima,” 
“to make the streets passable, and speed boats in 
the event that they should be flooded again.”

The garages of the automotive museum are located 
on the premises of the family residence, the very 
majestic Huzoor Palace; on this day peacocks 
perched in its mango trees ostentatiously display 
their feathers. For Prince Hima, one of the personal 
highlights of the collection is the Maharaja’s red 
Mercedes-Benz 300 SL Roadster, built in 1958. 
When the prince turned 18, his father took him in 
the Bentley on a shopping tour through London. 
That was when Hima saw the SL, the world’s first 
supercar with fuel injection, and it was all over for 
the young Indian. Since then Hima has not stopped 
loving — and testing the limits of — this car.

In deepest India, 
among potholes, 
chicken carriers and 
buffalo herds, we 
meet the biggest car 
lover in his country: 
Prince Himanshu  
Sinhji of Gondal is  
a member of a ruling 
family whose DNA 
contains a high  
proportion of AMG

I
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Right after delivery, he immediately pushed it to 
220 km/h and promptly registered himself in his 
first race. The Indian Mercedes-Benz dealer 
warned him that the warranty would be voided by 
such behavior and that Hima had better be careful 
with the car to maintain its resale value.

This is one of the anecdotes that the prince shares 
for our benefit during an eleven-course feast in the 

dining room of the palace, but Hima also explains 
to us how hard importing cars was in the past and 
what significance it had for the family as a result. 
“We have never seen cars as investments. We al-
ways just wanted to drive – and fast at that.” His 
mother, the Maharani, who has taken a seat oppo-
site him and is quite clearly a car lover too, nods  
in agreement.

Maharaja Jyotindra Sinhji and his brothers domi-
nated motorsport in their home country for two de-
cades. The SL — the only one in the whole of India, 
incidentally — “never came second”. To mark his 
father’s 75th birthday, Hima is now having the car 
restored so that the SL will look as though it had 
just been delivered. He sat in a kart for the first 
time at the age of four. Then at 18, he began to re-
store and collect cars. “I am aware that my every-
day cars clearly exceed the imagination of many 
citizens here,” says Hima. However, he does not 
mean to show off, but rather to demonstrate why 
hard work pays off. Even, of course, if as a prince 
he had a small advantage in that regard.

For Hima, “everyday” means driving an AMG:  
either the CLS 63 AMG or his C 63 AMG, the  
SLS AMG or the currently somewhat banged up  
E 63 AMG – his next restoration project. And soon 
the Mercedes-AMG GT, which sits at the very top of 
his wish list. Hima is without a doubt the most ob-
sessive AMG collector and expert in India. He has 
taken trips to Affalterbach, has already visited 
Mercedes-Benz in Sindelfingen, and loves the AMG 
Driving Academy and AMG Private Lounge events, 
which enable him to test the latest models and 
their upper limits all over the world. “Our family 
has owned ten of the most important Mercedes 
ever produced,” says Hima. “The handling, the 
comfort, and the elegance of these cars were un-
matched, but I longed for power. When AMG came 
onto the scene, it was a dream for me. Owning such 
cars requires passion and patience.”

Hima bought tires in Europe that required six 
months before they could pass through customs. 
Bureaucracy and corruption are widespread in In-
dia, and all told the duties payable make the owner-
ship and maintenance of cars more expensive than 
in Europe. Hima loves his country, but when he 
drives through Gondal in an AMG, he sometimes 
has to shake his head. At the gas station, for exam-
ple, because the gasoline in the area is often adul-
terated. But the prince has cultivated a good nose 
for it, and by now he can smell bad gasoline imme-
diately. And then there are still those unpredict-
able roads. “Suddenly someone carrying chickens 
on his head goes to cross the highway on foot or a 
herd of buffalo comes at you out of nowhere,” Hima 
says, laughing. A short drive into town can thus be-
come a real challenge. Also, because the people are 
often so enthralled by Hima’s AMG, they literally 

A short drive into 
town can become  
a real challenge –  
the people are often  
so enthralled by  
Hima’s AMG, they  
literally besiege it.
“For that reason we 
always need guards 
with us in the vehicle 
to keep an eye on  
the cars. After all,  
the people here still  
get completely out  
of control when they 
see an AMG.”

R
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besiege him and his car. “Actually, I’d prefer to 
drive a two-seater,” he says. “But we always need 
guards with us in the vehicle who keep an eye on 
the cars. After all, the people here still get com-
pletely out of control when they see an AMG.”

Whenever Hima’s desire for greater automotive 
freedom overwhelms him, he travels to Europe to 
let off steam on racetracks and highways. But at 
the present moment we want to explore his own 
princely realm. We set off in a convoy of several 
AMGs and trucks with strongmen on board. Hima 
drives us in his C 63 AMG to a large warehouse. 
“Well, that’s it!” he shouts. “These tires have not 
lasted very long, and now they need to be punished 
for it!” He lets us get out and glides in the  
C 63 AMG into the middle of a vast open space. 
One of his men walks over and pours water next  
to the prince’s car.

As soon as Hima lets the car spin wildly, giving off 
clouds of smoke, hundreds of people appear out of 
nowhere. Shortly afterward, the local police arrive 
and together with Hima’s companions try to keep 
the spectators at a distance for their own safety. 
The loud acceleration and the great deal of smoke 
make the onlookers go absolutely berserk, with 
some even shrieking out of enthusiasm.

“And now I’m really going to let it rip,” cries Hima, 
who has since taken a seat in the cockpit of his red 
SLS AMG – and he’s gone. We try everything to 
keep up in our breathtaking CLS 63 AMG without 
electronic speed limitation, but the SLS AMG goes 
off like a rocket and for the time being is some-
thing we can only make out as a small red dot in 
the distance. We don’t catch up with it until reach-
ing a speed bump that the SLS can only just slip 
over sideways. Our chauffeur, Mohammed, the old-
est driver — and the mechanic, butler, and chef of 
the family in this personal union — grins. He is one 
of four people who assist the prince in the resto-
ration and preservation of vehicles.

During our stay a Bollywood movie is filmed on the 
palace grounds. Thousands of sightseers from all 
corners of Gujarat camp day and night outside the 
palace in the hope of catching a glimpse of the star, 
who has just been named “India’s Sexiest Man.” Ev-
ery time a car tries to leave or return to the palace 
it is immediately surrounded by euphoric fans. 
Hima still managed to get in, though, and as we say 
goodbye to him, we find a contented, relaxed man. 
The beneficial effect of the copious amount of  
rubber burned in the last few hours has not gone 
amiss.

The Prince Prince  
Himanshu  
Sinhji of  
Gondal, it  
is believed, is 
the 178th  
descendant of 
the moon god 
Chandra and 
the 126th  
descendant of 
Lord Krishna. 

The inhabi-
tants of  
Gondal wor-
ship the royal 
family – today 
primarily  
more for their 
social commit-
ment than 
their divine 
origins.
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Photos  Markus Bolsinger

Shimmering silkily and dangerously beautiful: The clouds augur the inferno; the Mercedes-AMG GT S keeps its word.
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Clear, clean, and simple: Freshly obtained salt as an innocent-looking guise for pure performance.
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color
Text  Jan van Rossem

51



hyacinth red metallic
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Hot, passionate, and pristine: Bonfire in the coolness of the coast.
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Powerful, mythical, and nocturnal: Lord of the darkness.
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brilliant blue
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Cool, radiant, and powerful: The Mercedes-AMG GT S is its own spotlight.
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Dynamic, determined, and optimistic: Sunny warmth is the color trend in 2015.
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AMG solarbeam is the 
paint job of the season.  
An extraordinary yellow 
for extraordinary cars.  
But what does the color  
of a car say about its  
owner? And why is it that 
some colors are actually 
more popular than others?

J
Jürgen Schwarz is an ex-
tremely courteous, humble 
kind of guy. Someone who 
would never hit upon the 
idea to attribute other peo-
ple’s merits to himself. “It 
wasn’t me who had the idea 
for this color,” says the man 
responsible for color com-
posing at Mercedes-AMG, 
“but rather Tobias Moers.” 
So, in the end, it was entire-
ly a top-level matter, this un-
believable “Solarbeam”.
It’s an extreme composition 

of yellow that looks like a 
shot of curry, a pinch of 
black, and a sunny evening 
sky over a large city after a 
busy day of work. The auto-
motive world observed AMG 
solarbeam for the first time 
on a C 63 AMG Black Series. 
An expressive one-of-a-kind 
vehicle for a no less expres-
sive sunny color – and the 
beginning of a success story.

“Suddenly,” Jürgen Schwarz 
explains to us, beaming, 
“many customers wanted 
their Mercedes-AMG in this 
yellow.” Up to that point  
conservative tones had pre-
dominantly been in demand: 
black, gray, silver. But yel-
low? Hitherto it had primari-
ly been considered a partic-
ularly eye-catching color for 
road safety. An advantage 

perhaps for compact cars to 
make them less likely to be 
overlooked. But, thanks to 
Solarbeam, an advantage for 
super sports cars too. Be-
cause not being overlooked 
can certainly be desirable in 
other respects.

Furthermore, yellow on cars 
looks sporty and bold any-
how. According to consistent 
findings of international  
color psychologists, this col-
or is associated with dyna-
mism, determination, and 
optimism, as a study by the 
Film Academy Baden- 
Württemberg states. Not the 
worst characteristics. Last 
but not least, chromatic  
cars — especially yellow 
ones — are perceived to be 
faster than black, silver, or 
white ones when traveling at 

the same speed. Word on 
this has probably got 
around. Yellow, as the num-
bers of new registrations 
show, has become the color 
trend in 2015. Which — his-
torically speaking, at least 
— is a little surprising.

T
That’s because the last time 
yellow managed to secure 
one of the leading positions 
on the global popularity 
scale was in the 1970s and 
1980s. Only then did the 
trend toward black, white, 
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and silver begin. Today, red 
takes fifth place at best, and 
in Europe and Asia is just 
barely surpassed by blue.

T 
That blue, for example, isn’t 
chosen more often is one of 
the surprising statistical 
findings. “Blue,” says the 
color psychologist Klausber-
nd Vollmar, “is the color of 
the modern man.” He is 
backed by countless tests 
and investigations. On this 
point color psychology al-
lows hardly any objection. 
With blue, “one expresses 
solidity and calm,” runs the 
common interpretation ac-
cording to Vollmar. Even res-
onates power — the color is 
frequently associated with 
higher authorities and often 
with God (in heaven).

To what extent are there cul-
tural differences in the per-
ception of color? “Color is an 
archetypal phenomenon,” 
Klausbernd Vollmar ex-
plains. “It works basically 
the same everywhere.” Chil-
dren all over the world in-
stinctively reach for the col-
or red until the age of four. 
Yet cultural differences do 
exist. Germans find orange 
unappealing, for example, 
whereas their neighbors 
from the Netherlands react 
positively – it’s the color of 
their royal family and the 
jerseys of their national soc-
cer team. Yellow, by contrast, 
need not be offered in desert 
areas, where it’s associated 
with hot sand and sun. You 
have enough of that there.
The preferred color of de-
signers and architects is — 
you guessed it — still black, 
even if it had to cede the 

pole position to white in the 
international ranking. That’s 
natural, because black 
moves in the background, 
while form and function are 
in the spotlight. Also, a great 
many men advocate for the 
dark side of the color pal-
ette. Why is that? 

Some interpretations attri-
bute assertiveness and 
self-confidence to black, or 
more specifically, the driv-
ers of black cars. And black 
also stands for wickedness, 
for exclusivity and mystery. 
“For this reason, and be-
cause it harmonizes with all 
skin tones, black is the best 
color for lingerie,” says color 
expert Klausbernd Vollmar.

A
And what does the AMG  
color expert named Schwarz 
(black in German) say to 
this? “Contours, striking 
shapes create the effect that 
shows off the color to its 
best advantage. If the flat 
surfaces on the car are too 
large, it’s better not to 
choose a color that is too 
eye-catching. Then yellow 
quickly looks like it does on 
a school bus.”

Whereby Solarbeam was by 
no means the result of the 
highest scientific research. 
“It was a bit of trial and er-
ror in the paint shop with 
colleagues,” explains Jürgen 
Schwarz. “It quickly became 
clear that our yellow should 
take on a light orange-green 
tint.” When the mixture in 
the can looks good, it’s test-
ed on a piece of sheet metal. 
Then it is presented. One by 
one to the designers, the 
management, select custom-

ers. For AMG solarbeam, 
there was positive feedback 
all around. 

Solarbeam is available as a 
custom paint for the Mer-
cedes-AMG GT. Standard — 
and still something very spe-
cial on an AMG — are the 
two single-color coatings 
(black and red) and four me-
tallic finishes: black, silver, 
blue, and gray. In addition, 
there are the selenite grey 
magno, diamond white 
bright, iridium silver mag-
no, and hyacinth red metal-
lic color creations in the 
designo range as well. And 
indeed, each individual hue 
succeeds in lending the  
Mercedes-AMG GT another 
personal facet. A character 
that suits the driver’s per-
sonality. Whether hot-blood-
ed (red) or dignified and dis-
creet (white and gray), the 
Mercedes-AMG GT always 
makes a perfect appearance.

A little courage is needed in 
any case if you want to have 
your car painted in a trendy 
color. Starting in September 
2015 you can prove your 
courage with AMG vehicles 
in almost unlimited ways. 
“Then,” says Jürgen 
Schwarz, “you can come to 
us in the AMG Performance 
Studio and say, ‘I’d like to 
have my new vehicle painted 
in my sweetheart’s shade of 
lipstick.’” Pause. And?  
“We’ll do it!”
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Visions

Always at the forefront: AMG driver and yacht designer Espen Øino at the prow of “Stella Maris”.
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Sizing 
Things 

Up
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Espen Øino is among the top yacht de-
signers in the world. Out of Monaco the 
Norwegian supplies several megayachts 
to the world’s super-rich each year. For 
two years now a very special event has 
linked him with AMG.

It’s a relaxed morning for him. “This 
week, the customers come to me, not the 
other way around,” says Espen Øino. He 
sits in his office facing the new Yacht 
Club de Monaco and lets his gaze wan-
der over Port Hercules, bulging with 
boats. The second day of the Monaco 
Yacht Show has been going for an hour.

More than 100 yachts over 30 meters in 
length have moored for the world’s 
most important tradeshow for su-
peryachts. In addition to brokers, ship-
yard managers, and suppliers, owners 
are flown in from all over the world:  
oligarchs, princes, business tycoons. 
New and very old money. “Billions of 
euros are floating down there,” says 
Øino, who sets new standards with his 
spectacular designs. Øino designed one 
of the largest vessels in the show, the 
85-meter-long “Solandge”. The exterior 
design of the boat has just garnered the 
award for the best proportions in the 
Yacht Show.

Large outdoor decks, yardarms molded 
into balconies, and a huge bar along 
with a dance floor on the top deck are 
just some of the features of the blue-
and-white “Solandge”, which has on its 
inside, among other things, a cinema 
and a spa area replete with a Turkish 
bath, massage room, and beauty salon. 
Chartering the “Solandge” is possible, 
Øino mentions in passing; it costs one 
million euros. Per week, naturally. 
However, “Solandge’s” 85 meters are 
only a tiny portion of Øino’s oeuvre.  
At the time of our meeting he has seen 
a total of 2,520 yacht-meters of his de-
sign glide into the water — in top place, 
155 meters in one stretch (“Al Said”) — 
and another 1.7 kilometers are under 
construction.

The clients come from all over. The ship-
yards in charge of execution are mainly 
in Northern Europe, but also in Turkey 
or in Australia, where the German 
green-tech investor and yacht aficiona-
do Guido Krass has built the Silver 
Yachts shipyard. Together with Krass, 
Øino developed an entirely new yacht 

type in the mid-2000s: 73 to 77 meters 
long, yet only ten meters wide and 
equipped with an aluminum hull that 
tears across the oceans extremely 
quickly and efficiently. The GPS of the 
smallest version shows a top speed of  
27 knots (50 km/h); at 18 knots  
(33 km/h), the range amounts to an im-
pressive 4,500 nautical miles, which is 
more than 8,000 kilometers, far more 
than the Atlantic Ocean is wide.

“With the Silver models – but not only 
them – we’ve definitely been inspired 
by cars,” admits the designer. “In yacht-
ing, you also have to break up the steel 
surfaces and emphasize features.”  
So-called “moving objects” are similar 
in their creative approach, as “both are 
supposed to be dynamic and sexy.”

It’s in this development period of the 
Silver line and their sister ships that 
Øino’s now 20-year career has really 
picked up speed. After earning his 
stripes with the grand master of yacht 
design, Martin Francis, he first estab-
lished himself in Antibes and then 
quickly moved to Monaco while at the 
same time the demand for large yachts 
was increasing rapidly all over the 
world. Øino’s global clientele is almost 
exclusively found on the Forbes list. For 
the first meeting the designer himself 
is always required, no matter how com-
petent his representative. After an ini-
tial briefing, Øino then brings the first 
rough sketches on paper. “I travel with 
greaseproof paper and a few pencils,” 
he grins. “The danger of a dead battery 
or a crashed hard drive is unknown  
to me.” The years of practice allow him 
to draw the layout of a yacht to scale 
(1:100); he can measure each bed down 
to precisely two centimeters.

An Øino style? There isn’t one. “We 
comply with the wishes of the custom-
er,” says Øino, who invited a large num-
ber of them to the Designer’s Vision 
dinner in neighboring Cap d’Ail on the 
previous night. As a traditional partner 
of the event, AMG exhibited the all-new 
Mercedes-AMG GT outside the restau-
rant and took quite a few reservations 
within an hour. After all, any owner 
who disembarks from an Øino-designed 
yacht wants to be able to cruise stylish-
ly on land too.

Insider tips from
Monaco
 
Restaurants

Le Louis XV – Alain Ducasse 
The highest level of  
three-star cuisine;  
in the Hotel de Paris
www.alain-ducasse.com

Yoshi 
Asian cuisine, including  
sushi, in a very elegant  
atmosphere; in the  
Hotel Métropole
www.metropole.com

Beefbar Monaco  
A well-patronized venue  
for all non-vegetarians  
and non-vegans.
www.beefbar.com
 
Hotels

Hotel Hermitage 
Square Beaumarchais, www.
hotelhermitagemontecarlo.
com

Fairmont Monte Carlo 
12 Avenue des Spélugues, 
www.fairmont.com/mon-
te-carlo

Hotel Métropole
4 Avenue de la Madone, 
www.metropole.com

THERE ARE WINNERS. 
AND THERE ARE CHAMPIONS.

           Ingenieur Automatic AMG Black 

Series Ceramic. Ref. 3225: Winners have 

made it to the top at least once. Real 

 champions are there for ever. The case and 

other components in the Ingenieur Auto 

matic AMG Black Series are made of black 

z i rcon ium ox ide, a h ighper formance 

 ceramic used in motor sport, among other 

things, for brake discs. The seethrough 

sapphire glass back reveals one of the 

most robust dr ives ever manufactured  

by IWC: the 80110calibre movement  with 

 integrated shock absorber. Af ter al l, a 

champion can’t afford to show any sign of 

weakness.  IWC. ENGINEERED FOR MEN.

IWC Schaffhausen, Switzerland. www.iwc.com

Mechanical movement, Pellaton automatic winding, 44hour 

power reserve when fully wound, Integrated shock   

absorption system, Date display with crownactivated rapid 

advance, Central hacking seconds, Screwin crown, 

Sapphire glass, flat, antireflective coating on both sides, 

Seethrough sapphireglass back, Waterresistant 12 bar, 

Case height 14.5 mm, Diameter 46 mm
Watch the video about two legends teaming up:  

The Mercedes Silver Arrow and IWC.

2008454_E4BL3_215x280_p_img_ZS_4c_en.indd   1 13.05.15   16:34
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AMG Friends

Motorcycle passion: Giovanni Castiglioni, CEO of MV Agusta, and his Brutale 800 Dragster.
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  Motorcycle
 Majesty

At the end of 2014, 
Mercedes-AMG  
assumed shares of 
the Italian motor-
cycle manufacturer 
MV Agusta –  
passion and pains-
taking, legendary 
roots in racing  
are the similarities  
between the  
two performance 
brands. The  
next step? Pedal  
to the metal!

Giovanni Castiglioni holds a legend in 
his hands: MV Agusta, the fabled sports 
motorcycle brand out of Italy. Definitive 
avant-garde, fire, magic, wizardry. – 
Castiglioni is in his mid-thirties, the 
son of an Italian motorcycle dynasty, 
and the man has inherited the vital 
traits of his ancestors: dynamism, de-
termination, passion. This high-octane 
fuel also nourishes the MV Agusta 
brand; this is where what belongs to-
gether comes together. As we wait for 
our appointed interview with Giovani 
Castiglioni, a unique movie starts play-
ing in the private cinema of our mind...

You’re standing beside this sleek motor-
cycle with its typical red tubular frame, 
its aerodynamic fairing, its characteris-
tic silver underside, and you’re already 
anticipating a little drama right from 
the start. But certainly not this elemen-
tal force: The rider push-starts the de-
vice with an inline-three engine and 
large-spoked wheels for a few meters, 
jumps into the saddle, simultaneously 
lets the clutch fly – and immediately 
everything escalates. A sawing inferno, 
explosions in three-quarter time. Com-
pared to the sound of a 1965 Grand Prix 
racer from MV Agusta, the trumpets of 
Jericho are but a gentle breeze. You 
could certainly measure this sound,  
ascribe its magic and its madness to 
the confluence of mechanical, thermo-
dynamic, and acoustic conditions. And 
yet you would still know little about 
why other motorcycles sound so two- 
dimensional, so restrained relative  
to an MV Agusta. So let us rely on the 
pure instinct with which Italian me-
chanical objects can be best understood 
in the first place. Even people who have 
nothing to do with motorcycles get it 
right away: This thing HAS to be fast!

And they’re right. Between 1955 and 
1973, MV Agusta casually dominated 
motorcycle racing with its three- and 
four-cylinder racing machines: The Ital-
ians racked up 275 Grand Prix victories 
and 38 driver world championships. 
Carlo Ubbiali, John Surtees, Mike Hail-
wood, Phil Read are the heroes of the 
brand. And above all, Giacomo Agosti-
ni. “Ago” collected twelve world champi-
onship titles on an MV Agusta. Before 
lunch he wrapped up the 350cc-class 
race and then scooped the winning  
trophies for the 500cc premier class in 
the afternoon.
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Model: Giovanni Castiglioni is the face of the MV Agusta brand.
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When the motorcycle legend was estab-
lished in 1919, the focus at MV Agusta 
was not two-wheelers but rather the 
production of aircraft under aeronauti-
cal pioneer Conte Giovanni Agusta. 
Even today, as it happens, the company 
is among the world’s most important 
helicopter manufacturers. After the  
early death of its founder in 1927, his 
eldest son, Count Domenico Agusta, as-
sumed control of the business and had 
the first motorcycle models produced as 
part of a small side operation. Then 
came the Second World War, the end of 
which saw the industrial heart of Italy 
in ruins. To tide over the workforce of 
the mortally wounded aircraft factory, 
in 1945 Count Agusta founded a small 
motorcycle shop in Cascina Costa:  
Meccanica Verghera Agusta – the “me-
chanical operation” of Count Agusta. 
They started with one- and two-cylinder 
machines designed to satisfy the need 
for cheaper and more efficient mobility. 
Soon, however, it became clear that  
Domenico Agusta was pursuing a new 
passion: As early as 1950 MV Agusta 
developed a racing motorcycle for the 
125cc class, and within a few years the 
manufacturer had also advanced into 
the higher racing classes. In 1956 the 
Englishman John Surtees, son of a mo-
torcycle dealer, won the first 500cc 
world championship on an MV Agusta, 
marking the start of an incredible  
triumphal procession. Yet in the 1950s 
the technical superiority and the inno-
vative spirit of the company from the 
Province of Varese was also applied to 
road motorcycles, and in the decades 
that followed MV Agusta became the 
most exclusive motorcycle brand in the 
world: An ecstatic character and incan-
descent temperament are among the 
most important features of an MV. Once 
they’ve picked up speed, passion, dili-
gence, enthusiasm, and talent sweep  
up everything good like a vortex.

But as the company’s driving force died 
along with Count Domenico Agusta in 
1971, MV Agusta suddenly lost its tail-
wind. A few years later MV Agusta had 
to pass racing’s royal scepter to the up-
and-coming Japanese manufacturers. 
On August 28, 1976, Giacomo Agostini’s 
four-stroke MV Agusta racer won on 
the Nürburgring one last time against 
the two-stroke machines from the  
Far East that were competing in the 
same race. Almost at the same time, 

MV Agusta was put into financial trou-
ble by the diverging philosophies of 
subsequent company executives. The 
end of an era. The MV Agusta legend 
sank into a long slumber.

Only in 1992 did a veritable visionary 
once again dare to touch the myth-en-
shrouded motorcycle brand: Claudio 
Castiglioni had saved Ducati from ruin; 
he had been successful with his own 
Cagiva brand in racing and in sales.  
Up to this point Castiglioni was the 
most successful motorcycle entrepre-
neur in Italy, because he had the pas-
sion and determination that are so ur-
gently needed in this profession. He 
succeeded in getting the most talented 
engineers and designers to commit 
themselves to him. And yet it took  
a while for MV Agusta to really  
take off.

More than five years after the acquisi-
tion of the trademark rights, an MV 
Agusta finally rolled up to the starting 
line once again: On September 16, 1997, 
the company presented the new MV 
Agusta F4 in Milan. A masterpiece by 
the legendary motorcycle designer  
Massimo Tamburini – slender, thrill-
ing, fast. The motorcycle crowd was 
electrified. MV Agusta moved into the 
Cagiva headquarters in Varese; the  
extreme Brutale Naked Bike followed 
the F4. The reboot was successful. 
From then on MV Agusta once again 
occupied a leading position in the  
motorcycle world.

Nearly 18 years later we are sitting 
with Giovanni Castiglioni in the garden 
of his estate in Varese. Since his fa-
ther’s death in 2011, he has been the 
company’s president and the master-
mind behind the brand. The slim 
34-year-old with bright eyes smiles 
wistfully: “My father and I – we had a 
very special relationship. He was my 
best friend. I went everywhere with 
him.” Castiglioni looks briefly into 
space. “My father was really scared to 
introduce the F4 in 1997. On that same 
night Yamaha presented a new Super 
Sport motorcycle, and he was afraid 
that no one would come to the presenta-
tion of the first MV Agusta in over two 
decades. I reassured him. And I was 
right!” Giovanni Castiglioni laughs defi-
antly: “It was a great success, a memo-
rable evening! They were all there: the 

MV Agusta –  
The History

1919: Count Giovanni 
Agusta founds an  
aircraft and aircraft- 
equipment company in 
Samarate/Varese

1927: Death of Giovanni  
Agusta, his son  
Domenico takes over, 
first motorcycle engines 
developed

1945: Domenico Agusta  
establishes the MV 
Agusta motorcycle  
factory

1955–1974: MV Agusta 
wins 37 world champi-
onship titles

1980: Production of mo-
torcycles discontinued

1992: Claudio  
Castiglioni buys the 
rights to the MV Agusta 
brand name

1997: Debut of  
MV Agusta F4

2008: Harley-Davidson 
buys MV Agusta

2010: Claudio  
Castiglioni buys  
back MV Agusta
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  Autumn 
1997. 
MV Agusta 
revs up.

“We fought and 
won. MV Agusta  
is back! After  
the four-cylinder  
machines, we 
launched the 
three-cylinder line. 
New models,  
new production  
facilities, entry into 
racing – and now 
Mercedes-AMG!”

journalists, the celebrities, the racers 
– MV Agusta is a legend and will  
always remain so.”

In the minutes that follow, the passion 
erupts out of Castiglioni. Effervescently 
and in an abridged version, he sums up 
the recent history of the newly 
launched brand: “We fought and won. 
MV Agusta is back! After the four- 
cylinder machines, we launched the 
new three-cylinder line, new models, 
new production facilities, the entry into 
racing – and then Mercedes-AMG came 
along!” Castiglioni meditates briefly, 
places his fingertips together in a fo-
cused manner: “There were many who 
wanted to buy MV Agusta, but first my 
father and then I have always declined. 
But when all of a sudden there was the 
possibility that Mercedes-AMG could 
get on board with MV Agusta, I didn’t 
think twice. I own several AMGs. I like 
the spirit of the brand: racing and per-
formance, innovation and exclusivity 
– that aligns perfectly with us. We want 
AMG fans to get to know MV Agusta. 
This brand is like a fire. They will love 
it.” You can see the delight on Giovanni 
Castiglioni’s face.

Then he jumps on his Brutale 800 Drag-
ster. This extreme bike designed for 
driving pleasure with an ultra-short 
tail, a wide rear tire and sublime 
spoked wheels is the motorcycle compa-
ny’s latest creation. Ignition on, a press 
of the starter button: This time, the 
earth doesn’t split, no birds fall dead 
from the sky. The bike is suitably 
soundproofed. But as the robust, in-
calescent three-cylinder sound with its 
lava-bubbling resonance fades into the 
distance, the hair on our forearms re-
mains standing on end. The magic of 
the MV Agusta brand lives on!
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Complete control: With flowing movement, Master Fumon Tanaka draws the katana from its sheath.

Handcrafted
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Samuraı
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Master Gassan likes things tidy: The workspace of the traditional swordsmith with all necessary utensils within easy reach.
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The cooling process is unique: Master Sadatoshi Gassan between fire and water.
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I
It is a divine May day in Sakurai, a city in western 
Japan that is beautifully nestled between sacred 
mountains and in which time truly seems to have 
stood still. It is peaceful here, secluded, idyllic. 
Our destination is tucked away on the edge of a 
village, at the end of a very narrow path: Gassan 
Nihon-to Tanren Dojo, the most distinguished 
workshop in the art of forging Japanese swords.

Master Sadatoshi Gassan receives us amicably.  
He is a renowned swordsmith with imperial hon-
ors, charged with forging the offertory swords  
for ceremonies at Ise Grand Shrine, an ancient 
Shinto holy site revered throughout Japan.  
Sadatoshi’s physical appearance radiates a great, 
quiet dignity whereby the master, not uncommon 
among the Japanese, is a reserved character. In 
the many hours that we spend together on this 
day, he hardly shows any emotional impulse at  
all. Now and then he gives us a smile. And despite, 
or perhaps because of this, he emanates a very 
special allure.

Sadatoshi has devoted more than 45 of his now  
68 years of age to the art of sword-forging. The 
sori, the backward curvature of the blade that is 
so characteristic of the Japanese sword called the 
nihonto, explains Sadatoshi, was originally 
wrought for use by the cavalry. Because of this 
unique curvature, the riders would have found it 
easier to strike from the backs of their horses at 
their opponents on the ground. The name Gassan 
comes from the eponymous sacred mountain in 
the northern region of Honshu, where the roots of 
the clan can be traced back to the twelfth century. 
Mount Gassan was one of the greatest landmarks 
of a syncretic variant of Buddhism, Shugendo- , at 
the center of which stood the worship of moun-
tains and the pursuit of spiritual awakening 
through discipline and long journeys. “The Gassan 
sword,” says Sadatoshi, “was developed at that 
time for these disciples so that they could defend 
themselves. It always served to protect its owner 
– it was not there to kill people.”

Nevertheless, the Gassan swords gained their ex-
cellent reputation in the 14th and 15th centuries, 
when Japan was subjugated by a cruel faction of 

powerful suzerains and swords did not merely 
serve for the defense of one’s own life. In the mid-
dle of the 19th century, shortly before the reign of 
the samurai known as the shogunate transitioned 
into a monarchy, a change of location for the leg-
endary Gassan sword forge was in order. A legend-
ary swordsmith brought the art with him when he 
moved from the provinces to Osaka, the capital of 
West Japan.

There the head of the clan, Sadakichi Gassan, 
 revived the typical hallmark of the ancient Gassan 
sword, the ayasugi-hada. It is a whirled-rippled 
pattern on the surface of the sword body. The 
 ayasugi-hada is the result of numerous forged, 
folded, and polished layers of iron, thus making it 
a fitting trademark for the Gassan swords in every 
 respect — fitting because it indicates their solid 
construction along with their flexibility and sup-
pleness in equal measure.

The Gassan sword thus experienced its renais-
sance in 19th-century Osaka. Today — six genera-
tions later — Sadatoshi notes the sword’s cultur-
al-philosophical background: “As early as the Edo 
period in the late 17th century, a stable time with-
out any wars to speak of, the Japanese sword 
 began to take on an artistic aspect. It had long 
ceased to be just a weapon.” Actually, the forging 
of a Japanese sword is still a comprehensive art 
involving the collaboration of several parties – not 
only the smiths but also the grinders and the arti-
sans who create the sword boxes and ribbons that 
are used to present and protect these metallurgical 
masterpieces. “I think,” says Sadatoshi, “that the 
samurai of that time enjoyed the sword in a simi-
lar way to how the man of today appreciates cars 
or watches.”  Sadatoshi smiles and looks over at his 
son Sadanobu, as if silently signaling the start of 
the next phase of the process. Or perhaps the phil-
osophical continuity that exists among successive 
generations in this ancient culture.

Both of the Gassan masters now usher us into the 
heart of the clan — a workshop that is dominated 
by a stove and chimney and where their two 
 apprentices are already waiting for us. The main 
ingredient in the forging process is tamahagane,  
a molten iron designed especially for Japanese 
swords that is obtained by using a primitive  
metallurgical method: In a clay oven fired with 
charcoal and supplied with air by means of foot 
pumps, iron sand is melted so as to extract the  
carbonated iron.

The production of tamahagane traditionally takes 
place in the Shimane Prefecture, located 300 km 
from Sakurai. It is overseen by The Society for 
Preservation of Japanese Art Swords, an organiza-
tion that ensures this precious kind of iron is avail-
able exclusively to traditional swordsmiths. 

In Japan, 
the sword 
isn’t con-
sidered 
just a 

mundane 
weapon. 

It is a  
symbolic, 

philo-
sophical, 

and  
spiritual  
object 
rather 
than a 

material 
one. 

The Samurai ruled Ja-
pan from 1192 to 
1867, nearly 700 
years. Their various 
clans first sat down 
together mainly as 
representatives of 
the — as you might 
call them today — 
leading generalissi-
mos. Later there 
were also poorer del-
egates who did not 
belong to the nobility. 
The Samurai armed 
themselves and grew 
into a major force in 
Japan, feared for 
their martial arts and 
their preferred weap-
on: the nihonto 
(“sword”).
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Samurai 2.0: The martial arts have been passed down through generations and continually reinterpreted.
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The tamahagane are quite rough, small, flattened 
pieces that the swordsmith melts into a crimson 
mass in an oven heated to more than 1,200 degrees 
Celsius. Then the hour of the hammer begins.

Clean, energetic, rhythmic hammer blows now fill 
the Gassan workshop. With a huge ferrule, Master 
Sadatoshi holds the glowing mass. His two appren-
tices raise their hammers and let them hurtle 
downward. Meanwhile the young master Sadano-
bu keeps the oven at temperature. With great 
 focus they work the red, gluey mass: beat it out, 
fold it up, prepare it for another pounding. Master  
Sadatoshi orchestrates all the maneuvers to re-
move the impurities from the iron mass as thor-
oughly, as efficiently, and as rapidly as possible. 
Which works best when the iron glows red from 
the heat. Sometimes Sadatoshi plunges the mass 
into a liquid with straw and mud to keep the iron 
core hot. Then the iron is put back into the fire.

This process must be repeated at least 15 times, 
often much more frequently. Because when you 
fold up the iron, you wind up with a doubling of 
the layers each time — i.e., two, four, eight, 16, 32. 
After 15 repetitions, you consequently have more 
than 32,000 layers in the conical mass of iron, 
which is the basis of that legendary efficiency, 
flexibility, and durability of Japanese swords.  
A result that is not achieved by means of magic  
or alchemy but rather through the use of strict  
logic – and it entails a great deal of effort.

“It is a physically very demanding task that also 
requires a lot of mental concentration,” says Sada-
nobu. “Even when our two apprentices and I help 
him, our master creates only 20 swords a year.” 
Sadanobu suddenly goes silent. The time has come 
for exclusive insight into what is probably Gassan’s 
biggest secret. Usually a master only allows his 
successor to take part in the sword-curving pro-
cess. Today Sadatoshi makes an exception for us.
As a matter of fact, at first glance the activity 
seems anything but mysterious and straightfor-
wardly simple instead. The master coats the heat-
ed sword with a sludgy mass and then dips it in a 
long water trough. And that’s all. Or, in other 

words, the curvature is created naturally because 
the sword is straight just before it is cooled in wa-
ter. The intended effect only occurs through the 
difference in the rate of contraction between the 
two sides of the iron blade, the cutting edge and 
the rear edge. The only parameters for adjustment 
you have in this maneuver concerns the choice of 
the quantity of the sludge, how it is arranged on 
the cutting edge and the back of the sword, and 
the manner and way in which the master guides 
the glowing red sword into the water for cooling – 
at least in theory.

In order to gauge the state of the iron accurately, 
Master Sadatoshi now asks that the curtains be 
drawn closed, shutting out daylight. For a long 
time his eyes are fixed on the sword in the fur-
nace. When it glows sufficiently white at almost 
800 degrees Celsius, he suddenly pulls it out and 
puts it in a water bath without hesitation. A little 
steam rises up, and it is a great moment to see 
how the sword gets its curvature. “It is really a 
risky process that can damage a half-completed 
sword,” says Master Sadatoshi. He smiles once 
again, apparently relieved of his tension.

Gassan swords command high prices because of 
their high artisanal quality and their limited num-
bers. But that does not drive those who make 
them. “The estimates for our work,” explains Sada-
nobu, “are of a purely commercial nature in the 
here and now. A sword that has survived several 
centuries, by contrast, we consider to be a national 
treasure. In this respect, our work should not be 
measured solely by the thinking of our respective 
era.” And how does one recognize a particularly 
good Japanese sword? “It will not bend or break,” 
Sadatoshi Gassan interposes. “And a nihonto has 
to be sharp.”

Where 
better to 
seek to 
under-

stand that 
than with 
the very 
clan that 

has 
forged 
what is 

undoubt-
edly the 

best 
sword in 
Japan for 
the past 

800  
 years?
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Racing

No
Dream too 
Big

Maximilian Götz in front of his new company dream car, the Mercedes-AMG C 63 DTM.
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Maximilian Götz

Born
February 4, 1986 
in Ochsenfurt

Place of Residence 
Darmstadt

Height
5’ 9” / 1.76 m

Weight
157 pounds / 71 kg

Hobbies
Tennis, fast cars,  
classic autos

Role models
Bernd Schneider, 
Michael Schumacher

Occupation
Instructor and co-founder  
of the Schlawiner-Bar 
(“Rogues Bar”) in Uffenheim

Career highlights (selected)
Winner, Blancpain Sprint  
Series 2014; Winner, Spa 24 
Hours and 1000 km Race  
on the Nürburgring 2013; 
Overall winner, ADAC GT 
Masters 2012

Maximilian Götz had long since  
finished with professional motorsports. 
Instead of stepping on the gas, he stood 
behind the counter of his bar and 
mixed cocktails. But then he got his 
second chance

No engine thunders, no fans cheer when 
Maximilian Götz experiences what is 
perhaps the greatest triumph of his ca-
reer. Only the squeak of rubber soles on 
the highly polished floor disturbs the 
peace as three mechanics push a touring 
car through the DTM Hall of HWA AG in 
Affalterbach. Maximilian Götz sits down 
on a tool cabinet and silently surveys 
the Mercedes-AMG C 63 DTM, then a 
wide grin forms on the face of the 
29-year-old. A grin that comes from 
within and can still be felt long after the 
corners of his mouth have dropped 
again. “A mega-feeling, a new begin-
ning,” says Götz. “I’m seeing the car as-
sembled for the first time. And my name 
is on it!” With his fingers he strokes the 
sky-blue line that runs from the A-pillar 
to the roof of the car. “It must be true,” 
he murmurs. “I can touch it.”

Maximilian Götz had actually long 
since finished with professional sports. 
In his hometown of Uffenheim in the 
southern provinces of Germany he 
opened the Schlawiner-Bar (“Rogues 
Bar”) in 2009. “I thought I’d had it,” he 
says. But then between 2011 and 2014 
he sped meteorically through the AMG 
Customer Sports program – back into 
the racing world at its best. “The fact 
that I now race in the DTM makes me 
very proud,” he says.

The driver who pulled up to the start-
ing line for Mücke Motorsport this sea-
son was a karting virtuoso as a child. In 
his youth, Maximilian Götz was neck 
and neck with Nico Rosberg, and in 
2003 he won the Formula BMW ahead 
of Sebastian Vettel. In 2005 he led  
Lewis Hamilton’s team in the Formula 3 
to the podium once. But success was  
intermittent because Götz rarely had 
optimal equipment at his disposal. He 
nevertheless became a Volkswagen  
factory driver – and in 2008 he hit rock 
bottom at RC Motorsport: Following 
brake problems and disputes with 
those in charge, Götz packed it all in.

Götz had had enough of racing. He 
started the bar with one of his two 

brothers and thought about learning a 
normal profession: “Something with 
cars,” says Götz, “but then I abandoned 
that, thank God.” Instead the young 
restaurateur got by as an instructor and 
drove sporadically in amateur races, 
supported by long-time sponsors. “I 
didn’t think about a professional career 
anymore. That was just for fun.” But 
then Götz benefited from the GT racing 
boom in Germany: Ambitious private 
individuals began to assemble top 
teams and place their faith in drivers 
like him. From 2011 onwards Götz en-
joyed success in the Customer Sports 
program offered by Mercedes-AMG. In 
2012 he won the drivers’ championship 
of the ADAC GT Masters. In 2013 he 
won the Spa 24 Hours among other  
races with H.T.P. Motorsport. In 2014 
he won the Blancpain Sprint Series, 
also in the SLS AMG GT3. As a reward, 
he was invited to test drive a DTM car a 
total of three times, most recently in 
Jerez de la Frontera, where in Decem-
ber he went up against five competitors 
for a cockpit in the DTM 2015. “I knew  
I wouldn’t get this opportunity a second 
time,” says Götz.

He was to receive an answer prior to 
Christmas. Götz counted down the 
days: four, three, two ... On December 
23, his phone finally rang. He was  
with his girlfriend, with whom he’s 
been together for eleven years. The  
conversation with Uli Fritz, head of the 
Mercedes-AMG DTM team, was short, 
and Götz waited until Christmas Eve  
to announce the good news. “It was 
tearful. For my girlfriend, my father, 
my mother. For all of us.”

On the front wall of the motorsport facto-
ry in Affalterbach are floor-to-ceiling 
glass showcases. In one are glittering 
trophies that tell of great victories. Great 
victories by great drivers. Legends.  
Maximilian Götz goes up to the show-
case. He looks at the trophies, reads the 
names: Clemens Schickentanz, Johnny 
Cecotto, Klaus Ludwig, Bernd Schneider. 
Maximilian Götz remembers Bernd 
Schneider well. In the summer of 1996, 
the 10-year-old Maximilian visited the 
200 Miles of Nuremberg on the Noris-
ring with his father. “Since then, the 
DTM has been a dream of mine,” says 
Götz. This season, it is a reality.
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Passion

Waiting for the perfect wave: Big-wave surfer Garrett McNamara with his MBoard, designed by Mercedes-Benz.
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World record: Garrett rode a wave almost 30 meters high on the north beach of Nazaré.
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It is seven o’clock in the 
morning in Nazaré, and at 
this time of day you can’t re-
ally tell from looking at it 
that this small Portuguese 
coastal town is currently the 
hottest spot for surfing 
adrenaline junkies. It won’t 
be light yet for a little while. 
Most residents are still 
asleep; only an old woman 
with a tiny lap dog is walk-
ing on the boardwalk of the 
city beach. And Garrett Mc-
Namara, of course. Every 
morning at sunrise the man 
from Hawaii gets into his 
G-Class or, as during our vis-
it, the new Mercedes-AMG 
C63 Estate and drives up 
high on the cliffs that sepa-
rate the two beaches Praia 
do Norte and Praia do Sul 
from one another. From up 
there at the lighthouse he 
looks searchingly out over 
the sea like a meteorologist. 
And every morning Garrett 
McNamara waits for “Big 
Mama,” the biggest wave  
of all time. Will she come  
today?

McNamara is a big-wave 
surfer – a record holder in 
this sport, in fact. In 2013, 
the now 47-year-old was able 
to ride a 30-meter-high mon-
ster off Nazaré, the biggest 
wave that any man has ever 
subjugated with a surfboard. 
Garrett spends the winter 
months from November  
to February here on the  
Portuguese Atlantic coast. 
“Portugal is the California  
of Europe,” he enthuses, 
“mysterious, challenging, 
simply amazing.” The 
unique feature of Nazaré is 
the 5000- meter- deep under-
water canyon that lies just 
off the coast and causes the 
fear-inducing waves and cur-
rents for which Garrett is on 
the lookout every morning. 
“Here it’s as if you were to 
take all the exciting surf 
spots like Jaws, Puerto Es-
condido, and Waimea and 
put them together.” When he 

surfs a wave off Nazaré, says 
“GMac,” then it’s as if he 
were sitting in an amazingly 
fast car. Chased by a mas-
sive avalanche.

A boy from The Bay State  
is not necessarily destined 
from birth to be a profes-
sional surfer. But Garrett, 
who was born in Pittsfield, 
Massachusetts in 1967, fol-
lowed his younger brother 
Liam to Hawaii at the age of 
eleven after the boys had 
been on the road for a few 
years with their adventur-
ous hippie mother and had 
their first encounter in 
Berkeley, California with the 
Pacific Ocean and its waves. 
In Hawaii, Garrett then be-
came addicted to the giant 
waves of Waimea from the 

very first day. “I immediate-
ly fell in love with surfing,” 
he recalls. “All I could think 
of from that point on was: 
When can I surf the next 
time, and where? And where 
do I get the best board?”

As a 17-year-old, he took 
part for the first time in the 
prestigious Hawaiian Triple 
Crown Series, and from then 
on everything went very 
quickly. Supported by hip 
Japanese sponsors the  
McNamara brothers became 
professionals and made a 
name for themselves in 
countless competitions over 
the course of the next ten 
years. At the beginning of 
the 1990s, entirely new op-
tions arose through “tow-in 
surfing” in which surfers 
hanging onto a rope were 
towed with a Jet Ski high 
onto the wave. From then 
on, it was finally possible to 
ride those monster waves 
that a surfer could never 
have reached by paddling 
with bare hands. Garrett  
McNamara was now also one 
of the first to brave the high-
est waves in the world, with 
great success: In the 2002 
Tow Surfing World Cup in 
Maui – at a surf break called 
“Jaws” – at the wise old age 
of 35, he won $70,000, the 
most prize money ever to be 
awarded in a surfing compe-
tition. Since then Garrett 
has always been looking for 
the next kick: for example, 
in southern Alaska, where 
he rode a six-meter-high 
wave that had been set off 
by a giant ice block breaking 
off a calving glacier. And 
starting last year, Garrett 
has also made a leap for-
ward technologically.

Engineers at Mercedes-Benz 
and Mercedes-AMG have 
fashioned a special surf-
board for the obsessive big-
wave hunter that is tai-
lor-made for his record 
quest: the MBoard. Given 

that Mercedes-Benz already 
supported the successful ex-
treme athlete with vehicles 
on land, the idea was hit 
upon to also develop a  
high-tech surfboard for  
McNamara. A “Silver Arrow 
of the Seas,” so to speak. The 
ambition of the design and 
engineering experts at  
Mercedes-Benz was piqued. 
They designed a particularly 
streamlined high-tech surf-
board for the world record 
holder. One like McNamara 
had always been looking for. 
“A fast surfboard not only 
makes the surfer king of the 
waves but also spares you a 
great deal of pain,” says  
Garrett. “With a fast board 
you can clear the wave be-
fore the water mass of the 
breaking wave catches up 
with you and is able to cause 
serious injury with its  
tremendous force.”

During the handover of the 
MBoard prototype, Garrett 
stood in the Mercedes-Benz 
design department in Sin-
delfingen wide-eyed and 
nervous like a little boy.  
“I felt very honored when 
Mercedes — which is to say, 
the best car manufacturer in 
the world — approached me 
and said, ‘Garrett, we want 
to be with you out on the  
water, we want to build you 
the perfect board for the 
waves of Nazaré, and we 
want you to survive them.’” 
But first the carmakers had 
a ton of questions for the 
wave rider. What speeds do 
you reach? What is the most 
important dynamic moment 
when surfing? What hap-
pens to you and the board 
when you’re hit by the 
waves? The questions about 
all the aqua- and aerody-
namic aspects are too 
 numerous to even mention 
here. “A board is a pure 
body,” explains Steffen Köhl, 
Head of Advanced Design at 
Mercedes-Benz, “half flying, 
half gliding – a very special 

At 47,  
Garrett  
McNamara 
belongs to 
the elders  
of big-wave 
surfers. But 
the world 
record  
holder will 
not give up  
before it 
comes —  
the biggest 
wave of all 
time.
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Big-wave tourism magnet: An underwater canyon creates gigantic waves that attract surfers from around the world.

Riding the torque shaft: The biturbo V8 in the Mercedes-AMG C 63 Estate knows exactly what “Big Mama” means.
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C
63

Engine
4.0-liter biturbo V8 
(M 177)

kW/PS 
350 kW / 476 PS

Fuel Consumption 
8.6–8.4 l/100 km

CO2 Emissions 
200–196 g/km 

Efficiency Class
E

Acceleration  
0–100 km/h
4.2 s 

Top Speed 
250 km/h (electron-
ically limited) 
280 km/h (with AMG 
Driver’s Package)

A surf spot on four wheels? Powerful torque, 
absolute ecstasy, an exuberant feeling of  
freedom? This is the new Mercedes-AMG C 63, 
which is rolling out in two exciting versions: 
the 350-kW-strong (476 hp) base model is 
complemented by the 375 kW (510 hp) perfor-
mance juggernaut of the S model. In both  
cases, the slightly modified 4.0-liter twin- 
turbo from the Mercedes-AMG GT shines un-
der the hood. Even the base version gets down 
to business without compromise, turning the 
C-Class into a thrilling sports car – and the  
S version brings an additional 25 kW (34 hp)  
to the tires of the best-selling AMG model.  
Dynamic engine bearings and an electronical-
ly controlled limited-slip differential rather 
than the purely mechanical standard differen-
tial catapult the C-Class AMG into an entirely 
new league of driving dynamics: Superior  
traction even in tricky racetrack situations 
makes the S model the perfect choice for  
demanding sports racers. Unbridled “big-
wave” sensation included.
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On the lookout for Big Mama. Every morning Garrett drives to the lighthouse.
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Slowing down instead of speeding up: On the waves Garrett and his board hit a top speed of more than 60 km/h.

Easy going at the end of Europe: The Mercedes-AMG C 63 Estate is a superior touring car. 
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task for us.” Garrett knew 
exactly what he wanted: his 
MBoard should be “sleek, 
sexy, fast”. Atop the cliff in 
Nazaré he explains, a board 
in his hand, in which places 
the board must be particu-
larly rigid and strong, and 
where it can be rather soft 
and flexible – namely, in the 
front at the nose, which is 
the first to be struck by the 
waves. With a laugh he bal-
ances the board on his arms, 
proudly displaying loving 
details like the three fins, 
typeset with the AMG logo. 
How fast he really is down 
there on the brutal Atlantic 
waves, he can’t exactly say: 
“Somewhere between 30 and 
70 km/h?”

“Extreme waves in particu-
lar have a very high speed,” 
says Teddy Woll, Head of 
Aerodynamics at Mercedes- 
Benz. “I’d say about 55 km/h 
and, of course, the air resis-
tance is also an important 
factor.” When Garrett tried 
the board for the first time 
off the coast of Nazaré,  
he reached a speed of  
62.4 km/h.

Encouraged by the sensa-
tional characteristics of the 
board, Garrett suggested  
further developments, most 
notably one that is closely 
associated with his adopted 
country of Portugal: a surf-
board made of Portuguese 
cork, which is known for its 
high efficiency, resiliency, 
and durability, and has even 
been used in aeronautics. 
For the construction of the 
board, the Mercedes-Benz 
designers spoke to the 
world’s largest cork pro-
ducer, Corticeira Amorim, 
which boasts decades of ex-
perience with the extremely 
durable material. Together 
with the renowned Portu-
guese boardmaker Polen 
Surfboards, a board was de-
veloped out of CoreCork ma-
terial according to Garrett’s 

ideal concept: durable yet 
flexible enough to withstand 
the severe beating of the 
waves. Garrett is pleased 
with his “corkboard.” In the 
meantime, another MBoard 
has actually come along that 
consists of a foam material 
that makes longitudinal  
reinforcement of the board 
unnecessary.

Garrett looks down at the 
roaring Atlantic. He says 
that for him the hunt for Big 
Mama isn’t about the next 
world record. On the con-
trary, it’s something medita-
tive that he is searching for 
when riding on and through 
the waves: “The sea is my 
church and my playground. 
If you remain focused and 
calm, you’re greeted out 
there by a small, absolutely 
quiet, self-contained world.” 
And any attempt to catch the 
next adrenaline rush is pre-
pared with military preci-
sion. “It’s all very carefully 
planned,” says Garrett. “It’s 
very well-planned insanity. 
The only safe plan would be 
to not go at all.”

If in the morning at the 
lighthouse he sees that tall 
waves are expected later in 
the day, the preparations 
start. He then drives with 
his wife Nicole over to the 
warehouses at the port, 
meets his crew, prepares the 
three Jet Skis, slips into his 
surf gear, and drives over to 
the northern beach. With 
walkie-talkie in hand, Nicole 
draws his attention to prom-
ising waves. One of the Jet 
Skis, circling him, then tows 
him up onto the wave. “I’m 
surrounded by a team like a 
Formula 1 racing driver,” 
says McNamara. The city 
government organized the 
group of assistants because 
someone like Garrett is the 
best publicity for local  
tourism.

In the event that the big-
wave-riding legend has the 
feeling in the morning that 
no appealing waves are to be 
expected that day, there’s a 
different routine: “That’s the 
time to keep your body fit, to 
determine the next goals, 
and to strive to achieve 
them,” says Garrett. “When 
there aren’t any waves, 
that’s the best opportunity 
to find out what you have to 
do, what’s important to you, 
and how you achieve it.”

On such days yoga, working 
out, and physiotherapy are 
on the agenda along with a 
lunchtime visit to his regu-
lar haunt, A Celeste, where 
the family of proprietors al-
ready has a Garrett-inspired 
set meal on the menu: salad 
with sesame, chickpea soup, 
and fried sea bass with gar-
lic potatoes, usually grilled 
octopus too. The locals like 
him, even more so since he 
and his Cuban wife and 
manager Nicole have recent-
ly arrived with a new secret 
weapon in their luggage as 
well: the little baby Barrel 
– the perfect name for the 
son of a professional surfer. 

“Barrel” is not just a vat or a 
cask but also refers to the 
tubular, almost sacred arch 
of water that forms when a 
wave breaks and encloses 
the surfer completely.

It is evening in Nazaré. Big 
Mama has not shown up to-
day. But Garrett McNamara 
doesn’t give up hope. He sits 
in front of his computer and 
posts on his Facebook pro-
file another weather map 
with menacingly severe 
storms colored dark red that 
are supposed to roll onto the 
Portuguese coast the next 
day. “Looks like fun,” he 
comments and is looking 
forward to tomorrow. Then, 
early in the morning, he  
will go up to the lighthouse 
again and keep watch for  
Big Mama.

“The sea is 
my church, 
my play-
ground.  
A small,  
absolutely 
quiet, self- 
contained 
world”
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How is 
AMG  
design  
created?
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A sketch of a high beltline, gently curving narrow windows: The Mercedes-AMG GLE 63 S Coupé.
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 I
In his spare time, Volker Hellwig de-
signs and builds a piece of furniture ev-
ery now and then. For relaxation. “The 
furniture you buy in a store never quite 
fits where you want it to – neither visu-
ally nor in terms of size,” says the head 
of AMG Design. And so Volker Hellwig 
first reached for a pen, then for a saw, 
and crafted out of oak his idea of the 
perfect synergy of good looks and com-
fort – in this case, a bench. At AMG, 
Volker Hellwig’s design rationale is 
more comprehensive. Probably no other 
object combines so many areas of de-
sign as the automobile. Every compo-
nent feeds on the tension between per-
fect function and perfect form.

Under the direction of Volker Hellwig, 
around 20 creatives imagine the pres-
ent and future of AMG design. And this 
thinking starts during the earliest 
phase of development of a Mercedes- 
AMG model. Volker Hellwig puts it this 
way: “When the Mercedes design team 
in Sindelfingen has a solid model de-
sign, then we come in with Tobias 
 Moers.” Mercedes-Benz design head 

Gorden Wagener is considered to be the 
industry’s young maverick with an ap-
propriate soft spot for sporty Mercedes. 
“So the following rule of thumb applies: 
The sportier a new Mercedes-Benz mod-
el is, the more likely he is to take AMG 
into his confidence.” Often Wagener’s 
and Hellwig’s teams develop designs in 
parallel, “because design thrives on the 
competition of good ideas,” says Hell-
wig, whose small team doesn’t need to 
shy away from comparisons with the 
disparately larger design department at 
Mercedes-Benz.

 F
For Hellwig, design is the presentation 
of technology. What the engineers at 
AMG develop must be functionally sup-
ported by design on the one hand – for 
example, with air intakes for more rap-
idly cooling brakes or with aerodynami-
cally vital tear-off edges on the rear for 
more downforce and directional stabili-
ty. “On the other hand, an AMG should 
always be instantly recognizable as an 
AMG. And I want our design to accom-
plish even more: Within every model 

AMG design never takes  
a subordinate role to  
power and dynamism.  
It combines both into one  
entity and brings each  
feature to life with emotion

generation, the automobile enthusiast 
should be able to recognize instantly 
which feature line it is. It doesn’t mat-
ter whether the base is a sedan, a 
coupe, or an SUV: Without looking at 
the emblem, you should immediately be 
able to tell whether you’re standing in 
front of a Mercedes-Benz with AMG 
lines, a classic AMG, or a Black Series 
model,” claims Hellwig. Using drawings 
of the new Mercedes-AMG GLE Coupé 
by way of example, he points out one 
difference: A narrow bar on the grille 
for the AMG line, twin blades to the left 
and right of the star for the AMG.

Finding the right attributes for each 
performance level is a creative process 
in which the entire team is involved. 
“With us, it’s not that one person only 
does gearshift knobs and the other only 
does spoilers. That would be boring. 
 Everyone should have the opportunity 
to contribute their ideas at any point,” 
says Volker Hellwig. Ideas such as the 
“A-wing,” the design highlight that 
makes the front apron so distinctive, 
came about through the participation  
of many.

In the interior, the design of the display 
is a good example of how to create 
brand identity using features of the 
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electronic equipment. The AMG logo, 
specially designed animations, and  
notifications make it abundantly clear 
what kind of car you command as  
a driver.

“But the great thing is that an AMG 
brings so much with it on account of its 
sporty construction.” Volker Hellwig 
reaches for pencil and paper. He still 
draws a great deal. As head of the de-
sign department, his duties include 
conferences, administration, and man-
agement, but his sketches still set the 
pace. With quick strokes he creates a 
brawny study of an AMG on the sketch-
pad. Hellwig deliberately overempha-
sizes the proportions to illustrate: “The 
lower-slung body and the almost com-
pletely redesigned axles of our cars 
with wider toe alter the proportions of 
each Mercedes.” The brawny look of an 
AMG is therefore no accident. Yet again 
the technology sets the agenda, and the 
design team is only too happy to follow 
this agenda, because a low crouch and 
muscularity are immediately pleasing 
to the eye.

 T
The first sketches are followed by more 
detailed drawings, then accurate de-
signs, holding versions side by side on 
sheets of paper, the clacking of magnet-
ic clamps on big blackboards; prior to 
that, mugs of black coffee, discussion. 
In this phase it’s about defining the 
goal – another responsibility of Volker 
Hellwig’s, who leads his team with a 
soft voice and a steady hand. “I should 
hope: advances the team,” he clarifies. 
In the end, one or two designs remain. 
Often they are syntheses of many ideas. 
Precise models that can be viewed from 
all angles are created on the computer; 
3D graphics help to assess whether the 
design agenda is the right one. “But 
there’s no getting around the clay mod-
el,” summarizes the head of design. 
Clay: brownish red, malleable, some-
how incredibly pleasant to hold. A basi-
cally antiquated material that is never-
theless still indispensable to any de-
signer. “Only this kind of model can be 
viewed from all sides for its exact 
three-dimensional visual impact. Every 

animation on the computer ultimately 
remains confined to a two-dimensional 
screen. You can neither judge the depth 
of an object there one hundred percent, 
nor can you fully see the play of light 
on the surface as in real life.” Further-
more, clay can be easily shaped and re-
worked.

In front of us is a clay model of the cur-
rent Mercedes-AMG GT3 on a 1:4 scale. 
Every detail is perfect. It is parked on  
a surface with a rubberized texture, 
which looks like the asphalt on a race-
track. The red-and-white curbs are 
painted with Plaka paint. But if you 
step back just a little bit, the boundar-
ies between large and small become 
blurred. Cleverly photographed, the 
model looks like the original: The semi-
gloss, original color paint makes every 
contour appear as it does on the genu-
ine Mercedes-AMG GT3. And that is  
exactly what a clay model should do: 
Get as close as possible to the actual  
future AMG. The AMG executives de-
cide on the final design with the aid of 
these kinds of models.

This same process from idea to product 
has proven itself. Today AMG is more 
than just pure power on the road and 
track. Today AMG is pure power that 
has had a perfect-fitting bespoke suit 
tailored for it. A suit that fulfills every 
required function and yet is so self-evi-
dently AMG that you couldn’t contrive 
a better one. “Well,” Volker Hellwig 
smiles. “There’s still a little more to 
come.” He folds the sketchpad shut. 
Like a flipbook, page follows page, 
granting a split-second glance of stud-
ies and details. And it becomes clear: 
There’s not just a little more to come — 
there’s a lot!

Volker Hellwig

Age
47

Birthplace
Alzey, Germany

Role
Head of Design  
at Mercedes-AMG

Résumé
1990–1994  
Degree in Mechanical  
Engineering, Univ. Stuttgart
1994–1996  
Degree in Industrial Design 
Engineering, RCA London
1997–2000  
Design, BMW AG
2000–2008 
Design, Mercedes-Benz
Since 2009 
Design, Mercedes-AMG

Inspiration
People

Passion
Competition and change
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Style

He won’t bite. He cuts and does so really well: Gideon, master of the blade.
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Text  Bastian Fuhrmann    Photos  Jelle Mollema
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The ideal sons-in-law: The Bearded Bastard and Bloody B., aka Leen & Bertus. 
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Men and dogs are allowed to enter –  
not women. The doorplate at Nieuwe 
Binnenweg 104 greets you honestly. 
One step over the threshold, one look 
into the rotating blue-white-red spiral 
of the barber pole, and at some point in 
the 1950s the time machine wakes you 
with a kiss. Along with ear-splitting 
music and almost nonstop laughter. The 
waking kiss thus becomes a courageous 
step: Welcome to the world of Schorem 
Haarsnijder & Barbier (Schorem Hair-
dresser and Barber) – one of the last 
masculine adventures under clouds  
of musk.

The polarizing barber studio in the 
heart of Rotterdam comes from the bold 
heads of two hairdressers who could 
not be more atypical: Leen and Bertus 
– two fully tattooed rascals with a  
subtle quality. One wears a full beard, 
the other a twirled Kaiser Wilhelm 
moustache.

that scene,” adds Bertus, squinting his 
left eye along with the razor tattooed 
into his skin beneath it: “At first we 
even had to learn to perm – that was 
hard.”

Eventually they got their master crafts-
man’s certificate. And that was the  
moment of radicalization. Bertus and 
Leen put the art of hairdressing back 
into the hands of the person who creat-
ed it: the barber.

Schorem was initially ridiculed. Many 
considered this loud, rocking hairdress-
ing studio to be a flop and its Scissor-
hands freaks to be aliens from another 
planet. Schorem literally means “I have 
shaved him” in colloquial Flemish. But 
in the Netherlands, and particularly in 
Rotterdam it also means “bastard”. To 
this day the name fits perfectly, and the 

Schorem is a place that holds back the 
second hand of our fast-paced time. 
Here the needle scratches on old Mink 
DeVille vinyl, here stuffed wild boars 
carry melons and crocodiles wear neck-
ties. Tennessee whiskey within reach 
– firewater meets hair tonic. Not a sin-
gle woman to be seen, except perhaps  
a glossy version. Here the sole focus  
is the gentleman.

Two-hundred-year-old mirrors are 
adorned throughout with small  
portraits of the barber who is currently 
busy creating in front of them. Know 
who you are dealing with. One man. 
One haircut.

“Schorem was born four years ago,” 
says Bertus. “Exactly four years and 
three days!” Leen clarifies after quickly 
checking his pocket watch. The found-
ers of Schorem bumped into one anoth-
er after they had dropped out of school. 
“One long night about ten years ago we 
talked about our future and envisioned 
how we would spend our last days cut-
ting the hair of the old guys from the 
neighborhood and chatting about the 
good old days. From the start we both 
wanted to be barbers and so that fit per-
fectly. Tough guys were rarely part of 

Rotterdam is a slap in the face. It hurts briefly, 
but then a pleasurable warmth arises and you 
feel grounded again. The old port city not  
far from Amsterdam pulsates furiously and 
candidly. Its subculture also seems to have  
left its mark on a barber studio. Its name? 
Schorem, just Schorem
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Here I am a man, here I may venture to be one. Everything has character – the barbers as well as the 200-year-old interior.
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Schorem has ’em all: Rockabillies, psychobillies, gentlemen, rockers, punks, and artists. More importantly, they’re the best barbers.
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freaks from Schorem won over the 
skeptics in the audience. Within just 
three weeks of opening Schorem had to 
hire two new barbers because Bertus 
and Leen could not tame the swarming 
crowds. Today the duo enjoys cult sta-
tus – their name is echoed worldwide. 
Even a franchise request has already 
come in. “Not interested” is invariably 
the response of the two barbers. Their 
credo: “This store here has soul. We 
don’t want a poor imitation, a copy. I 
won’t say that one day we might not 
want to expand, but for now Schorem  
is fine as it is,” in Leen’s words.

Our gaze comes to rest on the razor in 
his hand. The engraved greeting catch-
es the eye: Run Hippie, Run. Also in 
proper style is the antiquarian-looking 
“Reuzel” pomade, a boar on the label. 
Schorem’s label. With real lard from a 
real pig, of course. To top it all off, an 
important dress code prevails in 
Schorem: Each barber has to wear a 
white smock and tie. Gentlemen serve 
gentlemen. An Italian, who only min-
utes later outs himself as a barber in 
Rome, goes straight to Leen. He has 
made the 1,005-mile journey to Rotter-
dam just for a photo. Now the Italian 
crowns his pilgrimage with a haircut 
by Don Daco, one of the ten barbers  
in the Schorem crew.

Directly opposite Daco another quirky 
dude named Mouse devotes himself to  
a client as well. Thick glasses and a 
frightful look. Quite different: Miky the 
Maggot. The man is a beast. A giant 
with a resounding bass. Randy from 
South America wears a bowtie – just for 
a change; one mirror down, Bones has 
what is perhaps the most impressive 
Salvador Dalí beard north of Figueres, 
Spain.

A gallery of unique individuals, these 
barbers from Rotterdam. Each one 
stranger than the other. Every one is 
preoccupied to the point of obsession 

with giving the best haircut of his  
life. Again and again, with each new 
customer. “We meticulously select  
the people who want to work with  
us. Many pass through our Schorem  
Academy the next street corner  
over.”

The white smock also belongs as much 
to the everyday work attire as the knot-
ted tie. “Some people think it’s over the 
top, but we love to see how these tat-
tooed bastards dress like gentlemen,” 
Bertus says poetically. Schorem’s cus-
tomers come from far away and they 
hazard wait times up to four hours. 
First come, first served – reservations, 
no; razors, yes. Now and then the re-
frigerator opens and a bottle of beer 
hisses. Remarkably few here look at 
their cell phone; no one, in fact. An un-
usual scene. Some other time. At 
Schorem being in the moment counts.
You don’t know exactly what it is. Is it 
the slowing of the indefinite waiting  
period? The aura of the actors? Or is it 
this manly entre-nous feeling that 
you’re immediately part of the group? 
Here I am a man, here I may venture  
to be one. Or is it fear? The fear of the 
first trim, the first cut is the deepest. In 
this sense, the wait is the grace period 
before the cold steel of the knife is on 
your throat.

“What, my turn already?”

The repertoire at Schorem starts with  
a wet shave and ends with the hair on 
your head. The virtuoso compositions 
for grandeur on your noggin range from 
the slick Vanguard, the angular Flattop 
Boogie, to the Scumpadour - a quiff 
without equal. Schorem offers a total of 
twelve haircuts. “If the haircut isn’t on 
our signs, you won’t get it,” Leen says, 
proclaiming the message of the men’s 
team. “The barber’s art is almost a lost 
craft. You always work for your patron, 
never for your ego,” philosophizes the 
39-year-old Bertus, dreaming away with 

the icy blade between his strong fin-
gers. “For us it’s about restoring the 
craft of a bygone era to the present. 
That’s what we’re celebrating here.  
Every damn day,” adds Leen, and I 
think he’s looking at my throat. Or 
maybe at his hands, his tools.

It is this mix of rowdies and aesthetes 
that makes Schorem special. As wild as 
the furnishings and the entire team 
might appear, behind Schorem’s tiles 
beats a big heart. There’s even a little 
boy sitting between a couple rockabilly 
types waiting for his haircut. “I’m 
pleased every time a child comes to us,” 
enthuses Bertus, and the dude is sud-
denly surprisingly soft. A transforma-
tion in seconds that is explained by his 
next sentence: “One day a man came 
into our shop with his son. The boy, 
maybe seven or eight years old, had 
only a short time to live. A huge wish of 
his was to visit us.” Bertus briefly turns 
away, looks at the toes of his shoes: “We 
gave him the best possible time.” The 
electrifying atmosphere seems to pause 
for a moment, a second of silence in the 
room, then it’s buzzing again in what is 
perhaps the best barber in the world, as 
a recent “Telegraph” headline read.

At any rate, Schorem is certainly the 
most idiosyncratic barber in the world. 
With lots of rock ‘n’ roll – sorry, guys: 
punk! And somehow, a visit to Schorem 
has much in common with your first 
ride in an AMG: You arrive a boy and 
leave a man.
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Mercedes-AMG 
GLE 63 S Coupé 

Fuel Consumption
City 15.8 l/100 km

Highway 9.7 l/100 km
Combined 11.9 l/100 km

CO2 Emissions
278 g/km

Efficiency Class
F

Mercedes-Benz 
C 450 AMG 4MATIC

Fuel Consumption
City 10.3–10.2 l/100 km

Highway 6.4–6.2 l/100 km
Combined 7.9–7.6 l/100 km

CO2 Emissions
183–178 g/km

Efficiency Class 
D

Mercedes-AMG 
C 63 Estate

Fuel Consumption  
City 11.2–10.9 l/100 km

Highway 7.1–6.9 l/100 km
Combined 8.6–8.4 l/100 km

CO2 Emissions
200–196 g/km

Efficiency Class 
E

Mercedes-AMG 
GT S

Fuel Consumption
City 12.5–12.2 l/100 km

Highway 7.9–7.8 l/100 km
Combined 9.6–9.4 l/100 km

CO2 Emissions
224–219 g/km

Efficiency Class
G

Imprint

2CO -Labeling
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RONIN JACKET: AGGRESSIVE RIDING FIT • DETAILED STYLING • AIRBORN HAND FINISH AND OILED/WAXED TOP GRAIN LEATHER 

Because  l i f e  i s  be t te r  on  two  whee ls .
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